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APPENDIX 1:  Glossary and List of Tables/Figures 

Glossary of Main Terms Used 

 

Anysite Report:  Report of population and expenditure for a geographic area prepared by MapInfo 

Pitney Bowes. 

Commercial centres: focussed on particular uses eg shopping or leisure and are identified in the 

development plan as part of the network. 

Comparison Goods: Durable goods such as clothing, household goods, furniture, DIY and electrical 

goods, also known as non-food goods.  

Convenience Goods: Consumer goods purchased on a regular basis, including food, groceries toiletries 

and cleaning materials. 

Datazone : Geographic boundaries for demographic analysis, used widely in the UK. 

Edge of town centre: generally can be interpreted as adjacent to the boundary of the town centre but 

consideration must also be given to the local context, including function character and accessibility. 

GIS: Geographic Information System 

Gross Floorspace: Total external floorspace including exterior walls.  

Housing Land Audit:  annual local authority assessment of housing completions versus planned 

delivery. 

Leakage:  Expenditure flowing outwith a defined area, either a defined catchment or the entire study area 

MapInfo: GIS software package. 

Net Floorspace: Retail floorspace devoted to the sale of goods, excluding storage space etc. 



  

Out of centre: should be considered only if it can be demonstrated that all town centre edge of town 

centre and all other commercial centre options have been thoroughly assessed. 

Per Capita Spend: expenditure estimate per person, per annum. 

Postcode area/district/sector/unit:  Geographic boundaries based on postcode mapping, used prior to 

the introduction of datazones. 

Retail Capacity Study: Analysis of theoretical retail capacity based on the balance of expenditure versus 

turnover, for a base year and forecast years. 

Retail Rankings:  Annual publication of retail data and analysis, including turnover rates. 

SIMD:  Scottish Index of Multiple Deprivation, database of deprivation data geographically ranked by 

magnitude 

SNS: Scottish Neighbourhood Statistics, GIS-based database of socioeconomic data. 

Town Centre:  Defined town centre, also retail centre or retail core or primary/secondary shopping 

areas, in a development plan. 

Turnover:  Trading performance of a retailer, the product of turnover rate multiplied by net floorspace. 

Turnover rate:  Estimate of the trading performance of a retailer, division of turnover by net floorspace. 
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APPENDIX 2:  Cartographic Model 

 
Introduction 

 
A cartographic model is a diagram illustrating the function of a GIS model, usually a 
flowchart.  This appendix details the use of mapping and tables in the figures and 
processes used within this Study.  All maps were produced using MapInfo unless 
otherwise indicated.  This Appendix will allow maps to be recreated from data, for 
example for trend analysis. 
 
A2.1. Figures 3.4 to 3.6 

 
 

Base Mapping                      Vector Mapping                               Dataset(s) 

1:250K raster 2001 Datazone Polygons 3.4:  SNS Income Deprivation 
2006 by datazone 
3.5:  SNS Employment 
Deprivation 2006 by datazone 
3.6: SNS Health Deprivation 
2006 by datazone 

Spatial Join by 
Datazone and 

Dataset 

Thematic Map 
by Dataset 

Output:  Maps 3.4 to 3.6 



A2.2. Figure 4.1 
 

 
 
 
 
 

Base Mapping                      Vector Mapping                                            Other Inputs                              
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tables 

Output 4.1:  8 Catchment vector maps 

Separate tables 
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combined to form 

single table 

Supermarket drive-
time isochrones on 

MapPoint 

Housing Land 
Audit 2007 sites 

Review of Surveyed 
Household 

Shopping Patterns 



 
A2.3. Figure 4.2 

 
 
 
 
 

Base Mapping                      Vector Mapping                                            Datasource(s)                             
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Thematic 
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Base Mapping                      Vector Mapping                                            Datasource(s)                             

1:250K raster Catchment polygons 

Import and  
plotting of floorspace 
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postcode 

Thematic mapping 
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A2.5. Figures 4.4 

 
A2.6. Figure 4.5 
 
This figure was created using MapPoint, importing a table of foodstores supplied by 
West Lothian Council and creating 10 minute drive-time isochrones around each of the 
major foodstores.  The foodstores are shaded by relative size based on the number of 
employees. 
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A2.7. Figures 8.2 to 8.4 
 
 

 
A2.7. Figures 9.2 to 9.10. 
 
These figures are either the straightforward illustration of sites on the base mapping at 
varying scales, or mapping supplied by West Lothian Council. 
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PREFACE 
 

This report is produced by PB MapInfo's AnySite® software which provides detailed, comprehensive 
and up to date information on the demographic structure, lifestyle, consumer expenditure and retail 
business turnover potential of any area.  AnySite® may be licensed with the data PowerPacks used in 
this report, for use on any personal computer.  All the data used in this report together with other 
Census of Population data, consumer expenditure, digital maps, boundaries and a wide range of other 
data sets are available for use with AnySite®. 

 
2001 Census: The census data contained in this report was derived from the 2001 Census, which is 
publicly available from the Office for National Statistics (ONS), the General Register Office for Scotland 
(GROS) and the Northern Ireland Statistics and Research Agency (NISRA). The data are subject to 
Crown Copyright. Crown copyright material is reproduced with the permission of the Controller of 
HMSO and the Queen’s Printer for Scotland. 

2001 Census counts are subject to small cell adjustment, where small counts are adjusted by the 
Census offices in order to prevent inadvertent disclosure of information about identifiable individuals.  
As a result of small cell adjustment, caution should be taken in interpreting small cell counts, 
particularly where many such counts have been added together as for user-defined study areas.  
Topics were independently adjusted, which means that counts of the same population in two different 
tables may not necessarily be the same.  Tables for higher geographical levels have been adjusted 
independently, and therefore will not necessarily be the sum of the lower geographical component 
units. 

Demographic data for non-census years have been derived from the official mid-year estimates of 
population by the local authority, the latest population projections and other indicators of population 
change, by PB MapInfo.  

 

Expenditure: Consumer retail expenditure estimates are prepared using methods developed and 
extensively tested since 1980. They take account of the socio-economic characteristics of the local 
resident population, the changing economic climate both locally and nationally, and the official 
estimates of consumer expenditure at a national level.  They are completely compatible with the 
MapInfo UK goods based retail expenditure estimates and price indices published annually in the 
MapInfo Information Brief series.  For those who have also purchased the Retail Business Turnover 
Potential reports, additional estimates are given showing the retail business turnover potential of the 
area derived from the consumer retail expenditure by goods type for the same area. 

 
Mapping: Maps included in this report are produced by PB MapInfo’s AnySite® software using PB 
MapInfo’s StreetPro® digital map derived from Ordnance Survey and TeleAtlas mapping, GBPro  
Mapping derived from Bartholomew mapping, or Cartique mapping derived from AND Data. Ordnance 
Survey data is © Crown Copyright. The Bartholomew cartographic data is © Collins Bartholomew Ltd.  
Cartique is © AND Data Ireland Ltd. Neither the Ordnance Survey,  Bartholomew or AND Data make 
any guarantee or warranty with regards to the accuracy of the data supplied and accept no liability for 
loss or damage incurred as a result of any reliance on the data. Postcode boundaries, where shown, 
are produced using PostMap © Collins Bartholomew Ltd and © The Post Office. These and many other 
digital data sets may be obtained from PB MapInfo for use with AnySite®. 

 
Whilst every care has been taken in the preparation and checking of this report MapInfo Limited cannot 
accept liability for any errors or omissions, nor for the consequences thereof. 
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Pitney Bowes MapInfo Corporation
Primary Population
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
2005: Population Updates
Usually Resident Population 236,833 100.00 100.00 100
Private Households 99,921 100.00 100.00 100

  Population Age 0-15 Years 50,126 21.17% 19.25% 110 █
    Females age 0-15 Years 24,527 48.93% 48.74% 100
    Males age 0-15 Years 25,698 51.27% 51.26% 100
  Population age 16 to Retirement 150,732 63.64% 61.99% 103 █
    Females age 16-59 Years 74,224 49.24% 48.09% 102 █
    Males age 16-64 Years 76,499 50.75% 51.91% 98 █
  Population Ret. Age+ 35,980 15.19% 18.76% 81 ███
    Females age 60+ Years 23,054 64.07% 63.10% 102 █
    Males age 65+ Years 12,876 35.79% 36.90% 97 █

2001: Total Population (England, Wales and NI)
All People (EWNI) 0 100.00 100.00 100
Resident in households (EWNI) 0 100.00 98.20 100
Res in Comm Est (incl sleep rgh) (EWNI) 0 100.00 1.80 100
People sleeping rough (EWNI) 0 100.00 100.00 100

2001: Population Summary
Usually Resident Population-UK 230,789 100.00 100.00 100
Private Households-UK 94,467 100.00 100.00 100

  Age 0-15 years-UK 49,746 21.55% 20.07% 107 █
    Males age 0-15 years-UK 25,408 51.08% 51.22% 100
    Females age 0-15 years-UK 24,338 48.92% 48.78% 100
  Age 16-retirement-UK 147,426 63.88% 61.46% 104 █
    Males age 16-64 years-UK 74,799 50.74% 51.49% 99 █
    Females age 16-59 years-UK 72,627 49.26% 48.51% 102 █
  Age retirement plus-UK 33,617 14.57% 18.47% 79 ███
    Males age 65+ years-UK 11,621 34.57% 36.20% 95 █
    Females age 60+ years-UK 21,996 65.43% 63.80% 103 █

2001: Sex
All People by Sex-UK 230,789 100.00 100.00 100

  Males-UK 111,828 48.45% 48.61% 100
  Females-UK 118,961 51.55% 51.39% 100

2001: Age by 10-year bands
All People by Age-UK 230,789 100.00 100.00 100

Index
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Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
Index

  Age 0-4 years-UK 14,793 6.41% 5.90% 109 █
  Age 5-14 years-UK 31,758 13.76% 12.89% 107 █
  Age 15-24 years-UK 27,237 11.80% 12.21% 97 █
  Age 25-34 years-UK 34,055 14.76% 14.22% 104 █
  Age 35-44 years-UK 38,142 16.53% 14.94% 111 █
  Age 45-54 years-UK 32,482 14.07% 13.27% 106 █
  Age 55-64 years-UK 24,440 10.59% 10.61% 100
  Age 65-74 years-UK 16,460 7.13% 8.43% 85 ██
  Age 75+ years-UK 11,422 4.95% 7.54% 66 ████

2001: Hhold & Family Marital Status
All People by Marital Status-UK 230,789 100.00 100.00 100

  Single (never married)-UK 98,129 42.52% 44.17% 96 █
  Married (first marriage)-UK 87,745 38.02% 34.87% 109 █
  Re-married-UK 11,835 5.13% 5.75% 89 ██
  Separated-UK 6,731 2.92% 1.98% 147 ██
  Divorced-UK 12,676 5.49% 6.49% 85 ██
  Widowed-UK 13,673 5.92% 6.74% 88 ██

2001: Ethnic Group UK
All People by Ethnic Group-UK 230,789 100.00 100.00 100

  White-UK 227,844 98.72% 91.90% 107 █
  Mixed-UK 512 0.22% 1.18% 19 ███████
  Indian-UK 250 0.11% 1.84% 6█████████
  Pakistani-UK 1,084 0.47% 1.31% 36 ██████
  Bangladeshi-UK 22 0.01% 0.50% 2█████████
  Black-UK 196 0.08% 2.01% 4█████████
    Caribbean-UK 69 35.20% 49.29% 71 ███
    African-UK 94 47.96% 42.24% 114 █
    Other Black-UK 33 16.84% 8.47% 199 ███
  Chinese-UK 336 0.15% 0.43% 34 ██████
  Other Ethnic Group-UK 545 0.24% 0.83% 28 ███████

2001: Economic Activity
All People Aged 16 to retirement
All People Age 16-Ret Econ Activity-UK 147,426 100.00 100.00 100

  Economically active-UK 116,170 78.80% 76.00% 104 █
    Employee-UK 97,910 84.28% 78.91% 107 █
    Self-employed-UK 8,572 7.38% 11.84% 62 ████
    Unemployed-UK 5,772 4.97% 5.22% 95 █
    Full-time student-UK 3,916 3.37% 4.03% 84 ██
  Economically inactive-UK 31,256 21.20% 24.00% 88 ██
    Retired-UK 2,955 9.45% 9.17% 103 █
    Student (economically inactive)-UK 4,076 13.04% 22.77% 57 ████
    Other economically inactive-UK 24,225 77.51% 68.05% 114 █

2001: Hours worked per week
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Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
Index

All people aged 16 to retirement age in employment
All People 16-Retire by Hours/week-UK 110,016 100.00 100.00 100

  Part-time workers-UK 22,905 20.82% 23.56% 88 ██
    1 to 15 hours-UK 5,916 5.38% 7.62% 71 ███
    16 to 30 hours-UK 16,989 15.44% 15.94% 97 █
  Full-time workers-UK 87,111 79.18% 76.44% 104 █
    31 to 37 hours-UK 22,028 20.02% 18.57% 108 █
    38 to 48 hours-UK 51,428 46.75% 41.63% 112 █
    49 hours & over-UK 13,655 12.41% 16.24% 76 ███

2001: Time Since Last Worked
All people aged 16 to 74 (England, Wales,Scotland)
All People Age 16-74 Last Worked-GB 169,621 100.00 100.00 100

  In Employment-GB 112,244 66.17% 62.63% 106 █
  Not in Employment-GB 57,377 33.83% 37.37% 91 ██
    Last worked in 2001-GB 4,752 8.28% 8.22% 101 █
    Last worked in 2000-GB 7,347 12.80% 12.29% 104 █
    Last worked in 1999-GB 4,597 8.01% 7.15% 112 █
    Last worked in 1998-GB 3,714 6.47% 5.63% 115 █
    Last worked in 1997-GB 2,975 5.19% 4.52% 115 █
    Last worked in 1996-GB 2,903 5.06% 4.40% 115 █
    Last worked in 1991 to 1995-GB 10,506 18.31% 18.01% 102 █
    Last worked before 1991-GB 14,548 25.36% 25.52% 99 █
    Never worked-GB 6,035 10.52% 14.25% 74 ███

2001: Occupation
All people aged 16 to retirement age in employment
All People 16-Retire/Occ-UK 110,016 100.00 100.00 100

  1. Managers & Senior Officials-UK 13,847 12.59% 14.91% 84 ██
  2. Professional Occupations-UK 9,819 8.93% 11.18% 80 ███
  3. Assoc Professional & Technical-UK 14,880 13.53% 13.92% 97 █
  4. Administrative & Secretarial-UK 15,310 13.92% 13.17% 106 █
  5. Skilled Trades Occupations-UK 12,020 10.93% 11.76% 93 ██
  6. Personal Service-UK 6,680 6.07% 6.88% 88 ██
  7. Sales & Customer Service-UK 10,038 9.12% 7.73% 118 ██
  8. Process Plant/Machine Operatives-UK 13,951 12.68% 8.69% 146 ██
  9. Elementary Occupations-UK 13,471 12.24% 11.76% 104 █

2001: Industry
All people aged 16 to retirement age in employment
All People 16-Retire by Industry-UK 110,016 100.00 100.00 100

  AB. Agri/hunting/forestry/fishing-UK 1,380 1.25% 1.53% 82 ██
  CE. Mining, electric/gas/water-UK 1,372 1.25% 1.11% 112 █
  D. Manufacturing-UK 20,938 19.03% 14.94% 127 ██
  F. Construction-UK 8,221 7.47% 6.91% 108 █
  G. Wholesale/retail trade/repairs-UK 15,694 14.27% 16.56% 86 ██
  H. Hotels & restaurants-UK 4,681 4.25% 4.82% 88 ██
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Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
Index

  I. Transport/storage/communications-UK 7,998 7.27% 7.07% 103 █
  J. Financial intermediation-UK 7,366 6.70% 4.81% 139 ██
  K. Real estate/rent/business activity-UK 11,809 10.73% 12.79% 84 ██
  L. Public admin/defence/soc security-UK 7,093 6.45% 5.88% 110 █
  M. Education-UK 6,377 5.80% 7.66% 76 ███
  N. Health & social work-UK 11,040 10.03% 10.78% 93 ██
  OPQ. Other industries-UK 6,047 5.50% 5.14% 107 █

2001: General Health
All People by Health-UK 230,789 100.00 100.00 100

  Good health-UK 160,489 69.54% 68.50% 102 █
  Fairly good health-UK 48,922 21.20% 22.20% 95 █
  Not good health-UK 21,378 9.26% 9.30% 100

2001: Limiting long-term illness
All People Limiting Long-term Illness-UK 230,789 100.00 100.00 100

  With limiting long-term illness-UK 42,335 18.34% 18.41% 100
  Without limiting long-term illness-UK 188,454 81.66% 81.59% 100

2001: Provision of unpaid care
All People by Care-UK 230,789 100.00 100.00 100

  Provides no care-UK 208,609 90.39% 90.02% 100
  Provides 1 to 19 hours care/week-UK 14,016 6.07% 6.76% 90 ██
  Provides 20 to 49 hours care/week-UK 2,812 1.22% 1.11% 110 █
  Provides 50+ hours care/week-UK 5,352 2.32% 2.11% 110 █
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Pitney Bowes MapInfo Corporation
Primary Household
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
2001: Hhold Summary
Private Households-UK 94,467 100.00 100.00 100

2001: Social Grade (MRS Approximated)
All People Aged 16-64 in Households-UK 152,552 100.00 100.00 100

  AB High/intermed mgr/admin/prof-UK 32,988 21.62% 24.89% 87 ██
  C1 Supervis/clerical/jr mgr/admin/prof-UK 42,560 27.90% 29.56% 94 █
  C2 Skilled manual-UK 27,983 18.34% 18.29% 100
  D Semi-skilled/unskilled manual-UK 33,940 22.25% 20.51% 108 █
  E State benefit/unempl/lowest grade-UK 15,081 9.89% 6.75% 146 ██

2001: Cars or Vans
All Households by Vehicles-UK 94,467 100.00 100.00 100

  No car or van-UK 25,317 26.80% 27.47% 98 █
  1 car or van-UK 42,304 44.78% 43.75% 102 █
  2 cars or vans-UK 22,273 23.58% 23.08% 102 █
  3 cars or vans-UK 3,656 3.87% 4.37% 89 ██
  4+ cars or vans-UK 917 0.97% 1.33% 73 ███
  Total cars or vans-UK 101,903 100.00 100.00 100

2001: Classification of deprivation
(England & Wales)
All Households 0 100.00 100.00 100

  Household not deprived any dimension-EW 0 0.00% 30.66% 0█████████
  Household deprived in 1 dimension-EW 0 0.00% 34.23% 0█████████
  Household deprived in 2 dimensions-EW 0 0.00% 25.10% 0█████████
  Household deprived in 3 dimensions-EW 0 0.00% 8.91% 0█████████
  Household deprived in 4 dimensions-EW 0 0.00% 1.10% 0█████████

2001: Tenure (England & Wales)
All Households-EW 0 100.00 100.00 100

  Owned-EW 0 0.00% 68.86% 0█████████
    Owns outright-EW 0 0.00% 42.78% 0█████████
    Owns w/ a mortgage or loan-EW 0 0.00% 56.29% 0█████████
    Shared ownership-EW 0 0.00% 0.94% 0█████████
  Social rented-EW 0 0.00% 19.19% 0█████████
    Rented from Council (Local Authority)-EW 0 0.00% 69.00% 0█████████
    Other social rented-EW 0 0.00% 31.00% 0█████████

Index
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Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
Index

  Private rented-EW 0 0.00% 9.89% 0█████████
    Private landlord/letting agency-EW 0 0.00% 88.20% 0█████████
    Employer of a household member-EW 0 0.00% 2.60% 0█████████
    Friend of household member-EW 0 0.00% 6.24% 0█████████
    Other private rented-EW 0 0.00% 2.96% 0█████████
  Living rent free-EW 0 0.00% 2.06% 0█████████

Scotland
All households-S 94,467 100.00 100.00 100

  Owned-S 61,009 64.58% 62.59% 103 █
    Owns outright-S 16,945 27.77% 37.43% 74 ███
    Owns w/ a mortgage or loan-S 43,731 71.68% 61.66% 116 ██
    Shared ownership-S 333 0.55% 0.91% 60 ████
  Social rented-S 27,929 29.56% 27.15% 109 █
    Rented from Council-S 22,379 80.13% 79.46% 101 █
    Other social rented-S 5,550 19.87% 20.54% 97 █
  Private rented furnished-S 1,308 1.38% 3.61% 38 ██████
    Private rent furnished-landlord-S 1,090 83.33% 86.14% 97 █
    Private rent furn-employer-S 30 2.29% 1.31% 175 ██
    Private rent furn-friend-S 155 11.85% 9.15% 130 ██
    Other private rented furnished-S 33 2.52% 3.41% 74 ███
  Private rented unfurnished-S 1,689 1.79% 3.10% 58 ████
    Private rent unfurn-landlord-S 1,293 76.55% 81.38% 94 █
    Private rent unfurn-employer-S 59 3.49% 5.43% 64 ████
    Private rent unfurnished friend-S 224 13.26% 7.91% 168 ██
    Other private rented unfurnished-S 113 6.69% 5.27% 127 ██
  Living rent free-S 2,532 2.68% 3.55% 76 ███

2001: Accommodation Type
All households type-UK 94,467 100.00 100.00 100

  In an unshared dwelling-UK 94,459 99.99% 99.67% 100
  In a shared dwelling-UK 8 0.01% 0.33% 3█████████
  House or bungalow-UK 76,338 80.82% 79.21% 102 █
    Detached-UK 20,945 27.44% 28.57% 96 █
    Semi-detached-UK 25,726 33.70% 39.09% 86 ██
    Terraced (including end-terrace)-UK 29,667 38.86% 32.34% 120 ██
  Flat, maisonette or apartment-UK 18,047 19.11% 20.39% 94 ██
    In a purpose-built block of flats-UK 16,949 93.92% 75.38% 125 ██
    Part a converted/shared house-UK 714 3.96% 19.20% 21 ███████
    In a commercial building-UK 384 2.13% 5.43% 39 ██████
  Caravan/other mobile/temp structure-UK 74 0.08% 0.40% 20 ███████

2001: Housing Stock
All household spaces-UK 96,292 100.00 100.00 100

  Occupied household space-UK 94,467 98.10% 96.00% 102 █
  Unoccupied household space-UK 1,825 1.90% 4.00% 47 █████
    Second residence/holiday accom-UK 159 8.71% 18.09% 48 █████
    Vacant household space-UK 1,666 91.29% 81.91% 111 █
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Pitney Bowes MapInfo Corporation
Population Projections
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index
2005 Based Population Projections

Projected Pop 2006 239,191 100.00 100.00 100
  Projected Pop Age 0-15 2006 50,202 20.99% 19.02% 110
  Projected Pop Age 16-Retirement 2006 152,301 63.67% 62.04% 103
  Projected Pop Retirement plus 2006 36,668 15.33% 18.94% 81

Projected Pop 2007 241,547 100.00 100.00 100
  Projected Pop Age 0-15 2007 50,336 20.84% 18.82% 111
  Projected Pop Age 16-Retirement 2007 153,805 63.67% 62.05% 103
  Projected Pop Retirement plus 2007 37,411 15.49% 19.13% 81

Projected Pop 2008 243,883 100.00 100.00 100
  Projected Pop Age 0-15 2008 50,437 20.68% 18.66% 111
  Projected Pop Age 16-Retirement 2008 155,295 63.68% 61.98% 103
  Projected Pop Retirement plus 2008 38,169 15.65% 19.36% 81

Projected Pop 2009 246,309 100.00 100.00 100
  Projected Pop Age 0-15 2009 50,527 20.51% 18.49% 111
  Projected Pop Age 16-Retirement 2009 156,822 63.67% 61.89% 103
  Projected Pop Retirement plus 2009 38,999 15.83% 19.62% 81

Projected Pop 2010 248,622 100.00 100.00 100
  Projected Pop Age 0-15 2010 50,685 20.39% 18.31% 111
  Projected Pop Age 16-Retirement 2010 158,189 63.63% 61.81% 103
  Projected Pop Retirement plus 2010 39,827 16.02% 19.88% 81

Projected Pop 2011 249,989 100.00 100.00 100
  Projected Pop Age 0-15 2011 53,621 21.45% 18.89% 114
  Projected Pop Age 16-Retirement 2011 156,002 62.40% 60.95% 102
  Projected Pop Retirement plus 2011 40,431 16.17% 20.15% 80

Projected Pop 2012 251,355 100.00 100.00 100
  Projected Pop Age 0-15 2012 51,914 20.65% 18.21% 113
  Projected Pop Age 16-Retirement 2012 158,350 63.00% 61.37% 103
  Projected Pop Retirement plus 2012 41,140 16.37% 20.43% 80

Projected Pop 2013 252,730 100.00 100.00 100
  Projected Pop Age 0-15 2013 52,530 20.79% 18.15% 115
  Projected Pop Age 16-Retirement 2013 158,445 62.69% 61.16% 103
  Projected Pop Retirement plus 2013 41,784 16.53% 20.69% 80

Projected Pop 2014 254,133 100.00 100.00 100
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Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index
  Projected Pop Age 0-15 2014 53,166 20.92% 18.09% 116
  Projected Pop Age 16-Retirement 2014 158,543 62.39% 60.95% 102
  Projected Pop Retirement plus 2014 42,489 16.72% 20.96% 80

Projected Pop 2015 255,522 100.00 100.00 100
  Projected Pop Age 0-15 2015 53,784 21.05% 18.03% 117
  Projected Pop Age 16-Retirement 2015 158,582 62.06% 60.74% 102
  Projected Pop Retirement plus 2015 43,152 16.89% 21.23% 80

Projected Pop 2016 256,880 100.00 100.00 100
  Projected Pop Age 0-15 2016 54,441 21.19% 17.97% 118
  Projected Pop Age 16-Retirement 2016 158,603 61.74% 60.54% 102
  Projected Pop Retirement plus 2016 43,836 17.06% 21.50% 79

Projected Pop 2017 258,282 100.00 100.00 100
  Projected Pop Age 0-15 2017 55,080 21.33% 17.91% 119
  Projected Pop Age 16-Retirement 2017 158,661 61.43% 60.33% 102
  Projected Pop Retirement plus 2017 44,563 17.25% 21.76% 79
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Pitney Bowes MapInfo Corporation
Census Breakdown
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
────────────────────────────────────────────────────────────────────────

Area Name 2001 Pop 2001 Hhold
2001 '0' 

Cars
2001 Social Class 

AB
2005 Pop

EH14 7 4,903 1,888 304 1,456 4,848
EH27 8 2,600 985 134 461 2,762
EH28 8 2,902 1,206 277 484 2,884
EH29 9 3,449 1,400 307 665 3,439
EH30 9 9,044 3,502 670 1,863 8,911
EH47 0 6,657 2,950 1,181 395 6,974
EH47 7 6,244 2,714 957 476 6,950
EH47 8 8,132 3,343 940 943 8,309
EH47 9 4,844 2,004 726 355 4,919
EH48 1 6,075 2,714 913 763 6,197
EH48 2 8,792 3,749 1,185 843 9,510
EH48 3 8,455 3,534 1,032 694 8,796
EH48 4 4,931 2,129 716 697 5,175
EH49 6 8,356 3,285 636 1,877 8,284
EH49 7 8,397 3,335 561 2,414 8,309
EH51 0 6,726 2,895 868 745 6,515
EH51 9 7,522 3,279 1,066 859 8,214
EH52 5 7,189 3,169 939 888 8,010
EH52 6 10,202 4,285 1,198 1,187 10,133
EH53 0 10,159 4,086 800 1,609 10,004
EH54 5 6,967 3,126 1,281 596 7,093
EH54 6 20,768 7,955 2,177 2,638 20,900
EH54 7 2,139 834 59 610 2,227
EH54 8 14,485 5,593 1,445 1,909 14,456
EH54 9 6,342 2,196 88 1,892 7,587
EH55 8 8,039 3,337 1,010 877 8,269
FK1 2 8,272 3,201 874 912 8,152
FK2 0 14,284 5,629 879 2,644 15,104
FK3 9 5,226 2,472 739 582 5,352
ML7 5 8,688 3,672 1,355 654 8,550

Total 230,789 94,467 25,317 32,988 236,833
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Pitney Bowes MapInfo Corporation
Population Projections Breakdown
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
────────────────────────────────────────────────────────────────────────

Area Name Pop 06 Pop 07 Pop 08 Pop 09 Pop 10 Pop 11
EH14 7 4,864 4,881 4,896 4,913 4,925 4,927
EH27 8 2,799 2,838 2,874 2,910 2,948 2,961
EH28 8 2,894 2,902 2,911 2,923 2,928 2,929
EH29 9 3,461 3,482 3,500 3,524 3,540 3,545
EH30 9 8,946 8,974 9,004 9,044 9,073 9,077
EH47 0 7,040 7,108 7,174 7,248 7,314 7,356
EH47 7 7,064 7,179 7,293 7,400 7,510 7,584
EH47 8 8,397 8,484 8,570 8,659 8,744 8,799
EH47 9 4,957 5,000 5,039 5,080 5,123 5,144
EH48 1 6,303 6,409 6,514 6,624 6,726 6,799
EH48 2 9,674 9,836 9,991 10,153 10,309 10,420
EH48 3 8,917 9,040 9,156 9,277 9,392 9,469
EH48 4 5,258 5,339 5,417 5,499 5,581 5,640
EH49 6 8,320 8,353 8,394 8,434 8,472 8,474
EH49 7 8,323 8,343 8,371 8,403 8,425 8,419
EH51 0 6,514 6,518 6,526 6,538 6,548 6,549
EH51 9 8,358 8,503 8,638 8,777 8,907 9,010
EH52 5 8,145 8,283 8,414 8,556 8,689 8,785
EH52 6 10,200 10,272 10,343 10,421 10,496 10,530
EH53 0 10,018 10,031 10,049 10,076 10,094 10,085
EH54 5 7,142 7,189 7,243 7,294 7,339 7,373
EH54 6 21,142 21,379 21,610 21,850 22,087 22,230
EH54 7 2,275 2,322 2,369 2,417 2,464 2,494
EH54 8 14,542 14,629 14,713 14,802 14,887 14,917
EH54 9 7,845 8,107 8,347 8,588 8,829 9,027
EH55 8 8,330 8,388 8,454 8,519 8,585 8,598
FK1 2 8,203 8,255 8,304 8,356 8,410 8,431
FK2 0 15,264 15,428 15,596 15,760 15,922 16,021
FK3 9 5,413 5,465 5,527 5,584 5,642 5,672
ML7 5 8,583 8,610 8,646 8,680 8,713 8,724

Total 239,191 241,547 243,883 246,309 248,622 249,989
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Pitney Bowes MapInfo Corporation
Population Projections Breakdown
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
────────────────────────────────────────────────────────────────────────

Area Name Pop 12 Pop 13 Pop 14 Pop 15 Pop 16 Pop 17
EH14 7 4,928 4,930 4,930 4,931 4,933 4,936
EH27 8 2,973 2,986 2,999 3,012 3,025 3,038
EH28 8 2,929 2,928 2,927 2,926 2,924 2,923
EH29 9 3,549 3,553 3,559 3,563 3,567 3,573
EH30 9 9,078 9,075 9,076 9,078 9,079 9,079
EH47 0 7,400 7,444 7,489 7,532 7,575 7,619
EH47 7 7,654 7,727 7,799 7,869 7,941 8,013
EH47 8 8,853 8,906 8,962 9,016 9,069 9,126
EH47 9 5,166 5,190 5,213 5,235 5,259 5,281
EH48 1 6,871 6,946 7,020 7,094 7,168 7,241
EH48 2 10,531 10,641 10,753 10,864 10,976 11,089
EH48 3 9,551 9,629 9,708 9,789 9,864 9,942
EH48 4 5,698 5,758 5,815 5,870 5,931 5,989
EH49 6 8,476 8,480 8,487 8,492 8,494 8,500
EH49 7 8,416 8,410 8,405 8,404 8,400 8,395
EH51 0 6,548 6,547 6,549 6,549 6,548 6,545
EH51 9 9,113 9,215 9,321 9,421 9,522 9,625
EH52 5 8,881 8,979 9,079 9,177 9,272 9,373
EH52 6 10,568 10,604 10,643 10,683 10,715 10,752
EH53 0 10,079 10,070 10,065 10,062 10,054 10,051
EH54 5 7,409 7,448 7,483 7,520 7,554 7,590
EH54 6 22,365 22,515 22,657 22,803 22,945 23,093
EH54 7 2,524 2,555 2,585 2,615 2,643 2,673
EH54 8 14,944 14,971 15,000 15,030 15,059 15,093
EH54 9 9,224 9,422 9,618 9,818 10,013 10,214
EH55 8 8,611 8,624 8,637 8,650 8,661 8,676
FK1 2 8,454 8,477 8,500 8,524 8,545 8,567
FK2 0 16,124 16,225 16,329 16,430 16,530 16,632
FK3 9 5,702 5,737 5,772 5,809 5,845 5,877
ML7 5 8,736 8,738 8,753 8,756 8,769 8,777

Total 251,355 252,730 254,133 255,522 256,880 258,282
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Pitney Bowes MapInfo Corporation
Expenditure Total (£ Sterling Per Annum)
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
2005: Consumer Retail Expenditure Estimates
2005 Food 279,515,736 24.81% 24.92% 100
2005 Alcoholic Drink 53,567,319 4.75% 4.56% 104 █
2005 Tobacco 62,481,430 5.55% 3.51% 158 ██
2005 Books Newspapers Magazines 39,498,095 3.51% 2.87% 122 ██
  2005 Books 13,654,856 1.21% 1.25% 97 █
  2005 Newspapers and Magazines 25,843,201 2.29% 1.62% 141 ██
2005 Clothing and Footwear 193,258,394 17.15% 16.07% 107 █
  2005 Footwear 23,710,434 2.10% 2.07% 102 █
  2005 Clothing 169,547,977 15.05% 14.00% 108 █
2005 Furniture/Floor/Textiles 89,324,647 7.93% 8.36% 95 █
  2005 Furniture/Floor Coverings 73,906,007 6.56% 6.39% 103 █
  2005 HH Textiles/Soft Furnishings 15,418,617 1.37% 1.97% 70 ███
2005 Audio-visual Equipment 113,654,106 10.09% 10.17% 99 █
  2005 Domestic Appliances 22,934,820 2.04% 1.87% 109 █
  2005 AV/Photo/Optical Goods 86,992,307 7.72% 7.95% 97 █
  2005 Telephone/Fax Equipment 3,726,973 0.33% 0.35% 94 ██
2005 Hardware and DIY Supplies 65,485,215 5.81% 6.92% 84 ██
  2005 China Glass and Utensils 13,466,673 1.20% 1.70% 70 ███
  2005 Repair/Maintenance Materials 29,205,408 2.59% 2.63% 99 █
  2005 Tools/Equip for Home/Garden 10,635,049 0.94% 1.36% 70 ███
  2005 Gardens/Plants/Flowers 12,178,068 1.08% 1.23% 88 ██
2005 Other Goods 229,855,711 20.40% 22.62% 90 ██
  2005 Chemists' Goods 81,438,974 7.23% 8.04% 90 ██
  2005 Jewellery/Watches/Clocks 18,232,156 1.62% 1.60% 101 █
  2005 Non-durable HH Goods 13,160,883 1.17% 1.28% 92 ██
  2005 Bicycles 2,920,624 0.26% 0.43% 61 ████
  2005 Recreational Goods 92,928,050 8.25% 9.61% 86 ██
  2005 Other Miscellaneous Goods 21,174,979 1.88% 1.66% 113 █
2005 Convenience Goods 434,568,571 38.57% 35.88% 107 █
2005 Comparison Goods 692,072,002 61.43% 64.12% 96 █
  2005 Total Goods 1,126,640,543 100.00% 100.00% 100
2005 Bulky Goods 96,840,846 8.60% 8.26% 104 █
2005 DIY Related Goods 62,267,067 5.53% 6.18% 89 ██

Index

© 2008 Pitney Bowes MapInfo Corporation. 2001 Census Crown Copyright.  Crown Copyright Reserved. © Oxford Economics 2008. All 
Rights Reserved.
05/08/2008 Page 12



Pitney Bowes MapInfo Corporation
Expenditure Hhold (£ Sterling Per Annum)
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
2005: Consumer Retail Expenditure Estimates
2005 Food 2,797 24.81% 24.92% 100
2005 Alcoholic Drink 536 4.75% 4.56% 104 █
2005 Tobacco 625 5.55% 3.51% 158 ██
2005 Books Newspapers Magazines 395 3.51% 2.87% 122 ██
  2005 Books 137 1.21% 1.25% 97 █
  2005 Newspapers and Magazines 259 2.29% 1.62% 141 ██
2005 Clothing and Footwear 1,934 17.15% 16.07% 107 █
  2005 Footwear 237 2.10% 2.07% 102 █
  2005 Clothing 1,697 15.05% 14.00% 108 █
2005 Furniture/Floor/Textiles 894 7.93% 8.36% 95 █
  2005 Furniture/Floor Coverings 740 6.56% 6.39% 103 █
  2005 HH Textiles/Soft Furnishings 154 1.37% 1.97% 70 ███
2005 Audio-visual Equipment 1,137 10.09% 10.17% 99 █
  2005 Domestic Appliances 230 2.04% 1.87% 109 █
  2005 AV/Photo/Optical Goods 871 7.72% 7.95% 97 █
  2005 Telephone/Fax Equipment 37 0.33% 0.35% 94 ██
2005 Hardware and DIY Supplies 655 5.81% 6.92% 84 ██
  2005 China Glass and Utensils 135 1.20% 1.70% 70 ███
  2005 Repair/Maintenance Materials 292 2.59% 2.63% 99 █
  2005 Tools/Equip for Home/Garden 106 0.94% 1.36% 70 ███
  2005 Gardens/Plants/Flowers 122 1.08% 1.23% 88 ██
2005 Other Goods 2,300 20.40% 22.62% 90 ██
  2005 Chemists' Goods 815 7.23% 8.04% 90 ██
  2005 Jewellery/Watches/Clocks 182 1.62% 1.60% 101 █
  2005 Non-durable HH Goods 132 1.17% 1.28% 92 ██
  2005 Bicycles 29 0.26% 0.43% 61 ████
  2005 Recreational Goods 930 8.25% 9.61% 86 ██
  2005 Other Miscellaneous Goods 212 1.88% 1.66% 113 █
2005 Convenience Goods 4,349 38.57% 35.88% 107 █
2005 Comparison Goods 6,926 61.43% 64.12% 96 █
  2005 Total Goods 11,275 100.00% 100.00% 100
2005 Bulky Goods 969 8.60% 8.26% 104 █
2005 DIY Related Goods 623 5.53% 6.18% 89 ██

Index
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Pitney Bowes MapInfo Corporation
Expenditure Person (£ Sterling Per Annum)
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
2005: Consumer Retail Expenditure Estimates
2005 Food 1,180 24.81% 24.92% 100
2005 Alcoholic Drink 226 4.75% 4.56% 104 █
2005 Tobacco 264 5.55% 3.51% 158 ██
2005 Books Newspapers Magazines 167 3.51% 2.87% 122 ██
  2005 Books 58 1.21% 1.25% 97 █
  2005 Newspapers and Magazines 109 2.29% 1.62% 141 ██
2005 Clothing and Footwear 816 17.15% 16.07% 107 █
  2005 Footwear 100 2.10% 2.07% 102 █
  2005 Clothing 716 15.05% 14.00% 108 █
2005 Furniture/Floor/Textiles 377 7.93% 8.36% 95 █
  2005 Furniture/Floor Coverings 312 6.56% 6.39% 103 █
  2005 HH Textiles/Soft Furnishings 65 1.37% 1.97% 70 ███
2005 Audio-visual Equipment 480 10.09% 10.17% 99 █
  2005 Domestic Appliances 97 2.04% 1.87% 109 █
  2005 AV/Photo/Optical Goods 367 7.72% 7.95% 97 █
  2005 Telephone/Fax Equipment 16 0.33% 0.35% 94 ██
2005 Hardware and DIY Supplies 277 5.81% 6.92% 84 ██
  2005 China Glass and Utensils 57 1.20% 1.70% 70 ███
  2005 Repair/Maintenance Materials 123 2.59% 2.63% 99 █
  2005 Tools/Equip for Home/Garden 45 0.94% 1.36% 70 ███
  2005 Gardens/Plants/Flowers 51 1.08% 1.23% 88 ██
2005 Other Goods 971 20.40% 22.62% 90 ██
  2005 Chemists' Goods 344 7.23% 8.04% 90 ██
  2005 Jewellery/Watches/Clocks 77 1.62% 1.60% 101 █
  2005 Non-durable HH Goods 56 1.17% 1.28% 92 ██
  2005 Bicycles 12 0.26% 0.43% 61 ████
  2005 Recreational Goods 392 8.25% 9.61% 86 ██
  2005 Other Miscellaneous Goods 89 1.88% 1.66% 113 █
2005 Convenience Goods 1,835 38.57% 35.88% 107 █
2005 Comparison Goods 2,922 61.43% 64.12% 96 █
  2005 Total Goods 4,757 100.00% 100.00% 100
2005 Bulky Goods 409 8.60% 8.26% 104 █
2005 DIY Related Goods 263 5.53% 6.18% 89 ██

Index
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Pitney Bowes MapInfo Corporation
RBTP Total (£ Sterling Per Annum)
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
2005: Retail Business Turnover Potential
2005 Mainly Food/Alcohol/Tobacco 489,983,026 43.89% 43.87% 100
  2005 Non-Specialist (food/alc/tob) 437,882,746 39.23% 39.48% 99 █
  2005 Specialist Food 29,979,866 2.69% 2.70% 99 █
  2005 Specialist Fruit/Vegetables 4,887,649 0.44% 0.44% 99 █
  2005 Specialist Meat/Meat Products 10,234,700 0.92% 0.92% 99 █
  2005 Specialist Fish/Seafood 1,175,360 0.11% 0.11% 99 █
  2005 Specialist Bread/Cake/Confect 6,617,606 0.59% 0.60% 99 █
  2005 Specialist Other Foods/Beverages 7,064,575 0.63% 0.64% 99 █
  2005 Specialist Alcohol 14,517,273 1.30% 1.25% 104 █
  2005 Specialist Tobacco 7,603,134 0.68% 0.43% 158 ██
2005 Specialist Clothing/Shoes/Leather 142,457,650 12.76% 11.97% 107 █
  2005 Specialist Clothing 127,528,718 11.42% 10.65% 107 █
  2005 Specialist Shoes/Leather 14,928,955 1.34% 1.32% 101 █
2005 Specialist HH Goods 145,315,579 13.02% 12.72% 102 █
  2005 Specialist HH Textiles 2,602,582 0.23% 0.34% 69 ███
  2005 Specialist Furniture/Lighting 42,489,914 3.81% 3.72% 102 █
  2005 Specialist Electrical/Radio/TV 51,815,379 4.64% 4.27% 109 █
  2005 Specialist Hardware/Glass/Paints 48,407,726 4.34% 4.40% 98 █
2005 Specialist Other Goods 198,621,682 17.79% 18.71% 95 █
  2005 Specialist Chemists/Toiletries 44,639,578 4.00% 4.46% 90 ██
  2005 Specialist Books/News/Stationery 25,896,480 2.32% 1.90% 122 ██
  2005 Specialist Other New 120,946,680 10.83% 11.63% 93 ██
  2005 Specialist Second-Hand 7,138,955 0.64% 0.72% 89 ██
2005 Non-Specialist (not food/alc/tob) 86,372,438 7.74% 7.96% 97 █
2005 Convenience Retail Businesses 489,983,026 43.89% 43.87% 100
2005 Comparison Retail Businesses 572,767,386 51.31% 51.36% 100
  2005 Specialist Comparison 486,394,935 84.92% 84.50% 100
  2005 Non-Specialist Comparison 86,372,438 15.08% 15.50% 97 █
2005 Non-Store Businesses 47,957,135 4.30% 4.31% 100
2005 All Retail Businesses 1,110,707,571 99.50% 99.53% 100
2005 Repairers Personal/HH Gds 5,559,431 0.50% 0.47% 107 █
2005 All Businesses 1,116,266,993 100.00% 100.00% 100

Index
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Pitney Bowes MapInfo Corporation
RBTP Hhold (£ Sterling Per Annum)
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
2005: Retail Business Turnover Potential
2005 Mainly Food/Alcohol/Tobacco 4,904 43.89% 43.87% 100
  2005 Non-Specialist (food/alc/tob) 4,382 39.23% 39.48% 99 █
  2005 Specialist Food 300 2.69% 2.70% 99 █
  2005 Specialist Fruit/Vegetables 49 0.44% 0.44% 99 █
  2005 Specialist Meat/Meat Products 102 0.92% 0.92% 99 █
  2005 Specialist Fish/Seafood 12 0.11% 0.11% 99 █
  2005 Specialist Bread/Cake/Confect 66 0.59% 0.60% 99 █
  2005 Specialist Other Foods/Beverages 71 0.63% 0.64% 99 █
  2005 Specialist Alcohol 145 1.30% 1.25% 104 █
  2005 Specialist Tobacco 76 0.68% 0.43% 158 ██
2005 Specialist Clothing/Shoes/Leather 1,426 12.76% 11.97% 107 █
  2005 Specialist Clothing 1,276 11.42% 10.65% 107 █
  2005 Specialist Shoes/Leather 149 1.34% 1.32% 101 █
2005 Specialist HH Goods 1,454 13.02% 12.72% 102 █
  2005 Specialist HH Textiles 26 0.23% 0.34% 69 ███
  2005 Specialist Furniture/Lighting 425 3.81% 3.72% 102 █
  2005 Specialist Electrical/Radio/TV 519 4.64% 4.27% 109 █
  2005 Specialist Hardware/Glass/Paints 484 4.34% 4.40% 98 █
2005 Specialist Other Goods 1,988 17.79% 18.71% 95 █
  2005 Specialist Chemists/Toiletries 447 4.00% 4.46% 90 ██
  2005 Specialist Books/News/Stationery 259 2.32% 1.90% 122 ██
  2005 Specialist Other New 1,210 10.83% 11.63% 93 ██
  2005 Specialist Second-Hand 71 0.64% 0.72% 89 ██
2005 Non-Specialist (not food/alc/tob) 864 7.74% 7.96% 97 █
2005 Convenience Retail Businesses 4,904 43.89% 43.87% 100
2005 Comparison Retail Businesses 5,732 51.31% 51.36% 100
  2005 Specialist Comparison 4,868 43.57% 43.40% 100
  2005 Non-Specialist Comparison 864 7.74% 7.96% 97 █
2005 Non-Store Businesses 480 4.30% 4.31% 100
2005 All Retail Businesses 11,116 99.50% 99.53% 100
2005 Repairers Personal/HH Gds 56 0.50% 0.47% 107 █
2005 All Businesses 11,171 100.00% 100.00% 100

Index
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Pitney Bowes MapInfo Corporation
RBTP Person (£ Sterling Per Annum)
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────
Area: West Lothian: Postcode Selection
Comparison Area: Great Britain
────────────────────────────────────────────────────────────────────────
Description Value Area % Comparison Index

Area %
2005: Retail Business Turnover Potential
2005 Mainly Food/Alcohol/Tobacco 2,069 43.89% 43.87% 100
  2005 Non-Specialist (food/alc/tob) 1,849 39.23% 39.48% 99 █
  2005 Specialist Food 127 2.69% 2.70% 99 █
  2005 Specialist Fruit/Vegetables 21 0.44% 0.44% 99 █
  2005 Specialist Meat/Meat Products 43 0.92% 0.92% 99 █
  2005 Specialist Fish/Crustacean/Mollusc 5 0.11% 0.11% 99 █
  2005 Specialist Bread/Cake/Confect 28 0.59% 0.60% 99 █
  2005 Specialist Other Foods/Beverages 30 0.63% 0.64% 99 █
  2005 Specialist Alcohol 61 1.30% 1.25% 104 █
  2005 Specialist Tobacco 32 0.68% 0.43% 158 ██
2005 Specialist Clothing/Shoes/Leather 602 12.76% 11.97% 107 █
  2005 Specialist Clothing 538 11.42% 10.65% 107 █
  2005 Specialist Shoes/Leather 63 1.34% 1.32% 101 █
2005 Specialist HH Goods 614 13.02% 12.72% 102 █
  2005 Specialist HH Textiles 11 0.23% 0.34% 69 ███
  2005 Specialist Furniture/Lighting 179 3.81% 3.72% 102 █
  2005 Specialist Electrical/Radio/TV 219 4.64% 4.27% 109 █
  2005 Specialist Hardware/Glass/Paints 204 4.34% 4.40% 98 █
2005 Specialist Other Goods 839 17.79% 18.71% 95 █
  2005 Specialist Chemists/Toiletries 188 4.00% 4.46% 90 ██
  2005 Specialist Books/News/Stationery 109 2.32% 1.90% 122 ██
  2005 Specialist Other New 511 10.83% 11.63% 93 ██
  2005 Specialist Second-Hand 30 0.64% 0.72% 89 ██
2005 Non-Specialist (not food/alc/tob) 365 7.74% 7.96% 97 █
2005 Convenience Retail Businesses 2,069 43.89% 43.87% 100
2005 Comparison Retail Businesses 2,418 51.31% 51.36% 100
  2005 Specialist Comparison 2,054 43.57% 43.40% 100
  2005 Non-Specialist Comparison 365 7.74% 7.96% 97 █
2005 Non-Store Businesses 202 4.30% 4.31% 100
2005 All Retail Businesses 4,690 99.50% 99.53% 100
2005 Repairers Personal/HH Gds 23 0.50% 0.47% 107 █
2005 All Businesses 4,713 100.00% 100.00% 100

Index
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Pitney Bowes MapInfo Corporation
Goods Expenditure Breakdown
          Prepared by: AnySite

Prepared For: Halcrow
Project: West Lothian

────────────────────────────────────────────────────────────────────────

Area: West Lothian: Postcode Selection
────────────────────────────────────────────────────────────────────────

Area Name
EH14 7 1,968 3,360
EH27 8 1,850 3,048
EH28 8 1,938 3,158
EH29 9 1,909 3,173
EH30 9 1,929 3,243
EH47 0 1,836 2,737
EH47 7 1,840 2,826
EH47 8 1,867 2,931
EH47 9 1,821 2,755
EH48 1 1,812 2,843
EH48 2 1,839 2,887
EH48 3 1,878 2,907
EH48 4 1,834 2,900
EH49 6 1,844 3,044
EH49 7 1,877 3,187
EH51 0 1,823 2,794
EH51 9 1,825 2,847
EH52 5 1,905 3,006
EH52 6 1,835 2,866
EH53 0 1,852 3,016
EH54 5 1,783 2,723
EH54 6 1,772 2,812
EH54 7 1,992 3,413
EH54 8 1,813 2,890
EH54 9 1,864 3,278
EH55 8 1,832 2,853
FK1 2 1,718 2,686
FK2 0 1,806 2,925
FK3 9 1,802 2,773
ML7 5 1,770 2,659

2005 Convenience (per person) 2005 Comparison (per person)

© 2008 Pitney Bowes MapInfo Corporation. 2001 Census Crown Copyright.  Crown Copyright Reserved. © Oxford Economics 2008. All 
Rights Reserved.
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By Demographics  West Lothian Household Shopping Survey  Page 1 
 for Halcrow August 2008 
 

 Total Male Female 18 to 34 35 to 54 55+ ABC1 C2DE Car in hhold 
 

  Column %ges. 
090708 NEMS market research 

Q01 How often do you carry out your main food shop? 
 
Once a week 65.1% 653 60.1% 134 66.5% 519 65.2% 92 67.1% 292 62.9% 263 65.2% 247 66.1% 366 66.8% 530
Twice a week 10.1% 101 8.5% 19 10.5% 82 5.7% 8 8.7% 38 12.7% 53 8.7% 33 10.1% 56 9.7% 77
Once a fortnight 7.8% 78 15.2% 34 5.6% 44 15.6% 22 8.0% 35 5.0% 21 8.7% 33 6.5% 36 8.2% 65
Once a month 7.7% 77 4.9% 11 8.5% 66 11.3% 16 9.0% 39 5.3% 22 10.3% 39 5.8% 32 7.2% 57
Daily 3.7% 37 4.5% 10 3.5% 27 0.7% 1 2.8% 12 5.5% 23 2.9% 11 4.7% 26 3.2% 25
Several times a week 3.3% 33 5.4% 12 2.7% 21 1.4% 2 2.5% 11 4.8% 20 2.6% 10 4.0% 22 2.9% 23
(Don’t know / varies) 2.4% 24 1.3% 3 2.7% 21 0.0% 0 1.8% 8 3.8% 16 1.6% 6 2.9% 16 2.0% 16
Base:  1003 223 780 141 435 418 379 554 793
 



By Demographics  West Lothian Household Shopping Survey  Page 2 
 for Halcrow August 2008 
 

 Total Male Female 18 to 34 35 to 54 55+ ABC1 C2DE Car in hhold 
 

  Column %ges. 
090708 NEMS market research 

Q02 At which supermarket, shop or other do you buy most of your household’s food and grocery shopping (PRIMARY)? 
 
Asda, Almondvale Centre, 

Livingston 
30.3% 304 28.3% 63 30.9% 241 46.1% 65 30.1% 131 25.4% 106 30.1% 114 30.5% 169 30.9% 245

Tesco, Bathgate 20.6% 207 22.4% 50 20.1% 157 17.0% 24 23.9% 104 18.7% 78 20.1% 76 20.8% 115 22.8% 181
Morrisons, Retail Park, 

Livingston 
6.9% 69 8.5% 19 6.4% 50 5.7% 8 6.0% 26 7.9% 33 8.4% 32 5.8% 32 7.6% 60

Morrisons, Carmondean 
Centre, Livingston 

4.4% 44 4.0% 9 4.5% 35 1.4% 2 3.2% 14 6.7% 28 4.2% 16 4.2% 23 4.8% 38

Tesco Metro, Bo’ness 4.1% 41 3.1% 7 4.4% 34 2.1% 3 4.1% 18 4.8% 20 3.2% 12 4.7% 26 3.5% 28
Sainsburys, Linlithgow 

Bridge 
3.1% 31 2.2% 5 3.3% 26 2.8% 4 3.0% 13 3.1% 13 4.7% 18 1.8% 10 3.5% 28

Tesco Metro, Regent Centre, 
Linlithgow 

3.0% 30 1.8% 4 3.3% 26 0.7% 1 2.8% 12 4.1% 17 4.0% 15 2.7% 15 3.3% 26

Asda, Grangemouth 2.3% 23 2.7% 6 2.2% 17 4.3% 6 3.0% 13 1.0% 4 2.6% 10 2.0% 11 2.6% 21
Somerfield, Whitburn 2.1% 21 1.8% 4 2.2% 17 1.4% 2 2.1% 9 2.4% 10 1.3% 5 2.5% 14 1.4% 11
Tesco, Regent Centre, 

Linlithgow 
2.1% 21 2.7% 6 1.9% 15 2.8% 4 2.1% 9 1.7% 7 2.4% 9 2.0% 11 2.3% 18

Scotmid Co-op, Armadale 1.4% 14 2.2% 5 1.2% 9 0.0% 0 0.5% 2 2.9% 12 0.5% 2 1.8% 10 0.8% 6
Any other shops in Bathgate 1.3% 13 1.8% 4 1.2% 9 0.0% 0 0.9% 4 2.2% 9 0.3% 1 2.2% 12 0.9% 7
Scotmid Co-op, Broxburn 1.3% 13 4.0% 9 0.5% 4 0.7% 1 1.1% 5 1.7% 7 1.1% 4 1.3% 7 0.8% 6
Internet / mail order 1.2% 12 0.4% 1 1.4% 11 2.1% 3 1.4% 6 0.7% 3 2.4% 9 0.5% 3 0.9% 7
Somerfield, Broxburn 1.1% 11 1.3% 3 1.0% 8 0.0% 0 0.7% 3 1.7% 7 0.8% 3 1.3% 7 0.8% 6
Tesco, South Queensferry 1.1% 11 0.4% 1 1.3% 10 1.4% 2 1.4% 6 0.7% 3 1.1% 4 1.1% 6 1.0% 8
Lidl, Bathgate Retail Park, 

Bathgate 
0.9% 9 1.3% 3 0.8% 6 0.7% 1 0.7% 3 1.2% 5 0.5% 2 1.1% 6 0.5% 4

Asda, Falkirk 0.8% 8 0.0% 0 1.0% 8 2.8% 4 0.9% 4 0.0% 0 0.5% 2 0.9% 5 0.8% 6
Other shops in Edinburgh 0.7% 7 1.3% 3 0.5% 4 0.7% 1 0.7% 3 0.7% 3 1.1% 4 0.5% 3 0.9% 7
Morrisons, Falkirk 0.7% 7 0.4% 1 0.8% 6 0.0% 0 0.0% 0 1.4% 6 0.0% 0 1.3% 7 0.5% 4
Any other shops in 

Livingston 
0.6% 6 0.4% 1 0.6% 5 0.7% 1 0.7% 3 0.5% 2 0.8% 3 0.5% 3 0.6% 5

Tesco Metro, Falkirk 0.6% 6 0.4% 1 0.6% 5 0.7% 1 0.7% 3 0.5% 2 1.1% 4 0.4% 2 0.6% 5
Morrisons, Gyle 0.6% 6 0.0% 0 0.8% 6 1.4% 2 0.7% 3 0.2% 1 0.8% 3 0.5% 3 0.8% 6
Farmfoods, Bathgate 0.5% 5 0.9% 2 0.4% 3 0.0% 0 0.7% 3 0.5% 2 0.0% 0 0.9% 5 0.3% 2
Iceland, Whitburn 0.5% 5 0.4% 1 0.5% 4 0.7% 1 0.5% 2 0.5% 2 0.3% 1 0.7% 4 0.4% 3
Tesco Extra, Corstorphine 

EH12 7UQ 
0.4% 4 0.0% 0 0.5% 4 0.0% 0 0.5% 2 0.5% 2 0.8% 3 0.2% 1 0.5% 4

Lidl, Whitburn 0.4% 4 0.4% 1 0.4% 3 0.0% 0 0.7% 3 0.2% 1 0.5% 2 0.4% 2 0.4% 3
Tesco, Falkirk 0.4% 4 0.0% 0 0.5% 4 0.7% 1 0.2% 1 0.5% 2 0.8% 3 0.2% 1 0.3% 2
M&S (Simply Food), West 

Livingston 
0.3% 3 0.0% 0 0.4% 3 0.0% 0 0.2% 1 0.5% 2 0.3% 1 0.4% 2 0.1% 1

Any other shops in 
Linlithgow / Linlithgow 
Bridge 

0.3% 3 0.4% 1 0.3% 2 0.0% 0 0.2% 1 0.5% 2 0.5% 2 0.2% 1 0.4% 3

Any other shops in Broxburn 0.3% 3 0.4% 1 0.3% 2 0.0% 0 0.5% 2 0.2% 1 0.3% 1 0.4% 2 0.1% 1
Scotmid Co-op, Fauldhouse 0.3% 3 0.0% 0 0.4% 3 0.0% 0 0.2% 1 0.5% 2 0.0% 0 0.5% 3 0.1% 1
Farmfoods, Livingston 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.5% 2 0.0% 0 0.3% 1 0.0% 0 0.1% 1
Scotmid Co-op, East Calder 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.0% 0 0.5% 2 0.0% 0 0.4% 2 0.1% 1
Tesco, Colinton 0.2% 2 0.0% 0 0.3% 2 0.7% 1 0.2% 1 0.0% 0 0.5% 2 0.0% 0 0.3% 2
Scotmid Co-op, Uphall 0.2% 2 0.4% 1 0.1% 1 0.0% 0 0.0% 0 0.5% 2 0.0% 0 0.4% 2 0.1% 1
Morrisons, Moredun EH17 

7JH 
0.2% 2 0.4% 1 0.1% 1 0.0% 0 0.5% 2 0.0% 0 0.3% 1 0.2% 1 0.3% 2

Lidl, Livingston 0.2% 2 0.4% 1 0.1% 1 0.0% 0 0.0% 0 0.5% 2 0.0% 0 0.4% 2 0.1% 1
Sainsburys, Straiton Retail 

Park 
0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.1% 1

Any other shops in 
Blackburn 

0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1

Tesco, Cumbernauld 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1
Asda, Newmains ML2 9QS 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1
Lidl, Bo'ness EH51 9AW 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.0% 0
Scotmid Co-op, West Calder 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.0% 0
Morrisons, Airdrie ML6 9JL 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1
Somerfield, The Mall, 

Livingston 
0.1% 1 0.0% 0 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.1% 1

(Don't know / varies) 3.5% 35 2.7% 6 3.7% 29 1.4% 2 3.7% 16 4.1% 17 3.4% 13 3.4% 19 3.3% 26

Base:  1003 223 780 141 435 418 379 554 793
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 Total Male Female 18 to 34 35 to 54 55+ ABC1 C2DE Car in hhold 
 

  Column %ges. 
090708 NEMS market research 

Q03 Why do you choose (STORE MENTIONED AT Q02)? 
 
Convenient - close to home 43.8% 439 46.2% 103 43.1% 336 46.1% 65 43.7% 190 43.1% 180 44.1% 167 41.7% 231 44.0% 349
Cheaper products (relating to 

shop) 
26.1% 262 25.1% 56 26.4% 206 35.5% 50 27.1% 118 22.2% 93 24.0% 91 27.4% 152 26.1% 207

Good range and quality of 
products (relating to shop) 

24.8% 249 24.7% 55 24.9% 194 26.2% 37 23.4% 102 25.4% 106 26.6% 101 22.9% 127 26.0% 206

Convenient location 8.9% 89 7.6% 17 9.2% 72 9.2% 13 11.7% 51 6.0% 25 9.5% 36 9.4% 52 8.6% 68
Preference for retailer 3.8% 38 2.2% 5 4.2% 33 1.4% 2 3.0% 13 5.0% 21 4.2% 16 3.6% 20 3.9% 31
Good access - easy to get to 

by car 
2.4% 24 3.6% 8 2.1% 16 0.0% 0 2.3% 10 3.1% 13 2.1% 8 2.7% 15 2.5% 20

Convenient - on way home 
from work 

2.4% 24 2.2% 5 2.4% 19 2.8% 4 3.4% 15 1.2% 5 2.4% 9 2.5% 14 2.8% 22

Free parking 1.8% 18 1.3% 3 1.9% 15 0.0% 0 2.1% 9 2.2% 9 3.2% 12 0.7% 4 2.3% 18
Staff discount available 1.5% 15 1.3% 3 1.5% 12 1.4% 2 1.6% 7 1.4% 6 0.8% 3 2.2% 12 1.5% 12
Good layout 1.5% 15 1.3% 3 1.5% 12 0.7% 1 0.7% 3 2.2% 9 0.8% 3 1.8% 10 1.5% 12
Good ancillary shopping 

facilities 
1.4% 14 0.0% 0 1.8% 14 1.4% 2 1.8% 8 1.0% 4 0.8% 3 2.0% 11 1.8% 14

Good range and quality of 
shops (relating to location) 

1.3% 13 0.9% 2 1.4% 11 0.0% 0 1.1% 5 1.9% 8 2.1% 8 0.9% 5 1.6% 13

Good customer service / 
friendly staff 

1.0% 10 1.8% 4 0.8% 6 0.0% 0 0.5% 2 1.9% 8 0.8% 3 1.1% 6 0.9% 7

Habit 1.0% 10 0.9% 2 1.0% 8 0.7% 1 0.7% 3 1.4% 6 0.8% 3 1.3% 7 0.8% 6
Close to other shopping 

facilities 
0.6% 6 0.4% 1 0.6% 5 0.7% 1 0.5% 2 0.7% 3 1.1% 4 0.4% 2 0.8% 6

Good access - good public 
transport links 

0.6% 6 0.0% 0 0.8% 6 0.0% 0 0.2% 1 1.2% 5 0.0% 0 0.9% 5 0.3% 2

Good rewards scheme 0.5% 5 0.0% 0 0.6% 5 0.7% 1 0.7% 3 0.2% 1 0.8% 3 0.2% 1 0.5% 4
Good opening hours 0.3% 3 0.0% 0 0.4% 3 0.0% 0 0.5% 2 0.2% 1 0.5% 2 0.0% 0 0.4% 3
Good disabled facilities 0.3% 3 0.4% 1 0.3% 2 0.0% 0 0.2% 1 0.5% 2 0.3% 1 0.4% 2 0.1% 1
Home delivery option 0.3% 3 0.9% 2 0.1% 1 0.0% 0 0.5% 2 0.2% 1 0.5% 2 0.2% 1 0.3% 2
Other 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.2% 1 0.2% 1 0.0% 0 0.4% 2 0.3% 2
Convenient - on way home 

from school 
0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1

(Don't know / varies) 6.2% 62 4.5% 10 6.7% 52 5.0% 7 6.0% 26 6.9% 29 6.9% 26 5.8% 32 5.5% 44

Base:  1003 223 780 141 435 418 379 554 793
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 Total Male Female 18 to 34 35 to 54 55+ ABC1 C2DE Car in hhold 
 

  Column %ges. 
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Q04 Is there any other location or shop where you do your main food and grocery shopping on a regular basis (SECONDARY)? 
 
Asda, Almondvale Centre, 

Livingston 
8.9% 89 10.3% 23 8.5% 66 7.8% 11 9.2% 40 8.9% 37 7.9% 30 9.7% 54 9.5% 75

Tesco, Bathgate 7.1% 71 4.5% 10 7.8% 61 7.1% 10 9.2% 40 5.0% 21 9.5% 36 5.6% 31 8.2% 65
Morrisons, Retail Park, 

Livingston 
5.4% 54 5.8% 13 5.3% 41 5.7% 8 4.8% 21 5.7% 24 6.1% 23 5.2% 29 5.8% 46

Morrisons, Carmondean 
Centre, Livingston 

4.8% 48 7.2% 16 4.1% 32 6.4% 9 5.7% 25 3.3% 14 5.0% 19 4.7% 26 4.8% 38

Sainsburys, Linlithgow 
Bridge 

3.4% 34 2.2% 5 3.7% 29 1.4% 2 4.1% 18 3.1% 13 4.5% 17 3.1% 17 3.9% 31

Any other shops in Bathgate 3.1% 31 2.2% 5 3.3% 26 2.8% 4 3.2% 14 3.1% 13 2.4% 9 2.9% 16 2.9% 23
Asda, Grangemouth 1.7% 17 1.3% 3 1.8% 14 0.0% 0 3.0% 13 1.0% 4 1.6% 6 1.8% 10 1.8% 14
Other shops in Edinburgh 1.5% 15 1.3% 3 1.5% 12 0.7% 1 2.8% 12 0.5% 2 2.4% 9 0.9% 5 1.8% 14
Somerfield, Whitburn 1.4% 14 0.9% 2 1.5% 12 1.4% 2 2.1% 9 0.7% 3 1.1% 4 1.8% 10 1.6% 13
Somerfield, Broxburn 1.3% 13 0.4% 1 1.5% 12 0.0% 0 1.6% 7 1.4% 6 1.6% 6 1.1% 6 1.3% 10
Any other shops in 

Linlithgow / Linlithgow 
Bridge 

1.2% 12 1.3% 3 1.2% 9 2.1% 3 1.1% 5 1.0% 4 1.1% 4 1.4% 8 1.1% 9

Any other shops in 
Livingston 

1.2% 12 1.3% 3 1.2% 9 0.7% 1 0.9% 4 1.7% 7 2.1% 8 0.4% 2 1.3% 10

M&S (Simply Food), West 
Livingston 

1.2% 12 0.9% 2 1.3% 10 1.4% 2 0.9% 4 1.4% 6 1.6% 6 0.9% 5 1.1% 9

Tesco Metro, Bo’ness 1.2% 12 1.8% 4 1.0% 8 2.1% 3 0.7% 3 1.4% 6 1.3% 5 1.3% 7 1.4% 11
Scotmid Co-op, Broxburn 1.1% 11 1.3% 3 1.0% 8 0.7% 1 0.7% 3 1.4% 6 0.8% 3 1.3% 7 0.9% 7
Lidl, Livingston 1.1% 11 2.7% 6 0.6% 5 0.7% 1 0.5% 2 1.9% 8 1.3% 5 1.1% 6 1.1% 9
Tesco Metro, Regent Centre, 

Linlithgow 
1.0% 10 0.4% 1 1.2% 9 1.4% 2 1.4% 6 0.5% 2 1.8% 7 0.4% 2 1.3% 10

Scotmid Co-op, Armadale 1.0% 10 1.3% 3 0.9% 7 0.7% 1 1.1% 5 1.0% 4 1.1% 4 1.1% 6 1.0% 8
Lidl, Whitburn 0.9% 9 0.9% 2 0.9% 7 0.0% 0 1.1% 5 1.0% 4 0.5% 2 1.3% 7 0.8% 6
Lidl, Bathgate Retail Park, 

Bathgate 
0.8% 8 1.3% 3 0.6% 5 0.7% 1 0.7% 3 0.7% 3 0.8% 3 0.7% 4 0.5% 4

Tesco, Falkirk 0.6% 6 0.0% 0 0.8% 6 1.4% 2 0.2% 1 0.7% 3 0.3% 1 0.7% 4 0.5% 4
Farmfoods, Bathgate 0.6% 6 0.9% 2 0.5% 4 2.8% 4 0.2% 1 0.2% 1 0.3% 1 0.9% 5 0.5% 4
Lidl, Bo'ness EH51 9AW 0.5% 5 0.9% 2 0.4% 3 0.7% 1 0.2% 1 0.7% 3 0.5% 2 0.5% 3 0.4% 3
Any other shops in Broxburn 0.5% 5 1.3% 3 0.3% 2 0.0% 0 0.5% 2 0.7% 3 0.5% 2 0.4% 2 0.4% 3
Scotmid Co-op, East Calder 0.5% 5 0.4% 1 0.5% 4 0.7% 1 0.0% 0 1.0% 4 0.3% 1 0.5% 3 0.1% 1
Farmfoods, East Pier St, 

Bo'Ness EH51 9AB 
0.4% 4 0.4% 1 0.4% 3 0.0% 0 0.7% 3 0.2% 1 0.0% 0 0.7% 4 0.4% 3

Marks and Spencer, High 
Street, Falkirk, FK1 1EJ 

0.4% 4 0.0% 0 0.5% 4 0.0% 0 0.0% 0 1.0% 4 0.0% 0 0.7% 4 0.4% 3

Iceland, Whitburn 0.4% 4 0.0% 0 0.5% 4 0.0% 0 0.5% 2 0.5% 2 0.0% 0 0.7% 4 0.3% 2
Tesco Metro, Grangemouth 0.3% 3 0.0% 0 0.4% 3 0.0% 0 0.7% 3 0.0% 0 0.3% 1 0.2% 1 0.4% 3
Morrisons, Gyle 0.3% 3 0.0% 0 0.4% 3 0.0% 0 0.7% 3 0.0% 0 0.3% 1 0.4% 2 0.4% 3
Asda, Newmains ML2 9QS 0.3% 3 1.3% 3 0.0% 0 0.0% 0 0.2% 1 0.5% 2 0.5% 2 0.2% 1 0.4% 3
Tesco Metro, Falkirk 0.3% 3 0.0% 0 0.4% 3 0.7% 1 0.0% 0 0.5% 2 0.3% 1 0.4% 2 0.3% 2
Farmfoods, Livingston 0.3% 3 0.0% 0 0.4% 3 2.1% 3 0.0% 0 0.0% 0 0.3% 1 0.2% 1 0.4% 3
Tesco, Regent Centre, 

Linlithgow 
0.3% 3 0.0% 0 0.4% 3 0.0% 0 0.0% 0 0.7% 3 0.3% 1 0.2% 1 0.3% 2

Asda, Chesser, Edinburgh 0.2% 2 0.0% 0 0.3% 2 1.4% 2 0.0% 0 0.0% 0 0.3% 1 0.2% 1 0.3% 2
Tesco, South Queensferry 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.5% 2 0.0% 0 0.0% 0 0.4% 2 0.3% 2
Any other shops in Whitburn 0.2% 2 0.9% 2 0.0% 0 0.7% 1 0.0% 0 0.2% 1 0.3% 1 0.2% 1 0.3% 2
Morrisons, Falkirk 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.2% 1 0.2% 1 0.3% 1 0.2% 1 0.3% 2
Scotmid Co-op, Fauldhouse 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.2% 1 0.2% 1 0.0% 0 0.4% 2 0.3% 2
Tesco Extra, Corstorphine 

EH12 7UQ 
0.2% 2 0.4% 1 0.1% 1 0.0% 0 0.2% 1 0.2% 1 0.3% 1 0.2% 1 0.3% 2

Asda, Falkirk 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.1% 1
Any other shops in 

Blackburn 
0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1

Any other shops in Armadale 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1
Tesco, Coatbridge 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.1% 1
Other shops in Stirling 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.3% 1 0.0% 0 0.1% 1
Internet / mail order 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.1% 1
Co-Op, Station Road, Shotts, 

Lanarkshire ML7 4BA 
0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.0% 0

Somerfield, The Mall, 
Livingston 

0.1% 1 0.0% 0 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0

Iceland, Bathgate EH48 2RA 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.1% 1
Spar, Almondvale Centre, 

Livingston 
0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1

Spar, Bathgate 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.0% 0
Morrisons, Airdrie ML6 9JL 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.1% 1
Scotmid Co-op, Uphall 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.1% 1
(Don't use anywhere else) 40.0% 401 39.9% 89 40.0% 312 43.3% 61 37.0% 161 41.9% 175 37.7% 143 40.8% 226 37.7% 299
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(Don't know / varies) 2.7% 27 2.7% 6 2.7% 21 1.4% 2 1.8% 8 4.1% 17 2.4% 9 2.7% 15 2.6% 21
Base:  1003 223 780 141 435 418 379 554 793
 
Q05 Is there any other location or shop where you do your main food and grocery shopping on an occasional basis (OCCASIONAL)? 
 
Asda, Almondvale Centre, 

Livingston 
3.1% 31 2.2% 5 3.3% 26 3.5% 5 4.6% 20 1.4% 6 4.0% 15 2.7% 15 3.3% 26

Morrisons, Retail Park, 
Livingston 

2.4% 24 0.9% 2 2.8% 22 2.1% 3 2.3% 10 2.6% 11 2.6% 10 2.2% 12 3.0% 24

Tesco, Bathgate 2.3% 23 0.4% 1 2.8% 22 3.5% 5 1.8% 8 2.4% 10 2.6% 10 2.2% 12 2.6% 21
Sainsburys, Linlithgow 

Bridge 
2.2% 22 0.9% 2 2.6% 20 0.7% 1 3.2% 14 1.7% 7 2.4% 9 1.8% 10 2.4% 19

Morrisons, Carmondean 
Centre, Livingston 

1.8% 18 1.3% 3 1.9% 15 5.0% 7 1.6% 7 1.0% 4 2.4% 9 1.4% 8 1.8% 14

M&S (Simply Food), West 
Livingston 

1.3% 13 0.4% 1 1.5% 12 1.4% 2 1.1% 5 1.4% 6 1.6% 6 1.1% 6 1.4% 11

Somerfield, Broxburn 1.1% 11 2.2% 5 0.8% 6 0.7% 1 1.6% 7 0.7% 3 1.3% 5 1.1% 6 0.9% 7
Any other shops in Bathgate 1.0% 10 0.0% 0 1.3% 10 0.7% 1 0.9% 4 1.0% 4 0.5% 2 1.1% 6 0.8% 6
Any other shops in 

Livingston 
0.9% 9 2.2% 5 0.5% 4 1.4% 2 0.2% 1 1.4% 6 1.1% 4 0.7% 4 1.1% 9

Other shops in Edinburgh 0.9% 9 1.3% 3 0.8% 6 0.7% 1 1.4% 6 0.5% 2 1.1% 4 0.7% 4 1.1% 9
Lidl, Livingston 0.7% 7 1.3% 3 0.5% 4 0.0% 0 1.4% 6 0.2% 1 1.3% 5 0.4% 2 0.8% 6
Somerfield, Whitburn 0.7% 7 1.3% 3 0.5% 4 0.7% 1 1.1% 5 0.2% 1 1.1% 4 0.5% 3 0.9% 7
Asda, Grangemouth 0.6% 6 0.0% 0 0.8% 6 1.4% 2 0.2% 1 0.7% 3 1.1% 4 0.4% 2 0.6% 5
Scotmid Co-op, Broxburn 0.6% 6 1.3% 3 0.4% 3 1.4% 2 0.5% 2 0.5% 2 0.5% 2 0.7% 4 0.5% 4
Tesco Metro, Regent Centre, 

Linlithgow 
0.6% 6 0.0% 0 0.8% 6 0.7% 1 0.7% 3 0.5% 2 0.8% 3 0.5% 3 0.6% 5

Lidl, Whitburn 0.6% 6 1.3% 3 0.4% 3 0.7% 1 0.0% 0 1.2% 5 0.5% 2 0.7% 4 0.8% 6
Scotmid Co-op, Armadale 0.5% 5 0.9% 2 0.4% 3 0.0% 0 0.2% 1 1.0% 4 0.3% 1 0.7% 4 0.6% 5
Lidl, Bathgate Retail Park, 

Bathgate 
0.5% 5 1.3% 3 0.3% 2 0.0% 0 1.1% 5 0.0% 0 0.0% 0 0.7% 4 0.5% 4

Lidl, Bo'ness EH51 9AW 0.5% 5 0.0% 0 0.6% 5 0.0% 0 0.5% 2 0.7% 3 0.0% 0 0.7% 4 0.5% 4
Any other shops in 

Linlithgow / Linlithgow 
Bridge 

0.4% 4 0.4% 1 0.4% 3 0.7% 1 0.5% 2 0.2% 1 0.5% 2 0.4% 2 0.5% 4

Tesco Metro, Bo’ness 0.3% 3 0.0% 0 0.4% 3 0.0% 0 0.7% 3 0.0% 0 0.5% 2 0.2% 1 0.4% 3
Internet / mail order 0.3% 3 0.4% 1 0.3% 2 0.7% 1 0.2% 1 0.2% 1 0.3% 1 0.2% 1 0.3% 2
Somerfield, The Mall, 

Livingston 
0.3% 3 0.4% 1 0.3% 2 0.7% 1 0.5% 2 0.0% 0 0.0% 0 0.5% 3 0.1% 1

Scotmid Co-op, Fauldhouse 0.3% 3 0.0% 0 0.4% 3 0.7% 1 0.5% 2 0.0% 0 0.5% 2 0.2% 1 0.4% 3
Morrisons, Falkirk 0.3% 3 0.4% 1 0.3% 2 0.7% 1 0.0% 0 0.5% 2 0.0% 0 0.5% 3 0.3% 2
Morrisons, Gyle 0.3% 3 0.0% 0 0.4% 3 0.7% 1 0.0% 0 0.5% 2 0.8% 3 0.0% 0 0.4% 3
Tesco, South Queensferry 0.2% 2 0.0% 0 0.3% 2 0.7% 1 0.0% 0 0.2% 1 0.0% 0 0.4% 2 0.3% 2
Asda, Falkirk 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.0% 0 0.5% 2 0.0% 0 0.4% 2 0.0% 0
Farmfoods, East Pier St, 

Bo'Ness EH51 9AB 
0.2% 2 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.5% 2 0.3% 1 0.2% 1 0.1% 1

Tesco Metro, Falkirk 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.5% 2 0.0% 0 0.0% 0 0.4% 2 0.3% 2
Iceland, Whitburn 0.2% 2 0.0% 0 0.3% 2 0.7% 1 0.2% 1 0.0% 0 0.3% 1 0.2% 1 0.3% 2
Iceland, Bathgate EH48 2RA 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.5% 2 0.0% 0 0.0% 0 0.4% 2 0.3% 2
Tesco, Falkirk 0.2% 2 0.4% 1 0.1% 1 1.4% 2 0.0% 0 0.0% 0 0.5% 2 0.0% 0 0.3% 2
Any other shops in Armadale 0.1% 1 0.0% 0 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0
Farmfoods, Livingston 0.1% 1 0.0% 0 0.1% 1 0.7% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.1% 1
Farmfoods, Bathgate 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0
Tesco, Colinton 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.1% 1
Scotmid Co-op, Winchburgh 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.1% 1
Any other shops in Whitburn 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.1% 1
Scotmid Co-op, West Calder 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.3% 1 0.0% 0 0.1% 1
Iceland, Falkirk FK1 1UJ 0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.0% 0
Any other shops in Broxburn 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.0% 0
Marks and Spencer, High 

Street, Falkirk, FK1 1EJ 
0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.1% 1

Tesco Extra, Corstorphine 
EH12 7UQ 

0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.1% 1

(Don't use anywhere else) 69.9% 701 72.6% 162 69.1% 539 64.5% 91 68.5% 298 72.7% 304 66.2% 251 72.4% 401 67.6% 536
(Don't know / varies) 3.2% 32 2.2% 5 3.5% 27 2.1% 3 2.5% 11 4.3% 18 3.7% 14 2.3% 13 3.7% 29

Base:  1003 223 780 141 435 418 379 554 793
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Q06 How often do you purchase goods from local or independent grocers such as a butcher, baker, greengrocer or fishmonger? 
 
Daily 2.6% 26 3.1% 7 2.4% 19 2.1% 3 4.4% 19 0.7% 3 2.6% 10 2.2% 12 2.8% 22
Twice a week 6.3% 63 7.2% 16 6.0% 47 0.7% 1 6.0% 26 8.6% 36 3.7% 14 7.4% 41 5.4% 43
Several times a week 4.3% 43 4.0% 9 4.4% 34 2.1% 3 5.5% 24 3.8% 16 3.7% 14 5.1% 28 4.3% 34
Once a week 25.4% 255 25.1% 56 25.5% 199 17.0% 24 26.7% 116 26.6% 111 25.3% 96 26.2% 145 26.2% 208
Once a fortnight 6.1% 61 5.8% 13 6.2% 48 12.1% 17 6.2% 27 4.1% 17 7.1% 27 5.4% 30 6.8% 54
Once a month 6.3% 63 5.4% 12 6.5% 51 12.1% 17 6.7% 29 4.1% 17 7.9% 30 5.4% 30 6.8% 54
Other 0.5% 5 0.4% 1 0.5% 4 0.7% 1 0.9% 4 0.0% 0 0.3% 1 0.7% 4 0.6% 5
(Don't know / varies) 5.0% 50 4.9% 11 5.0% 39 4.3% 6 3.9% 17 6.5% 27 4.0% 15 5.2% 29 4.2% 33
(Don't purchase goods from 

these sources) 
43.6% 437 43.9% 98 43.5% 339 48.9% 69 39.8% 173 45.7% 191 45.4% 172 42.4% 235 42.9% 340

Base:  1003 223 780 141 435 418 379 554 793
 
Q07 What mode of transport do you use to carry out your main food shop? 
 
Bicycle 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.2% 1 0.0% 0
Bus / coach 9.3% 93 6.3% 14 10.1% 79 3.5% 5 4.4% 19 16.3% 68 3.2% 12 13.0% 72 1.6% 13
Car – driver 58.2% 584 75.3% 168 53.3% 416 67.4% 95 71.5% 311 41.6% 174 77.0% 292 47.5% 263 72.6% 576
Car – passenger 20.8% 209 5.8% 13 25.1% 196 12.8% 18 15.4% 67 28.9% 121 9.0% 34 27.1% 150 18.9% 150
Taxi 1.4% 14 0.9% 2 1.5% 12 5.0% 7 0.7% 3 1.0% 4 1.8% 7 1.3% 7 0.3% 2
Walk 7.2% 72 9.0% 20 6.7% 52 8.5% 12 6.0% 26 8.1% 34 4.5% 17 9.0% 50 3.8% 30
(Not applicable - delivered) 0.9% 9 0.4% 1 1.0% 8 1.4% 2 0.9% 4 0.7% 3 1.6% 6 0.5% 3 0.8% 6
(Don't know / varies) 2.1% 21 1.8% 4 2.2% 17 1.4% 2 1.1% 5 3.1% 13 2.9% 11 1.4% 8 2.0% 16

Base:  1003 223 780 141 435 418 379 554 793
 
Q08 In addition to your household’s main food shopping trips, how often do you undertake small scale or top-up food shopping (e.g. milk, 

eggs, bread etc.) (PRIMARY)? 
 
Daily 11.1% 111 6.3% 14 12.4% 97 10.6% 15 13.8% 60 8.6% 36 10.8% 41 11.2% 62 11.1% 88
Twice a week 17.5% 176 17.5% 39 17.6% 137 16.3% 23 20.5% 89 15.3% 64 20.6% 78 15.5% 86 19.2% 152
Several times a week 12.6% 126 11.2% 25 12.9% 101 10.6% 15 17.0% 74 8.6% 36 14.5% 55 12.3% 68 13.7% 109
Once a week 19.1% 192 19.7% 44 19.0% 148 27.7% 39 19.5% 85 15.6% 65 21.6% 82 17.7% 98 19.9% 158
Less often than weekly 2.9% 29 3.1% 7 2.8% 22 3.5% 5 1.6% 7 3.8% 16 3.7% 14 2.5% 14 3.0% 24
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t do top-up shopping) 33.5% 336 38.6% 86 32.1% 250 30.5% 43 25.1% 109 43.1% 180 26.6% 101 37.2% 206 30.4% 241
(Don't know / varies) 3.3% 33 3.6% 8 3.2% 25 0.7% 1 2.5% 11 5.0% 21 2.1% 8 3.6% 20 2.6% 21
Base:  1003 223 780 141 435 418 379 554 793
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Q09 Where do you buy your household’s small scale / top-up shopping? 
 Those who undertake small-scale or top-up food shopping at Q08 
 
Tesco, Bathgate 7.5% 50 6.6% 9 7.7% 41 10.2% 10 9.2% 30 4.2% 10 7.2% 20 7.8% 27 8.2% 45
Scotmid Co-op, East Calder 6.6% 44 7.3% 10 6.4% 34 3.1% 3 5.5% 18 9.2% 22 5.8% 16 7.5% 26 6.7% 37
Scotmid Co-op, Armadale 6.1% 41 5.1% 7 6.4% 34 3.1% 3 6.7% 22 6.3% 15 4.3% 12 7.5% 26 5.8% 32
Any other shops in 

Livingston 
3.9% 26 5.1% 7 3.6% 19 6.1% 6 4.3% 14 2.5% 6 3.2% 9 3.7% 13 3.8% 21

Sainsburys, Linlithgow 
Bridge 

3.6% 24 2.9% 4 3.8% 20 3.1% 3 3.4% 11 3.8% 9 4.7% 13 3.2% 11 4.0% 22

Tesco Metro, Bo’ness 3.6% 24 2.2% 3 4.0% 21 5.1% 5 3.1% 10 3.8% 9 4.3% 12 3.2% 11 3.6% 20
Any other shops in Bathgate 3.4% 23 7.3% 10 2.5% 13 3.1% 3 2.8% 9 4.6% 11 1.8% 5 4.9% 17 2.7% 15
Scotmid Co-op, Broxburn 3.3% 22 3.7% 5 3.2% 17 5.1% 5 2.1% 7 4.2% 10 2.9% 8 3.4% 12 3.3% 18
Morrisons, Carmondean 

Centre, Livingston 
3.1% 21 1.5% 2 3.6% 19 3.1% 3 3.7% 12 2.5% 6 4.7% 13 2.0% 7 3.4% 19

Somerfield, Broxburn 3.1% 21 4.4% 6 2.8% 15 5.1% 5 3.1% 10 2.5% 6 4.0% 11 2.9% 10 3.3% 18
Somerfield, Whitburn 3.0% 20 2.2% 3 3.2% 17 3.1% 3 3.7% 12 2.1% 5 4.0% 11 2.3% 8 3.4% 19
Any other shops in Bo'ness 3.0% 20 4.4% 6 2.6% 14 2.0% 2 3.7% 12 2.5% 6 2.2% 6 3.2% 11 2.5% 14
Asda, Almondvale Centre, 

Livingston 
3.0% 20 4.4% 6 2.6% 14 6.1% 6 3.1% 10 1.7% 4 2.9% 8 3.2% 11 2.9% 16

Any other shops in Whitburn 2.8% 19 3.7% 5 2.6% 14 0.0% 0 3.4% 11 3.4% 8 0.7% 2 4.6% 16 2.5% 14
Any other shops in Armadale 2.5% 17 4.4% 6 2.1% 11 1.0% 1 3.7% 12 1.7% 4 3.2% 9 2.3% 8 2.7% 15
Tesco Metro, Regent Centre, 

Linlithgow 
2.5% 17 0.7% 1 3.0% 16 1.0% 1 3.1% 10 2.5% 6 2.9% 8 2.0% 7 2.7% 15

Scotmid Co-op, Uphall 2.1% 14 2.2% 3 2.1% 11 1.0% 1 2.5% 8 2.1% 5 2.9% 8 1.7% 6 2.5% 14
Any other shops in 

Linlithgow / Linlithgow 
Bridge 

2.1% 14 1.5% 2 2.3% 12 4.1% 4 1.5% 5 1.7% 4 2.5% 7 1.7% 6 2.0% 11

Any other shops in 
Kirknewton 

2.1% 14 2.9% 4 1.9% 10 3.1% 3 1.5% 5 2.5% 6 2.5% 7 1.7% 6 2.5% 14

Scotmid Co-op, Fauldhouse 1.9% 13 2.2% 3 1.9% 10 2.0% 2 2.1% 7 1.7% 4 2.2% 6 1.7% 6 1.8% 10
Morrisons, Retail Park, 

Livingston 
1.8% 12 0.7% 1 2.1% 11 1.0% 1 1.5% 5 2.5% 6 3.2% 9 0.9% 3 2.0% 11

Scottish Co-op, Murieston, 
Livingston 

1.6% 11 1.5% 2 1.7% 9 2.0% 2 1.2% 4 2.1% 5 2.2% 6 1.1% 4 2.0% 11

Any other shops in East 
Calder 

1.3% 9 0.7% 1 1.5% 8 0.0% 0 1.5% 5 1.7% 4 2.2% 6 0.9% 3 1.3% 7

Any other shops in Broxburn 1.2% 8 1.5% 2 1.1% 6 1.0% 1 1.2% 4 1.3% 3 1.1% 3 1.1% 4 1.1% 6
Any other shops in 

Blackburn 
0.9% 6 0.7% 1 0.9% 5 0.0% 0 0.6% 2 1.7% 4 1.1% 3 0.9% 3 1.1% 6

Tesco, Regent Centre, 
Linlithgow 

0.9% 6 0.0% 0 1.1% 6 1.0% 1 0.9% 3 0.8% 2 0.7% 2 0.9% 3 1.1% 6

Farmfoods, Bathgate 0.8% 5 0.0% 0 0.9% 5 0.0% 0 0.0% 0 2.1% 5 0.4% 1 1.1% 4 0.5% 3
Farmfoods, Livingston 0.8% 5 0.0% 0 0.9% 5 3.1% 3 0.6% 2 0.0% 0 1.4% 4 0.3% 1 0.7% 4
Spar, Almondvale Centre, 

Livingston 
0.8% 5 0.7% 1 0.8% 4 2.0% 2 0.6% 2 0.4% 1 1.1% 3 0.6% 2 0.7% 4

Somerfield, The Mall, 
Livingston 

0.8% 5 2.2% 3 0.4% 2 1.0% 1 0.9% 3 0.4% 1 0.7% 2 0.3% 1 0.5% 3

Any other shops in Mid 
Calder 

0.6% 4 0.0% 0 0.8% 4 0.0% 0 0.6% 2 0.8% 2 0.7% 2 0.6% 2 0.4% 2

Scotmid Co-op, West Calder 0.6% 4 0.0% 0 0.8% 4 0.0% 0 0.6% 2 0.8% 2 0.0% 0 1.1% 4 0.4% 2
Spar, Bathgate 0.6% 4 0.7% 1 0.6% 3 0.0% 0 0.6% 2 0.8% 2 0.7% 2 0.6% 2 0.4% 2
Lidl, Whitburn 0.5% 3 0.0% 0 0.6% 3 0.0% 0 0.9% 3 0.0% 0 0.7% 2 0.3% 1 0.5% 3
Iceland, Whitburn 0.5% 3 0.0% 0 0.6% 3 0.0% 0 0.6% 2 0.4% 1 0.4% 1 0.6% 2 0.4% 2
Scotmid Co-op, Winchburgh 0.5% 3 0.7% 1 0.4% 2 0.0% 0 0.9% 3 0.0% 0 0.7% 2 0.3% 1 0.5% 3
Other shops in Edinburgh 0.5% 3 0.7% 1 0.4% 2 0.0% 0 0.3% 1 0.8% 2 0.4% 1 0.6% 2 0.4% 2
Any other shops in 

Torphichen 
0.5% 3 0.0% 0 0.6% 3 0.0% 0 0.6% 2 0.4% 1 0.7% 2 0.3% 1 0.5% 3

Any other shops in Harthill 0.5% 3 0.0% 0 0.6% 3 2.0% 2 0.0% 0 0.4% 1 0.4% 1 0.6% 2 0.5% 3
Any other shops in 

Winchburgh 
0.5% 3 0.0% 0 0.6% 3 1.0% 1 0.6% 2 0.0% 0 0.4% 1 0.6% 2 0.4% 2

M&S (Simply Food), West 
Livingston 

0.5% 3 0.0% 0 0.6% 3 1.0% 1 0.3% 1 0.4% 1 0.7% 2 0.3% 1 0.5% 3

Any other shops in 
Addiewell 

0.3% 2 0.0% 0 0.4% 2 0.0% 0 0.6% 2 0.0% 0 0.0% 0 0.6% 2 0.4% 2

Tesco Metro, Grangemouth 0.3% 2 0.0% 0 0.4% 2 1.0% 1 0.3% 1 0.0% 0 0.0% 0 0.3% 1 0.4% 2
Any other shops in 

Blackridge 
0.3% 2 0.7% 1 0.2% 1 0.0% 0 0.3% 1 0.4% 1 0.4% 1 0.3% 1 0.4% 2

Spar, Delbridge, Livingston 0.3% 2 0.0% 0 0.4% 2 1.0% 1 0.3% 1 0.0% 0 0.7% 2 0.0% 0 0.4% 2
Tesco, South Queensferry 0.3% 2 0.0% 0 0.4% 2 0.0% 0 0.6% 2 0.0% 0 0.0% 0 0.3% 1 0.4% 2
Any other shops in 

Fauldhouse 
0.3% 2 0.0% 0 0.4% 2 1.0% 1 0.3% 1 0.0% 0 0.4% 1 0.3% 1 0.4% 2

Any other shops in 
Dechmont 

0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.4% 1 0.0% 0 0.2% 1
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Any other shops in 
Pumperston 

0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.3% 1 0.0% 0

Any other shops in Seafield 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.0% 0 0.2% 1
Any other shops in Polbeth 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.3% 1 0.0% 0
Any other shops in Uphall 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0
Asda, Grangemouth 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0
Tesco, Falkirk 0.2% 1 0.0% 0 0.2% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.3% 1 0.2% 1
Morrisons, Gyle 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.4% 1 0.0% 0 0.2% 1
Farmers' market 0.2% 1 0.0% 0 0.2% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.3% 1 0.2% 1
Nisa Local, Armadale 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.3% 1 0.0% 0
Lidl, Livingston 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.3% 1 0.2% 1
Tesco Metro, Falkirk 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.4% 1 0.0% 0 0.2% 1
Farmfoods, East Pier St, 

Bo'Ness EH51 9AB 
0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.3% 1 0.2% 1

Premier Store, Main Street, 
Mid Lohian 

0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.3% 1 0.2% 1

(Don't know / varies) 10.3% 69 11.7% 16 10.0% 53 9.2% 9 8.0% 26 13.9% 33 9.0% 25 11.2% 39 9.8% 54

Base:  667 137 530 98 326 238 278 348 552
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 Total Male Female 18 to 34 35 to 54 55+ ABC1 C2DE Car in hhold 
 

  Column %ges. 
090708 NEMS market research 

Q10 Is there any other location or shop where you do your top-up food and grocery shopping (SECONDARY)? 
 Those who undertake small-scale or top-up food shopping at Q08 
 
Sainsburys, Linlithgow 

Bridge 
1.8% 12 0.7% 1 2.1% 11 1.0% 1 2.1% 7 1.7% 4 1.4% 4 2.0% 7 2.0% 11

Other shops in Edinburgh 1.2% 8 0.7% 1 1.3% 7 2.0% 2 0.9% 3 1.3% 3 1.4% 4 1.1% 4 1.4% 8
Asda, Almondvale Centre, 

Livingston 
1.0% 7 0.0% 0 1.3% 7 4.1% 4 0.9% 3 0.0% 0 1.8% 5 0.6% 2 0.9% 5

Somerfield, Broxburn 1.0% 7 0.7% 1 1.1% 6 0.0% 0 1.5% 5 0.8% 2 1.8% 5 0.6% 2 1.3% 7
Scotmid Co-op, Broxburn 1.0% 7 2.2% 3 0.8% 4 0.0% 0 1.2% 4 1.3% 3 1.1% 3 0.9% 3 0.7% 4
Any other shops in Bathgate 1.0% 7 0.0% 0 1.3% 7 2.0% 2 1.2% 4 0.4% 1 1.1% 3 1.1% 4 1.1% 6
Tesco, Bathgate 0.9% 6 0.0% 0 1.1% 6 1.0% 1 1.5% 5 0.0% 0 1.1% 3 0.9% 3 1.1% 6
Somerfield, Whitburn 0.9% 6 0.7% 1 0.9% 5 2.0% 2 0.6% 2 0.8% 2 1.4% 4 0.6% 2 0.9% 5
Scotmid Co-op, East Calder 0.9% 6 0.7% 1 0.9% 5 0.0% 0 0.3% 1 2.1% 5 0.4% 1 1.4% 5 0.9% 5
Any other shops in Armadale 0.8% 5 0.0% 0 0.9% 5 1.0% 1 0.9% 3 0.4% 1 0.4% 1 0.9% 3 0.5% 3
Any other shops in Bo'ness 0.6% 4 0.0% 0 0.8% 4 1.0% 1 0.6% 2 0.4% 1 1.1% 3 0.0% 0 0.5% 3
Lidl, Bathgate Retail Park, 

Bathgate 
0.6% 4 0.0% 0 0.8% 4 0.0% 0 1.2% 4 0.0% 0 1.4% 4 0.0% 0 0.5% 3

Any other shops in 
Livingston 

0.6% 4 1.5% 2 0.4% 2 1.0% 1 0.3% 1 0.8% 2 0.4% 1 0.6% 2 0.7% 4

M&S (Simply Food), West 
Livingston 

0.6% 4 0.7% 1 0.6% 3 0.0% 0 0.3% 1 1.3% 3 0.7% 2 0.6% 2 0.7% 4

Any other shops in 
Linlithgow / Linlithgow 
Bridge 

0.6% 4 0.0% 0 0.8% 4 0.0% 0 0.9% 3 0.4% 1 0.7% 2 0.3% 1 0.7% 4

Scotmid Co-op, Armadale 0.5% 3 0.0% 0 0.6% 3 1.0% 1 0.3% 1 0.4% 1 0.7% 2 0.3% 1 0.4% 2
Morrisons, Carmondean 

Centre, Livingston 
0.5% 3 1.5% 2 0.2% 1 2.0% 2 0.3% 1 0.0% 0 0.7% 2 0.3% 1 0.5% 3

Any other shops in Broxburn 0.5% 3 0.7% 1 0.4% 2 0.0% 0 0.6% 2 0.4% 1 1.1% 3 0.0% 0 0.5% 3
Iceland, Whitburn 0.3% 2 0.0% 0 0.4% 2 1.0% 1 0.3% 1 0.0% 0 0.7% 2 0.0% 0 0.4% 2
Marks and Spencer, High 

Street, Falkirk, FK1 1EJ 
0.3% 2 0.0% 0 0.4% 2 0.0% 0 0.0% 0 0.8% 2 0.4% 1 0.0% 0 0.2% 1

Farmfoods, Bathgate 0.3% 2 0.7% 1 0.2% 1 0.0% 0 0.0% 0 0.8% 2 0.0% 0 0.6% 2 0.2% 1
Asda, Grangemouth 0.3% 2 0.7% 1 0.2% 1 0.0% 0 0.3% 1 0.4% 1 0.7% 2 0.0% 0 0.4% 2
Any other shops in East 

Calder 
0.3% 2 0.7% 1 0.2% 1 0.0% 0 0.3% 1 0.4% 1 0.0% 0 0.3% 1 0.2% 1

Spar, Almondvale Centre, 
Livingston 

0.3% 2 0.0% 0 0.4% 2 1.0% 1 0.3% 1 0.0% 0 0.0% 0 0.6% 2 0.2% 1

Tesco Metro, Regent Centre, 
Linlithgow 

0.3% 2 0.0% 0 0.4% 2 0.0% 0 0.6% 2 0.0% 0 0.0% 0 0.6% 2 0.4% 2

Scotmid Co-op, Uphall 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.4% 1 0.4% 1 0.0% 0 0.2% 1
Lidl, Livingston 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.3% 1 0.2% 1
Tesco Metro, Grangemouth 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.3% 1 0.2% 1
Tesco, South Queensferry 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.4% 1 0.4% 1 0.0% 0 0.2% 1
Spar, Springfield Road, 

Linlithgow 
0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.4% 1 0.4% 1 0.0% 0 0.2% 1

Tesco, Falkirk 0.2% 1 0.0% 0 0.2% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.3% 1 0.2% 1
Farmers' markets 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.3% 1 0.2% 1
Scottish Co-op, Murieston, 

Livingston 
0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.4% 1 0.0% 0 0.2% 1

Lidl, Whitburn 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.4% 1 0.4% 1 0.0% 0 0.2% 1
Any other shops in Whitburn 0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.4% 1 0.4% 1 0.0% 0 0.2% 1
Morrisons, Retail Park, 

Livingston 
0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.4% 1 0.0% 0 0.3% 1 0.2% 1

(Don't use anywhere else) 77.4% 516 78.8% 108 77.0% 408 77.6% 76 77.6% 253 77.3% 184 74.5% 207 79.9% 278 76.8% 424
(Don't know / varies) 3.9% 26 5.8% 8 3.4% 18 1.0% 1 4.3% 14 3.8% 9 2.9% 8 4.6% 16 3.8% 21

Base:  667 137 530 98 326 238 278 348 552
 
Q11 How often do you do your food shop via internet / home delivery? 
 
Always 1.9% 19 2.2% 5 1.8% 14 6.4% 9 1.6% 7 0.7% 3 3.4% 13 1.1% 6 1.8% 14
Occasionally 10.9% 109 6.7% 15 12.1% 94 17.0% 24 14.5% 63 5.0% 21 17.4% 66 6.9% 38 12.1% 96
Never 86.9% 872 91.0% 203 85.8% 669 75.2% 106 83.9% 365 94.0% 393 78.9% 299 91.7% 508 85.9% 681
(Don't know / varies) 0.3% 3 0.0% 0 0.4% 3 1.4% 2 0.0% 0 0.2% 1 0.3% 1 0.4% 2 0.3% 2

Mean:   -0.85 -0.89 -0.84 -0.70 -0.82 -0.94 -0.76 -0.91 -0.84

Base:  1003 223 780 141 435 418 379 554 793
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 Total Male Female 18 to 34 35 to 54 55+ ABC1 C2DE Car in hhold 
 

  Column %ges. 
090708 NEMS market research 

 Mean score (£) 
 
Q12 How much do you spend in total on food and groceries each month? 
 
Less than £25 0.8% 8 0.9% 2 0.8% 6 0.0% 0 0.5% 2 1.4% 6 0.5% 2 0.9% 5 0.8% 6
£25 to £49 1.4% 14 0.9% 2 1.5% 12 0.0% 0 1.1% 5 2.2% 9 1.3% 5 1.3% 7 0.9% 7
£50 to £74 3.1% 31 4.0% 9 2.8% 22 2.8% 4 1.6% 7 4.8% 20 1.8% 7 3.6% 20 2.0% 16
£75 to £99 3.7% 37 4.5% 10 3.5% 27 4.3% 6 1.8% 8 5.5% 23 2.9% 11 4.0% 22 2.6% 21
£100 to £149 9.4% 94 17.0% 38 7.2% 56 9.2% 13 6.7% 29 12.4% 52 5.3% 20 11.7% 65 7.2% 57
£150 to £199 7.2% 72 7.2% 16 7.2% 56 6.4% 9 6.4% 28 8.4% 35 6.9% 26 7.4% 41 6.8% 54
£200 to £249 10.8% 108 11.7% 26 10.5% 82 11.3% 16 8.7% 38 12.9% 54 12.9% 49 9.7% 54 11.1% 88
£250 to £299 8.1% 81 9.0% 20 7.8% 61 8.5% 12 8.0% 35 7.7% 32 10.8% 41 6.5% 36 9.1% 72
£300 to £349 9.2% 92 6.3% 14 10.0% 78 9.2% 13 11.3% 49 7.2% 30 10.6% 40 8.7% 48 10.0% 79
£350 to £399 6.0% 60 5.4% 12 6.2% 48 7.8% 11 7.4% 32 4.1% 17 7.7% 29 5.2% 29 6.7% 53
£400 to £449 7.6% 76 6.7% 15 7.8% 61 8.5% 12 9.7% 42 5.0% 21 7.9% 30 7.8% 43 8.7% 69
£450 to £499 5.7% 57 3.1% 7 6.4% 50 6.4% 9 7.4% 32 3.6% 15 7.4% 28 4.3% 24 6.8% 54
£500 to £599 7.1% 71 4.5% 10 7.8% 61 5.7% 8 10.3% 45 4.3% 18 6.3% 24 7.9% 44 8.3% 66
£600 to £699 5.8% 58 5.4% 12 5.9% 46 9.9% 14 7.6% 33 2.4% 10 5.3% 20 6.3% 35 6.3% 50
£700 to £799 1.8% 18 0.9% 2 2.1% 16 2.8% 4 2.5% 11 0.7% 3 1.8% 7 2.0% 11 2.3% 18
£800+ 1.7% 17 0.4% 1 2.1% 16 2.1% 3 3.0% 13 0.2% 1 2.9% 11 1.1% 6 1.9% 15
(Refused) 0.7% 7 0.9% 2 0.6% 5 0.0% 0 0.2% 1 1.0% 4 0.5% 2 0.4% 2 0.6% 5
(Don’t know / varies) 10.2% 102 11.2% 25 9.9% 77 5.0% 7 5.7% 25 16.3% 68 7.1% 27 11.2% 62 7.9% 63
Mean:   318 272 331 346 368 248 340 310 342

Base:  1003 223 780 141 435 418 379 554 793
 
 Mean score (£) 
 
Q13A How much of this total do you spend on food and grocery shopping at PRIMARY LOCATION: 
 Those who specified a primary food store at Q02 
 
Less than £25 0.2% 2 0.5% 1 0.1% 1 0.0% 0 0.5% 2 0.0% 0 0.0% 0 0.4% 2 0.1% 1
£25 to £49 1.6% 15 1.4% 3 1.6% 12 0.0% 0 1.0% 4 2.8% 11 0.6% 2 2.1% 11 0.7% 5
£50 to £74 5.9% 56 7.4% 16 5.4% 40 8.1% 11 2.9% 12 8.3% 33 4.2% 15 7.0% 37 3.8% 29
£75 to £99 5.3% 51 5.1% 11 5.4% 40 5.1% 7 3.9% 16 7.0% 28 5.0% 18 5.6% 30 3.9% 30
£100 to £149 14.0% 134 19.4% 42 12.4% 92 11.8% 16 12.8% 53 16.3% 65 13.2% 47 14.3% 76 14.1% 107
£150 to £199 8.7% 83 10.2% 22 8.2% 61 9.6% 13 6.5% 27 10.6% 42 9.2% 33 8.8% 47 8.9% 68
£200 to £249 14.7% 141 14.8% 32 14.7% 109 14.0% 19 16.2% 67 13.6% 54 17.1% 61 13.7% 73 15.8% 120
£250 to £299 7.3% 70 8.3% 18 7.0% 52 8.8% 12 6.8% 28 7.0% 28 7.6% 27 7.7% 41 8.3% 63
£300 to £349 11.2% 107 7.4% 16 12.3% 91 13.2% 18 14.5% 60 7.0% 28 12.3% 44 10.3% 55 12.5% 95
£350 to £399 2.8% 27 1.9% 4 3.1% 23 1.5% 2 3.6% 15 2.5% 10 3.6% 13 2.6% 14 3.0% 23
£400 to £449 9.4% 90 7.4% 16 10.0% 74 11.0% 15 14.3% 59 4.0% 16 11.2% 40 8.6% 46 11.3% 86
£450 to £499 1.2% 11 0.0% 0 1.5% 11 0.7% 1 1.9% 8 0.5% 2 1.1% 4 1.3% 7 1.4% 11
£500+ 4.9% 47 2.8% 6 5.5% 41 9.6% 13 7.3% 30 1.0% 4 5.3% 19 4.7% 25 5.5% 42
(Refused) 0.7% 7 0.9% 2 0.7% 5 0.0% 0 0.2% 1 1.0% 4 0.6% 2 0.4% 2 0.7% 5
(Don’t know / varies) 12.0% 115 12.5% 27 11.9% 88 6.6% 9 7.5% 31 18.3% 73 9.0% 32 12.4% 66 9.9% 75

Mean:   227 196 235 245 259 181 239 220 242

Base:  956 216 740 136 413 398 357 532 760
 
 Mean score (£) 
 
Q13B How much of this total do you spend on food and grocery shopping at SECONDARY LOCATION: 
 Those who specified a secondary food store at Q04 
 
Less than £25 5.2% 30 10.2% 13 3.8% 17 7.7% 6 3.4% 9 6.6% 15 5.3% 12 5.4% 17 4.7% 22
£25 to £49 13.4% 77 18.8% 24 11.9% 53 11.5% 9 11.7% 31 16.4% 37 11.1% 25 14.7% 46 12.3% 58
£50 to £74 16.0% 92 13.3% 17 16.8% 75 21.8% 17 17.7% 47 12.4% 28 16.4% 37 16.9% 53 17.4% 82
£75 to £99 7.5% 43 7.8% 10 7.4% 33 7.7% 6 8.3% 22 6.2% 14 10.6% 24 5.1% 16 8.1% 38
£100 to £149 18.6% 107 14.8% 19 19.7% 88 14.1% 11 19.6% 52 19.0% 43 20.8% 47 18.2% 57 18.9% 89
£150 to £199 6.4% 37 6.3% 8 6.5% 29 10.3% 8 4.9% 13 6.6% 15 6.6% 15 6.1% 19 6.8% 32
£200 to £249 7.7% 44 3.9% 5 8.7% 39 11.5% 9 11.7% 31 1.8% 4 8.0% 18 8.3% 26 8.3% 39
£250 to £299 3.3% 19 1.6% 2 3.8% 17 3.8% 3 4.5% 12 1.3% 3 4.0% 9 2.9% 9 3.8% 18
£300 to £349 2.3% 13 3.1% 4 2.0% 9 0.0% 0 3.4% 9 1.8% 4 1.8% 4 2.6% 8 2.8% 13
£350 to £399 0.5% 3 0.8% 1 0.4% 2 0.0% 0 0.4% 1 0.9% 2 0.0% 0 1.0% 3 0.2% 1
£400 to £449 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£450 to £499 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£500+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 0.5% 3 1.6% 2 0.2% 1 0.0% 0 0.0% 0 1.3% 3 0.9% 2 0.3% 1 0.4% 2
(Don’t know / varies) 18.5% 106 18.0% 23 18.6% 83 11.5% 9 14.3% 38 25.7% 58 14.6% 33 18.5% 58 16.5% 78

Mean:   102 89 105 99 112 88 101 102 105

Base:  574 128 446 78 265 226 226 313 472
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  Column %ges. 
090708 NEMS market research 

 Mean score (£) 
 
Q13C How much of this total do you spend on food and grocery shopping OCCASIONAL LOCATION: 
 Those who specified an occasional food store at Q05 
 
Less than £25 8.6% 23 16.4% 9 6.6% 14 8.7% 4 9.6% 12 7.4% 7 8.9% 10 9.4% 13 7.5% 17
£25 to £49 19.9% 53 32.7% 18 16.5% 35 15.2% 7 17.6% 22 25.3% 24 21.2% 24 19.4% 27 18.6% 42
£50 to £74 17.2% 46 14.5% 8 17.9% 38 19.6% 9 14.4% 18 18.9% 18 13.3% 15 18.7% 26 16.4% 37
£75 to £99 5.2% 14 3.6% 2 5.7% 12 8.7% 4 4.0% 5 5.3% 5 4.4% 5 5.8% 8 5.8% 13
£100 to £149 15.4% 41 12.7% 7 16.0% 34 19.6% 9 18.4% 23 9.5% 9 14.2% 16 16.5% 23 17.3% 39
£150 to £199 3.4% 9 1.8% 1 3.8% 8 2.2% 1 4.0% 5 3.2% 3 4.4% 5 2.9% 4 3.5% 8
£200 to £249 4.1% 11 0.0% 0 5.2% 11 4.3% 2 5.6% 7 2.1% 2 6.2% 7 2.9% 4 4.4% 10
£250 to £299 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£300 to £349 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£350 to £399 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£400 to £449 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£450 to £499 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£500 to £599 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£600 to £699 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£700 to £799 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£800+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 0.4% 1 1.8% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.7% 1 0.4% 1
(Don’t know / varies) 25.8% 69 16.4% 9 28.3% 60 21.7% 10 26.4% 33 27.4% 26 27.4% 31 23.7% 33 26.1% 59

Mean:   69.4 50.8 74.9 71.9 74.4 61.5 73.2 67.1 72.7

Base:  267 55 212 46 125 95 113 139 226
 
 Mean score (£) 
 
Q13D How much of this total do you spend on food and grocery shopping PRIMARY TOP-UP: 
 Those who specified a primary top-up food store at Q09 
 
Less than £25 19.9% 119 28.1% 34 17.8% 85 22.5% 20 17.7% 53 22.4% 46 20.9% 53 19.4% 60 18.5% 92
£25 to £49 25.9% 155 32.2% 39 24.3% 116 24.7% 22 26.7% 80 25.4% 52 26.9% 68 25.9% 80 26.1% 130
£50 to £74 15.4% 92 9.1% 11 17.0% 81 14.6% 13 16.0% 48 15.1% 31 15.0% 38 16.5% 51 16.5% 82
£75 to £99 5.4% 32 5.0% 6 5.5% 26 13.5% 12 2.7% 8 5.4% 11 4.3% 11 6.1% 19 4.8% 24
£100 to £149 13.0% 78 8.3% 10 14.3% 68 9.0% 8 17.0% 51 8.8% 18 12.6% 32 13.6% 42 14.3% 71
£150 to £199 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£200+ 3.2% 19 1.7% 2 3.6% 17 4.5% 4 4.3% 13 1.0% 2 4.3% 11 2.3% 7 3.8% 19
(Refused) 0.5% 3 0.0% 0 0.6% 3 0.0% 0 0.3% 1 0.5% 1 0.0% 0 0.3% 1 0.4% 2
(Don’t know / varies) 16.7% 100 15.7% 19 17.0% 81 11.2% 10 15.3% 46 21.5% 44 15.8% 40 15.9% 49 15.7% 78

Mean:   54.2 43.0 57.1 55.2 58.9 46.0 55.3 53.4 56.6

Base:  598 121 477 89 300 205 253 309 498
 
 Mean score (£) 
 
Q13E How much of this total do you spend on food and grocery shopping SECONDARY TOP-UP: 
 Those who specified a secondary top-up food store at Q10 
 
Less than £25 27.2% 34 47.6% 10 23.1% 24 42.9% 9 16.9% 10 33.3% 15 23.8% 15 33.3% 18 27.1% 29
£25 to £49 14.4% 18 14.3% 3 14.4% 15 19.0% 4 18.6% 11 6.7% 3 14.3% 9 14.8% 8 15.9% 17
£50 to £74 14.4% 18 0.0% 0 17.3% 18 9.5% 2 20.3% 12 8.9% 4 19.0% 12 11.1% 6 15.0% 16
£75 to £99 1.6% 2 0.0% 0 1.9% 2 0.0% 0 1.7% 1 2.2% 1 0.0% 0 3.7% 2 0.9% 1
£100 to £149 11.2% 14 0.0% 0 13.5% 14 19.0% 4 10.2% 6 8.9% 4 12.7% 8 11.1% 6 12.2% 13
£150 to £199 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£200+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 31.2% 39 38.1% 8 29.8% 31 9.5% 2 32.2% 19 40.0% 18 30.2% 19 25.9% 14 29.0% 31

Mean:   42.8 20.5 46.8 42.1 47.5 36.4 45.5 40.8 43.2

Base:  125 21 104 21 59 45 63 54 107
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 Mean score (£) 
 
Q13F How much of this total do you spend on food and grocery shopping INTERNET / HOME DELIVERY: 
 Those who specified a secondary internet / home delivery at Q02, Q04, Q05, Q09 or Q10 
 
Less than £25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£25 to £49 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£50 to £74 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£75 to £99 6.3% 1 0.0% 0 7.1% 1 0.0% 0 0.0% 0 25.0% 1 9.1% 1 0.0% 0 0.0% 0
£100 to £149 25.0% 4 0.0% 0 28.6% 4 50.0% 2 12.5% 1 25.0% 1 36.4% 4 0.0% 0 10.0% 1
£150 to £199 6.3% 1 0.0% 0 7.1% 1 25.0% 1 0.0% 0 0.0% 0 9.1% 1 0.0% 0 10.0% 1
£200+ 50.0% 8 50.0% 1 50.0% 7 25.0% 1 75.0% 6 25.0% 1 45.5% 5 75.0% 3 70.0% 7
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 12.5% 2 50.0% 1 7.1% 1 0.0% 0 12.5% 1 25.0% 1 0.0% 0 25.0% 1 10.0% 1

Mean:   247 350 239 150 319 208 214 367 293

Base:  16 2 14 4 8 4 11 4 10
 
Q14 How often do you purchase takeaway meals as a household? 
 
Always 21.6% 217 20.6% 46 21.9% 171 33.3% 47 29.2% 127 10.0% 42 25.9% 98 19.9% 110 24.1% 191
Occasionally 48.3% 484 49.3% 110 47.9% 374 60.3% 85 55.9% 243 36.6% 153 54.6% 207 43.5% 241 51.2% 406
Never 29.7% 298 29.6% 66 29.7% 232 6.4% 9 14.9% 65 52.6% 220 19.3% 73 36.3% 201 24.5% 194
(Don't know / varies) 0.4% 4 0.4% 1 0.4% 3 0.0% 0 0.0% 0 0.7% 3 0.3% 1 0.4% 2 0.3% 2
Mean:   -0.08 -0.09 -0.08 0.27 0.14 -0.43 0.07 -0.16 0.00

Base:  1003 223 780 141 435 418 379 554 793
 
Q15 Does your household eat at least one meal a day together? 
 
Yes 84.3% 846 78.0% 174 86.2% 672 89.4% 126 86.2% 375 80.9% 338 85.5% 324 83.0% 460 87.8% 696
No 11.5% 115 16.1% 36 10.1% 79 9.2% 13 12.4% 54 11.5% 48 11.9% 45 11.6% 64 10.1% 80
(Don't know / varies) 4.2% 42 5.8% 13 3.7% 29 1.4% 2 1.4% 6 7.7% 32 2.6% 10 5.4% 30 2.1% 17
Base:  1003 223 780 141 435 418 379 554 793
 
Q16 Have you ever purchased non-food / non-grocery items shopping (e.g. clothes, shoes, books, CDs, gifts, toiletries, household, furniture, 

bulky goods, DIY, etc) from a superstore? 
 
Yes 77.3% 775 72.2% 161 78.7% 614 89.4% 126 84.4% 367 66.0% 276 88.9% 337 71.3% 395 82.1% 651
No 22.4% 225 27.4% 61 21.0% 164 10.6% 15 15.4% 67 33.7% 141 10.8% 41 28.7% 159 17.8% 141
(Don't know / varies) 0.3% 3 0.4% 1 0.3% 2 0.0% 0 0.2% 1 0.2% 1 0.3% 1 0.0% 0 0.1% 1

Base:  1003 223 780 141 435 418 379 554 793
 



By Demographics  West Lothian Household Shopping Survey  Page 13 
 for Halcrow August 2008 
 

 Total Male Female 18 to 34 35 to 54 55+ ABC1 C2DE Car in hhold 
 

  Column %ges. 
090708 NEMS market research 

Q17 What non-food / non-grocery items do you purchase from a superstore? 
 Those who have ever purchased non-food / non-grocery items from a superstore at Q16? 
 
Clothing or footwear 58.3% 452 52.2% 84 59.9% 368 65.9% 83 63.2% 232 48.9% 135 60.8% 205 56.2% 222 60.1% 391
Music, DVDs, books 30.5% 236 41.0% 66 27.7% 170 36.5% 46 37.1% 136 19.2% 53 36.2% 122 26.3% 104 31.5% 205
Small electrical goods (e.g. 

irons, kettles, shavers, 
cameras, phones) 

30.3% 235 31.7% 51 30.0% 184 24.6% 31 32.7% 120 29.7% 82 30.0% 101 31.4% 124 31.5% 205

Large electrical goods (e.g. 
micro-wave, vacuum 
cleaners, DVD players) 

25.3% 196 26.7% 43 24.9% 153 25.4% 32 29.7% 109 19.6% 54 22.3% 75 27.6% 109 27.2% 177

Household goods / cleaning 
equipment 

16.1% 125 12.4% 20 17.1% 105 14.3% 18 13.6% 50 20.3% 56 18.7% 63 14.4% 57 15.2% 99

Cosmetics and pharmacy 
goods 

12.0% 93 6.2% 10 13.5% 83 16.7% 21 11.7% 43 10.1% 28 13.1% 44 11.1% 44 11.5% 75

Household linen 10.2% 79 5.6% 9 11.4% 70 7.1% 9 12.3% 45 8.7% 24 11.6% 39 9.4% 37 10.8% 70
Household hardware 9.2% 71 9.3% 15 9.1% 56 7.1% 9 10.9% 40 8.0% 22 11.0% 37 7.8% 31 9.7% 63
Stationery / cards / 

newspapers / magazines 
8.8% 68 8.7% 14 8.8% 54 5.6% 7 9.5% 35 9.1% 25 8.3% 28 9.1% 36 9.2% 60

Flowers, plants, gardening 
tools and supplies 

6.2% 48 3.7% 6 6.8% 42 4.8% 6 6.8% 25 5.8% 16 6.5% 22 6.1% 24 6.9% 45

Kitchenware 6.2% 48 7.5% 12 5.9% 36 9.5% 12 5.2% 19 5.8% 16 7.4% 25 5.8% 23 6.5% 42
Toys 3.7% 29 1.2% 2 4.4% 27 6.3% 8 4.4% 16 1.8% 5 4.7% 16 3.0% 12 3.7% 24
Gifts 2.8% 22 1.9% 3 3.1% 19 3.2% 4 2.5% 9 3.3% 9 3.9% 13 2.3% 9 3.1% 20
DIY goods 1.5% 12 4.3% 7 0.8% 5 0.8% 1 0.8% 3 2.9% 8 2.1% 7 1.3% 5 1.7% 11
Petrol 1.2% 9 0.6% 1 1.3% 8 2.4% 3 1.4% 5 0.4% 1 1.5% 5 0.8% 3 1.4% 9
Baby goods 1.0% 8 0.0% 0 1.3% 8 2.4% 3 1.1% 4 0.4% 1 0.9% 3 1.0% 4 0.9% 6
Jewellery 1.0% 8 0.6% 1 1.1% 7 0.8% 1 1.6% 6 0.4% 1 1.5% 5 0.8% 3 1.1% 7
BBQ goods 0.3% 2 0.0% 0 0.3% 2 0.8% 1 0.3% 1 0.0% 0 0.0% 0 0.5% 2 0.3% 2
(Don't know / varies) 3.1% 24 4.3% 7 2.8% 17 4.0% 5 1.6% 6 4.7% 13 3.6% 12 2.8% 11 2.9% 19

Base:  775 161 614 126 367 276 337 395 651
 
Q18 In which town centre or retail park do you undertake most of your non-food / non-grocery shopping? 
 
Almondvale Shopping 

Centre, Livingston 
36.9% 370 38.6% 86 36.4% 284 40.4% 57 37.7% 164 35.2% 147 35.6% 135 38.3% 212 38.5% 305

Livingston Town Centre 18.0% 181 17.5% 39 18.2% 142 21.3% 30 17.9% 78 17.0% 71 17.9% 68 17.9% 99 17.8% 141
Falkirk Town Centre 10.6% 106 9.0% 20 11.0% 86 10.6% 15 9.7% 42 11.5% 48 11.6% 44 10.3% 57 10.1% 80
Edinburgh City Centre 7.4% 74 7.2% 16 7.4% 58 5.0% 7 7.6% 33 7.9% 33 10.6% 40 5.4% 30 8.2% 65
Bathgate Town Centre 5.2% 52 8.1% 18 4.4% 34 2.1% 3 5.3% 23 6.2% 26 3.4% 13 6.0% 33 4.9% 39
Livingston Designer Outlet 

Centre 
3.3% 33 2.2% 5 3.6% 28 4.3% 6 3.7% 16 2.6% 11 3.2% 12 3.4% 19 3.3% 26

Glasgow City Centre 2.3% 23 2.2% 5 2.3% 18 4.3% 6 2.8% 12 1.2% 5 3.7% 14 1.3% 7 2.9% 23
Internet / mail order 1.6% 16 1.8% 4 1.5% 12 1.4% 2 1.6% 7 1.7% 7 0.8% 3 2.3% 13 1.4% 11
Central Retail Park, Falkirk 1.4% 14 0.4% 1 1.7% 13 1.4% 2 0.9% 4 1.9% 8 1.6% 6 1.4% 8 1.1% 9
Armadale Town Centre 1.2% 12 1.8% 4 1.0% 8 0.7% 1 1.1% 5 1.4% 6 0.5% 2 1.6% 9 0.9% 7
Linlithgow Town Centre 1.1% 11 0.0% 0 1.4% 11 2.1% 3 0.9% 4 1.0% 4 1.8% 7 0.5% 3 1.3% 10
Grangemouth 0.6% 6 0.0% 0 0.8% 6 0.0% 0 1.4% 6 0.0% 0 0.5% 2 0.7% 4 0.8% 6
Whitburn Town Centre 0.5% 5 0.4% 1 0.5% 4 0.0% 0 0.5% 2 0.7% 3 0.0% 0 0.7% 4 0.1% 1
Other - not listed 0.4% 4 0.0% 0 0.5% 4 0.0% 0 0.5% 2 0.5% 2 0.5% 2 0.4% 2 0.4% 3
Stirling 0.4% 4 0.9% 2 0.3% 2 0.0% 0 0.7% 3 0.2% 1 1.1% 4 0.0% 0 0.5% 4
South Queensferry Town 

Centre 
0.3% 3 0.0% 0 0.4% 3 0.0% 0 0.5% 2 0.2% 1 0.3% 1 0.2% 1 0.4% 3

Broxburn Town Centre 0.2% 2 0.0% 0 0.3% 2 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0
Regent Centre, Livingston 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.2% 1 0.1% 1
Callandar Square Shopping 

Centre, Falkirk 
0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.1% 1

(Don't know / varies) 8.5% 85 9.4% 21 8.2% 64 6.4% 9 6.9% 30 10.8% 45 6.9% 26 9.0% 50 7.3% 58

Base:  1003 223 780 141 435 418 379 554 793
 
Q19 Does your local town meet your food shopping needs? 
 
Yes 75.7% 759 82.1% 183 73.8% 576 79.4% 112 73.1% 318 77.5% 324 73.4% 278 77.8% 431 75.3% 597
No 23.6% 237 17.5% 39 25.4% 198 20.6% 29 26.2% 114 22.0% 92 26.6% 101 21.3% 118 24.3% 193
(Don't know) 0.7% 7 0.4% 1 0.8% 6 0.0% 0 0.7% 3 0.5% 2 0.0% 0 0.9% 5 0.4% 3

Base:  1003 223 780 141 435 418 379 554 793
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Q20 Why do you think your local town does not meet your food shopping needs? 
 Those who said no or don't know when asked if their local town meets their shopping needs at Q19 
 
Not enough choice / variety 

of shops 
52.0% 127 57.5% 23 51.0% 104 44.8% 13 52.1% 61 54.3% 51 50.5% 51 53.7% 66 55.6% 109

Too expensive 15.2% 37 20.0% 8 14.2% 29 10.3% 3 15.4% 18 17.0% 16 7.9% 8 20.3% 25 10.7% 21
Small town / shops 13.9% 34 10.0% 4 14.7% 30 10.3% 3 14.5% 17 14.9% 14 15.8% 16 13.8% 17 15.3% 30
No supermarket 12.3% 30 12.5% 5 12.3% 25 20.7% 6 14.5% 17 7.4% 7 15.8% 16 10.6% 13 14.3% 28
Lack of products/poor 

variety of products 
10.7% 26 20.0% 8 8.8% 18 10.3% 3 13.7% 16 7.4% 7 7.9% 8 12.2% 15 10.7% 21

No local / specialist shops 5.3% 13 5.0% 2 5.4% 11 6.9% 2 4.3% 5 6.4% 6 8.9% 9 3.3% 4 6.1% 12
Poor quality of goods 4.9% 12 12.5% 5 3.4% 7 6.9% 2 3.4% 4 6.4% 6 6.9% 7 3.3% 4 5.1% 10
Preference for another 

retailer 
2.0% 5 0.0% 0 2.5% 5 3.4% 1 2.6% 3 1.1% 1 1.0% 1 3.3% 4 1.5% 3

Other 1.2% 3 2.5% 1 1.0% 2 0.0% 0 1.7% 2 1.1% 1 2.0% 2 0.8% 1 1.5% 3
Poor access / hard to get 

around 
0.8% 2 0.0% 0 1.0% 2 0.0% 0 0.9% 1 1.1% 1 1.0% 1 0.8% 1 0.5% 1

Inconvenient opening hours 0.8% 2 2.5% 1 0.5% 1 3.4% 1 0.9% 1 0.0% 0 2.0% 2 0.0% 0 1.0% 2
(Don’t know / no reason in 

particular) 
7.4% 18 7.5% 3 7.4% 15 3.4% 1 6.0% 7 8.5% 8 5.9% 6 8.1% 10 5.6% 11

Base:  244 40 204 29 117 94 101 123 196
 
 Mean score: [Very happy=2, Happy=1, Neither happy nor happy=0, Unhappy=-1, Very unhappy=-2] 
 
Q20B How happy are you with the quality of current food shopping provision in your town/nearest centre? 
 
Very happy 27.4% 275 30.5% 68 26.5% 207 34.0% 48 25.5% 111 27.5% 115 30.9% 117 26.5% 147 27.7% 220
Happy 50.8% 510 49.3% 110 51.3% 400 53.9% 76 51.0% 222 49.8% 208 48.0% 182 52.7% 292 51.3% 407
Neither happy or unhappy 11.1% 111 10.3% 23 11.3% 88 5.7% 8 12.4% 54 11.2% 47 10.6% 40 11.2% 62 10.3% 82
Unhappy 7.5% 75 6.3% 14 7.8% 61 5.0% 7 7.6% 33 8.4% 35 7.4% 28 6.9% 38 7.8% 62
Very unhappy 2.3% 23 2.7% 6 2.2% 17 0.7% 1 3.0% 13 2.2% 9 2.1% 8 2.3% 13 2.0% 16
(Don't know / no opinion) 0.9% 9 0.9% 2 0.9% 7 0.7% 1 0.5% 2 1.0% 4 1.1% 4 0.4% 2 0.8% 6

Mean:   0.94 1.00 0.93 1.16 0.89 0.93 0.99 0.95 0.96
Base:  1003 223 780 141 435 418 379 554 793
 
 Mean score: [Very happy=2, Happy=1, Neither happy nor happy=0, Unhappy=-1, Very unhappy=-2] 
 
Q20C How happy are you with the choice available to you for food shopping in your town/nearest centre? 
 
Very happy 27.3% 274 33.6% 75 25.5% 199 32.6% 46 24.8% 108 28.7% 120 31.4% 119 26.0% 144 28.9% 229
Happy 50.2% 503 47.5% 106 50.9% 397 51.1% 72 51.7% 225 48.1% 201 44.9% 170 54.0% 299 50.1% 397
Neither happy or unhappy 9.0% 90 7.6% 17 9.4% 73 7.8% 11 9.9% 43 8.4% 35 10.6% 40 7.8% 43 8.2% 65
Unhappy 10.1% 101 7.6% 17 10.8% 84 6.4% 9 9.9% 43 11.5% 48 10.3% 39 9.0% 50 9.8% 78
Very unhappy 2.7% 27 3.1% 7 2.6% 20 1.4% 2 3.4% 15 2.4% 10 2.4% 9 2.7% 15 2.6% 21
(Don't know / no opinion) 0.8% 8 0.4% 1 0.9% 7 0.7% 1 0.2% 1 1.0% 4 0.5% 2 0.5% 3 0.4% 3

Mean:   0.90 1.01 0.87 1.08 0.85 0.90 0.93 0.92 0.93

Base:  1003 223 780 141 435 418 379 554 793
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Q21 What could improve your experience for food and grocery shopping and encourage you to shop more locally? 
 
Cheaper / better prices 14.1% 141 15.7% 35 13.6% 106 16.3% 23 16.1% 70 11.5% 48 11.9% 45 15.7% 87 14.8% 117
More variety of shops 14.1% 141 9.4% 21 15.4% 120 9.9% 14 13.3% 58 16.5% 69 13.7% 52 14.3% 79 14.6% 116
A new or improved 

supermarket 
9.2% 92 8.1% 18 9.5% 74 7.8% 11 10.3% 45 8.6% 36 7.9% 30 9.2% 51 9.3% 74

Better range / variety of 
goods 

7.3% 73 4.9% 11 7.9% 62 5.7% 8 9.0% 39 6.2% 26 9.5% 36 6.1% 34 7.9% 63

Fresh produce available (e.g. 
fruit, meat, fish, 
delicatessen goods) 

4.7% 47 4.0% 9 4.9% 38 7.8% 11 4.6% 20 3.8% 16 6.6% 25 3.6% 20 5.7% 45

More variety and better 
prices 

4.1% 41 3.6% 8 4.2% 33 2.8% 4 4.1% 18 4.5% 19 3.2% 12 4.9% 27 4.3% 34

Independent / specialist 
stores 

3.5% 35 3.1% 7 3.6% 28 3.5% 5 3.4% 15 3.3% 14 5.8% 22 2.0% 11 4.2% 33

Better quality of shops / high 
street names 

3.4% 34 2.7% 6 3.6% 28 1.4% 2 3.9% 17 3.6% 15 3.7% 14 2.9% 16 3.4% 27

More / improved / cheaper 
parking 

3.0% 30 2.7% 6 3.1% 24 5.0% 7 3.4% 15 1.7% 7 4.2% 16 2.0% 11 3.3% 26

Local produce / shops 1.8% 18 1.3% 3 1.9% 15 2.1% 3 1.6% 7 1.9% 8 2.4% 9 1.6% 9 1.9% 15
Larger shops 1.8% 18 0.9% 2 2.1% 16 1.4% 2 2.1% 9 1.7% 7 2.4% 9 1.6% 9 1.9% 15
Better public transport 1.0% 10 0.9% 2 1.0% 8 2.1% 3 1.4% 6 0.2% 1 0.5% 2 1.3% 7 0.5% 4
More volume of shops 0.9% 9 0.4% 1 1.0% 8 0.7% 1 0.9% 4 1.0% 4 1.3% 5 0.7% 4 1.0% 8
Better opening hours 0.7% 7 0.9% 2 0.6% 5 2.1% 3 0.5% 2 0.5% 2 1.6% 6 0.2% 1 0.8% 6
Cleaner / tidier environment 0.4% 4 0.4% 1 0.4% 3 0.7% 1 0.2% 1 0.5% 2 0.8% 3 0.2% 1 0.3% 2
Improved accessibility 0.4% 4 0.0% 0 0.5% 4 0.7% 1 0.5% 2 0.2% 1 0.5% 2 0.4% 2 0.4% 3
Department store 0.3% 3 0.0% 0 0.4% 3 0.7% 1 0.2% 1 0.2% 1 0.3% 1 0.4% 2 0.4% 3
Shorter queues 0.3% 3 0.0% 0 0.4% 3 1.4% 2 0.2% 1 0.0% 0 0.5% 2 0.2% 1 0.4% 3
Other 0.3% 3 0.4% 1 0.3% 2 0.0% 0 0.0% 0 0.7% 3 0.5% 2 0.2% 1 0.4% 3
Toilet facilities 0.2% 2 0.4% 1 0.1% 1 0.0% 0 0.2% 1 0.2% 1 0.3% 1 0.2% 1 0.3% 2
Better provision for the 

elderly 
0.1% 1 0.0% 0 0.1% 1 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.1% 1

Restaurants / cafes / bars 0.1% 1 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1 0.3% 1 0.0% 0 0.1% 1
(Don’t know / nothing in 

particular) 
44.9% 450 53.8% 120 42.3% 330 45.4% 64 41.4% 180 47.6% 199 41.7% 158 46.9% 260 42.4% 336

Base:  1003 223 780 141 435 418 379 554 793
 
 Mean score: [Excellent=1, Very good=0.6, Good=0.3, Fair / average / adequate=0, Poor=-0.5, Very poor=-1] 
 
Q22 How would you rate access and frequency to your town centre by public transport? 
 
Excellent 5.0% 50 4.5% 10 5.1% 40 9.2% 13 3.4% 15 5.3% 22 4.5% 17 5.6% 31 4.8% 38
Very Good 18.3% 184 19.3% 43 18.1% 141 14.2% 20 16.8% 73 21.8% 91 17.4% 66 18.8% 104 16.9% 134
Good 21.3% 214 20.2% 45 21.7% 169 21.3% 30 20.5% 89 22.2% 93 16.1% 61 24.2% 134 19.4% 154
Fair / Average / Adequate 9.4% 94 9.4% 21 9.4% 73 9.2% 13 10.1% 44 8.6% 36 7.7% 29 10.8% 60 8.7% 69
Poor 5.6% 56 8.1% 18 4.9% 38 9.9% 14 6.7% 29 3.1% 13 6.1% 23 5.1% 28 5.9% 47
Very Poor 3.8% 38 4.9% 11 3.5% 27 3.5% 5 2.8% 12 4.8% 20 5.0% 19 3.1% 17 3.7% 29
(Don’t know / varies) 36.6% 367 33.6% 75 37.4% 292 32.6% 46 39.8% 173 34.2% 143 43.3% 164 32.5% 180 40.6% 322

Mean:   0.16 0.13 0.17 0.16 0.14 0.19 0.12 0.19 0.14

Base:  1003 223 780 141 435 418 379 554 793
 
GEN Gender of respondent: 
 
Male 22.2% 223 100.0% 223 0.0% 0 22.0% 31 23.2% 101 21.5% 90 23.5% 89 21.3% 118 23.0% 182
Female 77.8% 780 0.0% 0 100.0% 780 78.0% 110 76.8% 334 78.5% 328 76.5% 290 78.7% 436 77.0% 611

Base:  1003 223 780 141 435 418 379 554 793
 
AGE For the purposes of the survey, could I ask how old are you please? 
 
18–24 years 2.6% 26 1.3% 3 2.9% 23 18.4% 26 0.0% 0 0.0% 0 2.9% 11 2.3% 13 2.1% 17
25–34 years 11.5% 115 12.6% 28 11.2% 87 81.6% 115 0.0% 0 0.0% 0 16.9% 64 8.1% 45 12.2% 97
35–44 years 21.0% 211 22.9% 51 20.5% 160 0.0% 0 48.5% 211 0.0% 0 27.7% 105 17.7% 98 24.3% 193
45–54 years 22.3% 224 22.4% 50 22.3% 174 0.0% 0 51.5% 224 0.0% 0 22.4% 85 21.5% 119 25.1% 199
55–64 years 19.3% 194 18.8% 42 19.5% 152 0.0% 0 0.0% 0 46.4% 194 19.8% 75 19.5% 108 18.9% 150
65+ years 22.3% 224 21.5% 48 22.6% 176 0.0% 0 0.0% 0 53.6% 224 10.3% 39 30.1% 167 16.6% 132
(Refused) 0.9% 9 0.4% 1 1.0% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 4 0.6% 5

Base:  1003 223 780 141 435 418 379 554 793
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SEG Social grading: 
 
A 2.4% 24 2.7% 6 2.3% 18 2.1% 3 2.1% 9 2.9% 12 6.3% 24 0.0% 0 2.9% 23
B 13.6% 136 17.9% 40 12.3% 96 20.6% 29 15.9% 69 9.1% 38 35.9% 136 0.0% 0 16.6% 132
C1 21.8% 219 19.3% 43 22.6% 176 30.5% 43 25.7% 112 15.3% 64 57.8% 219 0.0% 0 24.3% 193
C2 26.1% 262 28.3% 63 25.5% 199 27.0% 38 32.4% 141 19.4% 81 0.0% 0 47.3% 262 29.4% 233
D 11.4% 114 12.1% 27 11.2% 87 12.8% 18 14.5% 63 7.9% 33 0.0% 0 20.6% 114 9.5% 75
E 17.7% 178 12.6% 28 19.2% 150 1.4% 2 3.0% 13 38.5% 161 0.0% 0 32.1% 178 11.3% 90
(Refused) 7.0% 70 7.2% 16 6.9% 54 5.7% 8 6.4% 28 6.9% 29 0.0% 0 0.0% 0 5.9% 47
Base:  1003 223 780 141 435 418 379 554 793
 
WRK1 Do you work full time or part time? 
 
Working full time (30+ 

hours) 
43.1% 432 55.6% 124 39.5% 308 64.5% 91 59.5% 259 19.6% 82 58.3% 221 34.8% 193 49.4% 392

Working part time 16.3% 163 5.4% 12 19.4% 151 21.3% 30 22.3% 97 8.6% 36 19.0% 72 15.0% 83 17.9% 142
Not working - e.g. full time 

student, not looking for 
work, unemployed 
(excluding retired / 
invalid) 

7.9% 79 4.9% 11 8.7% 68 12.8% 18 11.5% 50 2.4% 10 5.8% 22 9.2% 51 7.2% 57

Not working (retired / 
invalid) 

31.0% 311 31.8% 71 30.8% 240 0.7% 1 5.5% 24 67.5% 282 16.6% 63 41.0% 227 24.3% 193

(Refused) 1.8% 18 2.2% 5 1.7% 13 0.7% 1 1.1% 5 1.9% 8 0.3% 1 0.0% 0 1.1% 9

Base:  1003 223 780 141 435 418 379 554 793
 
WRK2 In which town do you usually work? 
 Those who said they worked full or part time at WRK1 
 
Edinburgh (City) 23.5% 140 32.4% 44 20.9% 96 24.0% 29 24.2% 86 21.2% 25 30.0% 88 17.0% 47 24.5% 131
Livingston 19.7% 117 23.5% 32 18.5% 85 19.0% 23 19.9% 71 19.5% 23 18.8% 55 21.0% 58 20.4% 109
Bathgate 8.2% 49 5.9% 8 8.9% 41 10.7% 13 7.0% 25 9.3% 11 7.2% 21 9.8% 27 7.9% 42
Armadale 7.6% 45 2.2% 3 9.2% 42 9.9% 12 7.9% 28 4.2% 5 8.2% 24 5.8% 16 6.9% 37
Broxburn 7.4% 44 5.9% 8 7.8% 36 5.0% 6 7.3% 26 10.2% 12 5.1% 15 9.4% 26 7.3% 39
Falkirk 4.7% 28 1.5% 2 5.7% 26 5.0% 6 4.8% 17 4.2% 5 5.8% 17 4.0% 11 4.5% 24
Whitburn 4.4% 26 4.4% 6 4.4% 20 4.1% 5 5.1% 18 2.5% 3 3.1% 9 6.2% 17 3.9% 21
Linlithgow 3.4% 20 5.1% 7 2.8% 13 2.5% 3 3.4% 12 4.2% 5 4.1% 12 2.9% 8 2.8% 15
Glasgow (City) 3.2% 19 2.9% 4 3.3% 15 5.0% 6 2.5% 9 3.4% 4 3.4% 10 2.5% 7 3.6% 19
Bo’ness 2.2% 13 0.0% 0 2.8% 13 1.7% 2 2.0% 7 3.4% 4 1.7% 5 2.5% 7 2.1% 11
Whiteside 1.7% 10 0.7% 1 2.0% 9 2.5% 3 1.7% 6 0.8% 1 0.7% 2 2.9% 8 1.7% 9
Polmont 0.8% 5 1.5% 2 0.7% 3 1.7% 2 0.8% 3 0.0% 0 0.7% 2 1.1% 3 0.9% 5
East Calder 0.8% 5 0.7% 1 0.9% 4 0.0% 0 1.1% 4 0.8% 1 0.3% 1 1.4% 4 0.9% 5
Blackburn 0.7% 4 0.0% 0 0.9% 4 0.0% 0 1.1% 4 0.0% 0 0.3% 1 1.1% 3 0.7% 4
South Queensferry 0.5% 3 0.7% 1 0.4% 2 0.8% 1 0.0% 0 1.7% 2 1.0% 3 0.0% 0 0.6% 3
Grangemouth 0.5% 3 1.5% 2 0.2% 1 0.0% 0 0.6% 2 0.8% 1 0.3% 1 0.7% 2 0.6% 3
Kirknewton 0.5% 3 0.0% 0 0.7% 3 0.8% 1 0.6% 2 0.0% 0 0.7% 2 0.4% 1 0.6% 3
West Calder 0.5% 3 0.0% 0 0.7% 3 0.0% 0 0.6% 2 0.8% 1 0.7% 2 0.4% 1 0.4% 2
Shotts 0.3% 2 0.0% 0 0.4% 2 0.8% 1 0.0% 0 0.8% 1 0.3% 1 0.4% 1 0.4% 2
Hamilton 0.3% 2 0.7% 1 0.2% 1 0.0% 0 0.0% 0 1.7% 2 0.3% 1 0.4% 1 0.4% 2
Lanark 0.3% 2 1.5% 2 0.0% 0 0.0% 0 0.6% 2 0.0% 0 0.3% 1 0.4% 1 0.4% 2
Motherwell 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.4% 1 0.2% 1
Bonnybridge 0.2% 1 0.7% 1 0.0% 0 0.0% 0 0.3% 1 0.0% 0 0.3% 1 0.0% 0 0.2% 1
Other - Outside West 

Lothian 
0.2% 1 0.0% 0 0.2% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.2% 1

Other - West Lothian 0.2% 1 0.7% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.4% 1 0.0% 0
(Refused) 4.0% 24 2.2% 3 4.6% 21 1.7% 2 4.2% 15 5.9% 7 3.1% 9 4.3% 12 4.3% 23
(Don't know / varies) 4.0% 24 4.4% 6 3.9% 18 4.1% 5 3.9% 14 4.2% 5 3.4% 10 4.7% 13 3.7% 20

Base:  595 136 459 121 356 118 293 276 534
 
ADU How many adults aged 16 years or over (including yourself) are there living in your household? 
 
One 27.7% 278 32.7% 73 26.3% 205 17.0% 24 20.2% 88 39.2% 164 21.4% 81 32.3% 179 17.9% 142
Two 53.9% 541 54.3% 121 53.8% 420 75.2% 106 50.8% 221 50.5% 211 58.3% 221 52.5% 291 60.4% 479
Three 12.0% 120 7.6% 17 13.2% 103 4.3% 6 19.3% 84 7.2% 30 14.8% 56 10.1% 56 14.8% 117
Four or more 5.8% 58 4.9% 11 6.0% 47 3.5% 5 9.4% 41 2.9% 12 5.5% 21 5.1% 28 6.9% 55
(Refused) 0.6% 6 0.4% 1 0.6% 5 0.0% 0 0.2% 1 0.2% 1 0.0% 0 0.0% 0 0.0% 0

Base:  1003 223 780 141 435 418 379 554 793
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CHI How many children aged under 16 years old are there living in your household? 
 
None 69.8% 700 75.8% 169 68.1% 531 42.6% 60 53.1% 231 96.7% 404 64.1% 243 73.8% 409 66.6% 528
One 11.7% 117 10.3% 23 12.1% 94 21.3% 30 18.6% 81 1.4% 6 11.9% 45 12.1% 67 13.2% 105
Two 13.5% 135 10.3% 23 14.4% 112 26.2% 37 21.4% 93 1.2% 5 17.4% 66 11.0% 61 15.3% 121
Three 3.4% 34 2.2% 5 3.7% 29 6.4% 9 5.5% 24 0.2% 1 5.0% 19 2.5% 14 3.9% 31
Four or more 0.8% 8 0.4% 1 0.9% 7 2.8% 4 0.9% 4 0.0% 0 1.3% 5 0.5% 3 0.9% 7
(Refused) 0.9% 9 0.9% 2 0.9% 7 0.7% 1 0.5% 2 0.5% 2 0.3% 1 0.0% 0 0.1% 1

Base:  1003 223 780 141 435 418 379 554 793
 
INT Do you have broadband access to the internet? 
 
Yes 66.0% 662 66.8% 149 65.8% 513 87.9% 124 84.8% 369 39.7% 166 82.1% 311 55.6% 308 75.4% 598
No 33.5% 336 32.7% 73 33.7% 263 12.1% 17 14.9% 65 60.3% 252 17.9% 68 44.4% 246 24.6% 195
(Don't know / varies) 0.5% 5 0.4% 1 0.5% 4 0.0% 0 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Base:  1003 223 780 141 435 418 379 554 793
 
CAR How many cars does your household own or have the use of? 
 
None 19.9% 200 17.5% 39 20.6% 161 18.4% 26 9.7% 42 31.6% 132 8.2% 31 28.0% 155 0.0% 0
One 43.2% 433 45.3% 101 42.6% 332 34.0% 48 41.6% 181 47.8% 200 40.4% 153 45.3% 251 54.6% 433
Two 29.7% 298 30.5% 68 29.5% 230 41.1% 58 39.5% 172 16.0% 67 44.3% 168 21.7% 120 37.6% 298
Three or more 6.2% 62 5.8% 13 6.3% 49 5.7% 8 9.0% 39 3.6% 15 7.1% 27 4.9% 27 7.8% 62
(Refused) 1.0% 10 0.9% 2 1.0% 8 0.7% 1 0.2% 1 1.0% 4 0.0% 0 0.2% 1 0.0% 0

Base:  1003 223 780 141 435 418 379 554 793
 
AREA Area: 
 
Almondvale 10.0% 100 13.5% 30 9.0% 70 22.7% 32 10.1% 44 5.7% 24 13.5% 51 7.8% 43 10.5% 83
Armadale 15.0% 150 17.0% 38 14.4% 112 12.8% 18 14.3% 62 16.5% 69 12.1% 46 16.4% 91 14.3% 113
Bathgate 10.0% 100 8.1% 18 10.5% 82 12.1% 17 11.7% 51 7.7% 32 9.0% 34 10.7% 59 10.0% 79
Broxburn 15.0% 150 17.5% 39 14.2% 111 16.3% 23 15.6% 68 13.9% 58 16.1% 61 13.5% 75 14.6% 116
East Calder 15.0% 150 13.9% 31 15.3% 119 6.4% 9 12.0% 52 20.6% 86 15.8% 60 14.1% 78 15.1% 120
Linlithgow 10.1% 101 8.5% 19 10.5% 82 9.2% 13 10.1% 44 10.0% 42 12.7% 48 8.8% 49 11.1% 88
Whitburn 15.1% 151 13.5% 30 15.5% 121 9.2% 13 16.8% 73 15.3% 64 10.8% 41 18.4% 102 14.8% 117
Outside West Lothian 10.0% 100 8.1% 18 10.5% 82 11.3% 16 9.2% 40 10.3% 43 10.0% 38 10.1% 56 9.6% 76

Base:  1003 223 780 141 435 418 379 554 793
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Q01 How often do you carry out your main food shop? 
 
Daily 3.7% 37 3.0% 3 2.7% 4 3.0% 3 5.3% 8 2.0% 3 6.9% 7 3.3% 5 4.0% 4
Twice a week 10.1% 101 5.0% 5 8.0% 12 14.0% 14 4.0% 6 10.7% 16 14.9% 15 13.2% 20 13.0% 13
Several times a week 3.3% 33 2.0% 2 4.0% 6 4.0% 4 3.3% 5 1.3% 2 8.9% 9 2.0% 3 2.0% 2
Once a week 65.1% 653 63.0% 63 61.3% 92 63.0% 63 68.0% 102 71.3% 107 60.4% 61 64.2% 97 67.0% 67
Once a fortnight 7.8% 78 9.0% 9 8.0% 12 6.0% 6 10.7% 16 8.0% 12 3.0% 3 7.9% 12 8.0% 8
Once a month 7.7% 77 18.0% 18 14.0% 21 7.0% 7 4.7% 7 3.3% 5 5.0% 5 6.6% 10 4.0% 4
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 2.4% 24 0.0% 0 2.0% 3 3.0% 3 4.0% 6 3.3% 5 1.0% 1 2.6% 4 2.0% 2

Base:  1003 100 150 100 150 150 101 151 100
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Q02 At which supermarket, shop or other do you buy most of your household’s food and grocery shopping (PRIMARY)? 
 
Asda, Almondvale Centre, 

Livingston 
30.3% 304 63.0% 63 12.0% 18 21.0% 21 44.7% 67 60.0% 90 4.0% 4 26.5% 40 1.0% 1

Tesco, Bathgate 20.6% 207 6.0% 6 54.7% 82 53.0% 53 8.0% 12 0.7% 1 8.9% 9 28.5% 43 0.0% 0
Morrisons, Retail Park, 

Livingston 
6.9% 69 8.0% 8 4.0% 6 7.0% 7 3.3% 5 23.3% 35 0.0% 0 5.3% 8 0.0% 0

Morrisons, Carmondean 
Centre, Livingston 

4.4% 44 16.0% 16 0.0% 0 3.0% 3 3.3% 5 6.7% 10 0.0% 0 6.0% 9 1.0% 1

Tesco Metro, Bo’ness 4.1% 41 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 40.0% 40
Sainsburys, Linlithgow 

Bridge 
3.1% 31 0.0% 0 0.7% 1 0.0% 0 0.7% 1 0.0% 0 19.8% 20 1.3% 2 7.0% 7

Tesco Metro, Regent Centre, 
Linlithgow 

3.0% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29.7% 30 0.0% 0 0.0% 0

Asda, Grangemouth 2.3% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.0% 23
Somerfield, Whitburn 2.1% 21 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.2% 20 0.0% 0
Tesco, Regent Centre, 

Linlithgow 
2.1% 21 0.0% 0 0.7% 1 0.0% 0 0.7% 1 0.0% 0 18.8% 19 0.0% 0 0.0% 0

Scotmid Co-op, Armadale 1.4% 14 0.0% 0 9.3% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Any other shops in Bathgate 1.3% 13 0.0% 0 5.3% 8 2.0% 2 0.0% 0 0.0% 0 1.0% 1 1.3% 2 0.0% 0
Scotmid Co-op, Broxburn 1.3% 13 0.0% 0 0.0% 0 0.0% 0 8.7% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / mail order 1.2% 12 0.0% 0 0.7% 1 2.0% 2 0.7% 1 1.3% 2 3.0% 3 0.7% 1 2.0% 2
Somerfield, Broxburn 1.1% 11 0.0% 0 0.0% 0 0.0% 0 7.3% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, South Queensferry 1.1% 11 0.0% 0 0.0% 0 0.0% 0 4.7% 7 0.0% 0 3.0% 3 0.0% 0 1.0% 1
Lidl, Bathgate Retail Park, 

Bathgate 
0.9% 9 0.0% 0 2.7% 4 3.0% 3 0.0% 0 0.0% 0 1.0% 1 0.7% 1 0.0% 0

Asda, Falkirk 0.8% 8 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.7% 1 4.0% 4
Other shops in Edinburgh 0.7% 7 1.0% 1 1.3% 2 0.0% 0 1.3% 2 0.7% 1 0.0% 0 0.0% 0 1.0% 1
Morrisons, Falkirk 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 6.0% 6
Any other shops in 

Livingston 
0.6% 6 3.0% 3 0.0% 0 1.0% 1 0.7% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Tesco Metro, Falkirk 0.6% 6 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.7% 1 1.0% 1 0.0% 0 2.0% 2
Morrisons, Gyle 0.6% 6 0.0% 0 0.0% 0 1.0% 1 2.0% 3 0.7% 1 0.0% 0 0.7% 1 0.0% 0
Farmfoods, Bathgate 0.5% 5 0.0% 0 2.0% 3 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Iceland, Whitburn 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 5 0.0% 0
Tesco Extra, Corstorphine 

EH12 7UQ 
0.4% 4 0.0% 0 0.0% 0 0.0% 0 1.3% 2 1.3% 2 0.0% 0 0.0% 0 0.0% 0

Lidl, Whitburn 0.4% 4 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0
Tesco, Falkirk 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 2.0% 2
M&S (Simply Food), West 

Livingston 
0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 1.3% 2 0.0% 0

Any other shops in 
Linlithgow / Linlithgow 
Bridge 

0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 1.0% 1 0.0% 0 1.0% 1

Any other shops in Broxburn 0.3% 3 0.0% 0 0.0% 0 0.0% 0 2.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Scotmid Co-op, Fauldhouse 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 3 0.0% 0
Farmfoods, Livingston 0.2% 2 1.0% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Scotmid Co-op, East Calder 0.2% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Tesco, Colinton 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 1.0% 1
Scotmid Co-op, Uphall 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons, Moredun EH17 

7JH 
0.2% 2 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Livingston 0.2% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Sainsburys, Straiton Retail 

Park 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Any other shops in 
Blackburn 

0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Cumbernauld 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Newmains ML2 9QS 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Lidl, Bo'ness EH51 9AW 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Scotmid Co-op, West Calder 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Morrisons, Airdrie ML6 9JL 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Somerfield, The Mall, 

Livingston 
0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Don't know / varies) 3.5% 35 0.0% 0 1.3% 2 3.0% 3 6.7% 10 2.7% 4 3.0% 3 4.6% 7 6.0% 6

Base:  1003 100 150 100 150 150 101 151 100
 



By Area  West Lothian Household Shopping Survey  Page 20 
 for Halcrow August 2008 
 

 Total Almondvale Armadale Bathgate Broxburn East Calder Linlithgow Whitburn Outside West 
Lothian 

 

  Column %ges. 
090708 NEMS market research 

Q03 Why do you choose (STORE MENTIONED AT Q02)? 
 
Convenient - close to home 43.8% 439 51.0% 51 48.7% 73 44.0% 44 38.0% 57 38.7% 58 53.5% 54 35.1% 53 49.0% 49
Cheaper products (relating to 

shop) 
26.1% 262 33.0% 33 27.3% 41 23.0% 23 25.3% 38 29.3% 44 15.8% 16 31.8% 48 19.0% 19

Good range and quality of 
products (relating to shop) 

24.8% 249 29.0% 29 28.0% 42 21.0% 21 30.0% 45 23.3% 35 14.9% 15 27.8% 42 19.0% 19

Convenient location 8.9% 89 11.0% 11 6.7% 10 13.0% 13 6.0% 9 7.3% 11 19.8% 20 6.6% 10 5.0% 5
Preference for retailer 3.8% 38 2.0% 2 2.7% 4 2.0% 2 6.7% 10 7.3% 11 2.0% 2 0.7% 1 6.0% 6
Good access - easy to get to 

by car 
2.4% 24 3.0% 3 2.7% 4 3.0% 3 1.3% 2 4.0% 6 2.0% 2 2.0% 3 1.0% 1

Convenient - on way home 
from work 

2.4% 24 3.0% 3 6.7% 10 1.0% 1 0.7% 1 1.3% 2 2.0% 2 2.0% 3 2.0% 2

Free parking 1.8% 18 2.0% 2 0.0% 0 2.0% 2 3.3% 5 2.7% 4 3.0% 3 0.7% 1 1.0% 1
Staff discount available 1.5% 15 1.0% 1 1.3% 2 3.0% 3 0.7% 1 0.7% 1 1.0% 1 2.6% 4 2.0% 2
Good layout 1.5% 15 0.0% 0 0.7% 1 2.0% 2 2.0% 3 2.7% 4 0.0% 0 2.6% 4 1.0% 1
Good ancillary shopping 

facilities 
1.4% 14 5.0% 5 1.3% 2 2.0% 2 0.7% 1 0.7% 1 1.0% 1 0.0% 0 2.0% 2

Good range and quality of 
shops (relating to location) 

1.3% 13 2.0% 2 0.0% 0 1.0% 1 2.0% 3 1.3% 2 3.0% 3 1.3% 2 0.0% 0

Good customer service / 
friendly staff 

1.0% 10 2.0% 2 0.7% 1 0.0% 0 0.0% 0 1.3% 2 1.0% 1 2.6% 4 0.0% 0

Habit 1.0% 10 0.0% 0 0.0% 0 0.0% 0 2.0% 3 2.0% 3 1.0% 1 0.7% 1 2.0% 2
Close to other shopping 

facilities 
0.6% 6 0.0% 0 0.7% 1 2.0% 2 0.0% 0 0.7% 1 1.0% 1 0.0% 0 1.0% 1

Good access - good public 
transport links 

0.6% 6 0.0% 0 0.0% 0 1.0% 1 0.0% 0 2.0% 3 0.0% 0 1.3% 2 0.0% 0

Good rewards scheme 0.5% 5 0.0% 0 0.7% 1 1.0% 1 0.0% 0 0.7% 1 0.0% 0 0.7% 1 1.0% 1
Good opening hours 0.3% 3 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.7% 1 1.0% 1 0.0% 0 0.0% 0
Good disabled facilities 0.3% 3 0.0% 0 0.7% 1 0.0% 0 0.7% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Home delivery option 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 1.0% 1 0.0% 0 0.0% 0
Other 0.2% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Convenient - on way home 

from school 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0

(Don't know / varies) 6.2% 62 1.0% 1 2.7% 4 5.0% 5 10.0% 15 6.0% 9 4.0% 4 9.9% 15 9.0% 9

Base:  1003 100 150 100 150 150 101 151 100
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Q04 Is there any other location or shop where you do your main food and grocery shopping on a regular basis (SECONDARY)? 
 
Asda, Almondvale Centre, 

Livingston 
8.9% 89 18.0% 18 6.0% 9 10.0% 10 8.7% 13 10.7% 16 4.0% 4 11.9% 18 0.0% 0

Tesco, Bathgate 7.1% 71 5.0% 5 9.3% 14 16.0% 16 5.3% 8 4.0% 6 4.0% 4 11.9% 18 0.0% 0
Morrisons, Retail Park, 

Livingston 
5.4% 54 8.0% 8 3.3% 5 8.0% 8 2.7% 4 15.3% 23 1.0% 1 3.3% 5 0.0% 0

Morrisons, Carmondean 
Centre, Livingston 

4.8% 48 22.0% 22 2.0% 3 4.0% 4 4.0% 6 4.0% 6 0.0% 0 4.6% 7 0.0% 0

Sainsburys, Linlithgow 
Bridge 

3.4% 34 0.0% 0 2.0% 3 1.0% 1 0.0% 0 0.0% 0 25.7% 26 0.7% 1 3.0% 3

Any other shops in Bathgate 3.1% 31 0.0% 0 12.0% 18 10.0% 10 0.0% 0 0.0% 0 1.0% 1 1.3% 2 0.0% 0
Asda, Grangemouth 1.7% 17 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 14.0% 14
Other shops in Edinburgh 1.5% 15 2.0% 2 0.7% 1 0.0% 0 2.0% 3 3.3% 5 2.0% 2 0.7% 1 1.0% 1
Somerfield, Whitburn 1.4% 14 0.0% 0 0.7% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 7.9% 12 0.0% 0
Somerfield, Broxburn 1.3% 13 0.0% 0 0.7% 1 0.0% 0 7.3% 11 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Any other shops in 

Linlithgow / Linlithgow 
Bridge 

1.2% 12 0.0% 0 0.7% 1 0.0% 0 1.3% 2 0.0% 0 7.9% 8 0.0% 0 1.0% 1

Any other shops in 
Livingston 

1.2% 12 0.0% 0 0.0% 0 2.0% 2 2.0% 3 3.3% 5 0.0% 0 1.3% 2 0.0% 0

M&S (Simply Food), West 
Livingston 

1.2% 12 0.0% 0 0.7% 1 3.0% 3 0.7% 1 2.7% 4 1.0% 1 1.3% 2 0.0% 0

Tesco Metro, Bo’ness 1.2% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 11.0% 11
Scotmid Co-op, Broxburn 1.1% 11 0.0% 0 0.0% 0 0.0% 0 7.3% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Livingston 1.1% 11 2.0% 2 0.7% 1 1.0% 1 2.0% 3 2.7% 4 0.0% 0 0.0% 0 0.0% 0
Tesco Metro, Regent Centre, 

Linlithgow 
1.0% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.9% 9 0.0% 0 1.0% 1

Scotmid Co-op, Armadale 1.0% 10 0.0% 0 6.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Whitburn 0.9% 9 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 5.3% 8 0.0% 0
Lidl, Bathgate Retail Park, 

Bathgate 
0.8% 8 0.0% 0 1.3% 2 3.0% 3 0.7% 1 0.0% 0 0.0% 0 0.7% 1 1.0% 1

Tesco, Falkirk 0.6% 6 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 3.0% 3
Farmfoods, Bathgate 0.6% 6 0.0% 0 0.7% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 3 0.0% 0
Lidl, Bo'ness EH51 9AW 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 4.0% 4
Any other shops in Broxburn 0.5% 5 1.0% 1 0.0% 0 0.0% 0 2.7% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Scotmid Co-op, East Calder 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 5 0.0% 0 0.0% 0 0.0% 0
Farmfoods, East Pier St, 

Bo'Ness EH51 9AB 
0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 4

Marks and Spencer, High 
Street, Falkirk, FK1 1EJ 

0.4% 4 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1

Iceland, Whitburn 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.6% 4 0.0% 0
Tesco Metro, Grangemouth 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3
Morrisons, Gyle 0.3% 3 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Asda, Newmains ML2 9QS 0.3% 3 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0
Tesco Metro, Falkirk 0.3% 3 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Farmfoods, Livingston 0.3% 3 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Tesco, Regent Centre, 

Linlithgow 
0.3% 3 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Asda, Chesser, Edinburgh 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, South Queensferry 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Any other shops in Whitburn 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0
Morrisons, Falkirk 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 1.0% 1
Scotmid Co-op, Fauldhouse 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0
Tesco Extra, Corstorphine 

EH12 7UQ 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0

Asda, Falkirk 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Any other shops in 

Blackburn 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0

Any other shops in Armadale 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, Coatbridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Other shops in Stirling 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Internet / mail order 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Co-Op, Station Road, Shotts, 

Lanarkshire ML7 4BA 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0

Somerfield, The Mall, 
Livingston 

0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Iceland, Bathgate EH48 2RA 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Spar, Almondvale Centre, 

Livingston 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Spar, Bathgate 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons, Airdrie ML6 9JL 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Scotmid Co-op, Uphall 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't use anywhere else) 40.0% 401 37.0% 37 46.0% 69 34.0% 34 44.7% 67 41.3% 62 30.7% 31 35.1% 53 48.0% 48
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(Don't know / varies) 2.7% 27 1.0% 1 2.0% 3 3.0% 3 2.7% 4 4.7% 7 3.0% 3 2.6% 4 2.0% 2
Base:  1003 100 150 100 150 150 101 151 100
 
Q05 Is there any other location or shop where you do your main food and grocery shopping on an occasional basis (OCCASIONAL)? 
 
Asda, Almondvale Centre, 

Livingston 
3.1% 31 1.0% 1 4.0% 6 6.0% 6 3.3% 5 3.3% 5 2.0% 2 2.0% 3 3.0% 3

Morrisons, Retail Park, 
Livingston 

2.4% 24 6.0% 6 2.0% 3 3.0% 3 3.3% 5 0.0% 0 2.0% 2 3.3% 5 0.0% 0

Tesco, Bathgate 2.3% 23 6.0% 6 2.7% 4 1.0% 1 4.7% 7 1.3% 2 0.0% 0 2.0% 3 0.0% 0
Sainsburys, Linlithgow 

Bridge 
2.2% 22 0.0% 0 0.7% 1 0.0% 0 1.3% 2 1.3% 2 8.9% 9 0.7% 1 7.0% 7

Morrisons, Carmondean 
Centre, Livingston 

1.8% 18 3.0% 3 0.7% 1 8.0% 8 1.3% 2 1.3% 2 1.0% 1 0.7% 1 0.0% 0

M&S (Simply Food), West 
Livingston 

1.3% 13 1.0% 1 0.7% 1 3.0% 3 0.7% 1 2.0% 3 1.0% 1 2.0% 3 0.0% 0

Somerfield, Broxburn 1.1% 11 0.0% 0 0.0% 0 0.0% 0 7.3% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Any other shops in Bathgate 1.0% 10 0.0% 0 0.7% 1 6.0% 6 0.0% 0 0.0% 0 0.0% 0 2.0% 3 0.0% 0
Any other shops in 

Livingston 
0.9% 9 3.0% 3 0.0% 0 0.0% 0 0.0% 0 4.0% 6 0.0% 0 0.0% 0 0.0% 0

Other shops in Edinburgh 0.9% 9 2.0% 2 0.7% 1 1.0% 1 0.0% 0 2.0% 3 1.0% 1 0.7% 1 0.0% 0
Lidl, Livingston 0.7% 7 4.0% 4 0.0% 0 0.0% 0 0.7% 1 1.3% 2 0.0% 0 0.0% 0 0.0% 0
Somerfield, Whitburn 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 7 0.0% 0
Asda, Grangemouth 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 5.0% 5
Scotmid Co-op, Broxburn 0.6% 6 0.0% 0 0.0% 0 0.0% 0 4.0% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Metro, Regent Centre, 

Linlithgow 
0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 4.0% 4 0.0% 0 1.0% 1

Lidl, Whitburn 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 6 0.0% 0
Scotmid Co-op, Armadale 0.5% 5 0.0% 0 3.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Bathgate Retail Park, 

Bathgate 
0.5% 5 0.0% 0 1.3% 2 2.0% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Lidl, Bo'ness EH51 9AW 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 5
Any other shops in 

Linlithgow / Linlithgow 
Bridge 

0.4% 4 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 1.0% 1

Tesco Metro, Bo’ness 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 3
Internet / mail order 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.7% 1 0.0% 0 0.7% 1 0.0% 0
Somerfield, The Mall, 

Livingston 
0.3% 3 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0

Scotmid Co-op, Fauldhouse 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 3 0.0% 0
Morrisons, Falkirk 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 1.0% 1
Morrisons, Gyle 0.3% 3 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1
Tesco, South Queensferry 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0
Asda, Falkirk 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Farmfoods, East Pier St, 

Bo'Ness EH51 9AB 
0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2

Tesco Metro, Falkirk 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 1.0% 1
Iceland, Whitburn 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0
Iceland, Bathgate EH48 2RA 0.2% 2 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0
Tesco, Falkirk 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Any other shops in Armadale 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmfoods, Livingston 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmfoods, Bathgate 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, Colinton 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Scotmid Co-op, Winchburgh 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Any other shops in Whitburn 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Scotmid Co-op, West Calder 0.1% 1 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland, Falkirk FK1 1UJ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Any other shops in Broxburn 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Marks and Spencer, High 

Street, Falkirk, FK1 1EJ 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1

Tesco Extra, Corstorphine 
EH12 7UQ 

0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

(Don't use anywhere else) 69.9% 701 71.0% 71 78.0% 117 64.0% 64 62.7% 94 77.3% 116 69.3% 70 69.5% 105 63.0% 63
(Don't know / varies) 3.2% 32 0.0% 0 2.7% 4 3.0% 3 7.3% 11 4.0% 6 2.0% 2 3.3% 5 1.0% 1

Base:  1003 100 150 100 150 150 101 151 100
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Q06 How often do you purchase goods from local or independent grocers such as a butcher, baker, greengrocer or fishmonger? 
 
Daily 2.6% 26 5.0% 5 3.3% 5 1.0% 1 4.7% 7 2.0% 3 0.0% 0 2.6% 4 1.0% 1
Twice a week 6.3% 63 3.0% 3 6.0% 9 5.0% 5 10.0% 15 4.7% 7 5.0% 5 7.3% 11 8.0% 8
Several times a week 4.3% 43 1.0% 1 9.3% 14 4.0% 4 7.3% 11 1.3% 2 1.0% 1 5.3% 8 2.0% 2
Once a week 25.4% 255 13.0% 13 36.0% 54 31.0% 31 22.0% 33 8.7% 13 41.6% 42 26.5% 40 29.0% 29
Once a fortnight 6.1% 61 3.0% 3 6.7% 10 7.0% 7 5.3% 8 4.0% 6 9.9% 10 7.3% 11 5.0% 5
Once a month 6.3% 63 8.0% 8 4.0% 6 8.0% 8 5.3% 8 6.7% 10 3.0% 3 7.9% 12 8.0% 8
Other 0.5% 5 0.0% 0 0.0% 0 1.0% 1 1.3% 2 0.0% 0 0.0% 0 1.3% 2 0.0% 0
(Don't know / varies) 5.0% 50 4.0% 4 2.7% 4 6.0% 6 10.0% 15 4.7% 7 4.0% 4 4.6% 7 3.0% 3
(Don't purchase goods from 

these sources) 
43.6% 437 63.0% 63 32.0% 48 37.0% 37 34.0% 51 68.0% 102 35.6% 36 37.1% 56 44.0% 44

Base:  1003 100 150 100 150 150 101 151 100
 
Q07 What mode of transport do you use to carry out your main food shop? 
 
Bicycle 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0
Bus / coach 9.3% 93 5.0% 5 8.0% 12 12.0% 12 11.3% 17 12.7% 19 2.0% 2 9.3% 14 12.0% 12
Car – driver 58.2% 584 64.0% 64 57.3% 86 58.0% 58 56.0% 84 54.7% 82 67.3% 68 57.0% 86 55.0% 55
Car – passenger 20.8% 209 16.0% 16 26.7% 40 18.0% 18 19.3% 29 23.3% 35 11.9% 12 25.2% 38 21.0% 21
Taxi 1.4% 14 5.0% 5 0.7% 1 2.0% 2 0.7% 1 0.0% 0 2.0% 2 0.0% 0 3.0% 3
Walk 7.2% 72 9.0% 9 6.0% 9 6.0% 6 8.7% 13 2.0% 3 13.9% 14 7.3% 11 7.0% 7
(Not applicable - delivered) 0.9% 9 0.0% 0 0.7% 1 2.0% 2 0.7% 1 1.3% 2 1.0% 1 0.7% 1 1.0% 1
(Don't know / varies) 2.1% 21 1.0% 1 0.7% 1 2.0% 2 3.3% 5 5.3% 8 2.0% 2 0.7% 1 1.0% 1

Base:  1003 100 150 100 150 150 101 151 100
 
Q08 In addition to your household’s main food shopping trips, how often do you undertake small scale or top-up food shopping (e.g. milk, 

eggs, bread etc.) (PRIMARY)? 
 
Daily 11.1% 111 9.0% 9 8.0% 12 9.0% 9 13.3% 20 12.0% 18 6.9% 7 15.9% 24 12.0% 12
Twice a week 17.5% 176 17.0% 17 18.7% 28 20.0% 20 13.3% 20 22.0% 33 19.8% 20 10.6% 16 22.0% 22
Several times a week 12.6% 126 10.0% 10 14.7% 22 10.0% 10 13.3% 20 10.7% 16 11.9% 12 15.2% 23 12.0% 12
Once a week 19.1% 192 23.0% 23 20.7% 31 26.0% 26 17.3% 26 15.3% 23 19.8% 20 16.6% 25 18.0% 18
Less often than weekly 2.9% 29 3.0% 3 1.3% 2 1.0% 1 2.7% 4 3.3% 5 3.0% 3 4.6% 7 4.0% 4
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t do top-up shopping) 33.5% 336 34.0% 34 34.0% 51 29.0% 29 36.7% 55 30.7% 46 38.6% 39 35.8% 54 28.0% 28
(Don't know / varies) 3.3% 33 4.0% 4 2.7% 4 5.0% 5 3.3% 5 6.0% 9 0.0% 0 1.3% 2 4.0% 4
Base:  1003 100 150 100 150 150 101 151 100
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Q09 Where do you buy your household’s small scale / top-up shopping? 
 Those who undertake small-scale or top-up food shopping at Q08 
 
Tesco, Bathgate 7.5% 50 3.0% 2 14.1% 14 31.0% 22 2.1% 2 0.0% 0 4.8% 3 7.2% 7 0.0% 0
Scotmid Co-op, East Calder 6.6% 44 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42.3% 44 0.0% 0 0.0% 0 0.0% 0
Scotmid Co-op, Armadale 6.1% 41 0.0% 0 37.4% 37 2.8% 2 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Any other shops in 

Livingston 
3.9% 26 19.7% 13 0.0% 0 4.2% 3 1.1% 1 4.8% 5 1.6% 1 3.1% 3 0.0% 0

Sainsburys, Linlithgow 
Bridge 

3.6% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 24.2% 15 0.0% 0 11.1% 8

Tesco Metro, Bo’ness 3.6% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33.3% 24
Any other shops in Bathgate 3.4% 23 0.0% 0 7.1% 7 18.3% 13 1.1% 1 0.0% 0 0.0% 0 2.1% 2 0.0% 0
Scotmid Co-op, Broxburn 3.3% 22 3.0% 2 0.0% 0 1.4% 1 20.0% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons, Carmondean 

Centre, Livingston 
3.1% 21 19.7% 13 0.0% 0 1.4% 1 3.2% 3 1.9% 2 0.0% 0 2.1% 2 0.0% 0

Somerfield, Broxburn 3.1% 21 0.0% 0 1.0% 1 0.0% 0 20.0% 19 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Somerfield, Whitburn 3.0% 20 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.6% 19 0.0% 0
Any other shops in Bo'ness 3.0% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 26.4% 19
Asda, Almondvale Centre, 

Livingston 
3.0% 20 15.2% 10 1.0% 1 0.0% 0 3.2% 3 2.9% 3 0.0% 0 1.0% 1 2.8% 2

Any other shops in Whitburn 2.8% 19 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 18.6% 18 0.0% 0
Any other shops in Armadale 2.5% 17 0.0% 0 15.2% 15 2.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Metro, Regent Centre, 

Linlithgow 
2.5% 17 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 24.2% 15 0.0% 0 1.4% 1

Scotmid Co-op, Uphall 2.1% 14 0.0% 0 0.0% 0 0.0% 0 14.7% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Any other shops in 

Linlithgow / Linlithgow 
Bridge 

2.1% 14 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 19.4% 12 0.0% 0 1.4% 1

Any other shops in 
Kirknewton 

2.1% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.5% 14 0.0% 0 0.0% 0 0.0% 0

Scotmid Co-op, Fauldhouse 1.9% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.4% 13 0.0% 0
Morrisons, Retail Park, 

Livingston 
1.8% 12 4.5% 3 1.0% 1 1.4% 1 0.0% 0 5.8% 6 0.0% 0 1.0% 1 0.0% 0

Scottish Co-op, Murieston, 
Livingston 

1.6% 11 4.5% 3 0.0% 0 0.0% 0 0.0% 0 7.7% 8 0.0% 0 0.0% 0 0.0% 0

Any other shops in East 
Calder 

1.3% 9 0.0% 0 0.0% 0 2.8% 2 0.0% 0 6.7% 7 0.0% 0 0.0% 0 0.0% 0

Any other shops in Broxburn 1.2% 8 0.0% 0 0.0% 0 0.0% 0 7.4% 7 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Any other shops in 

Blackburn 
0.9% 6 0.0% 0 1.0% 1 4.2% 3 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0

Tesco, Regent Centre, 
Linlithgow 

0.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.7% 6 0.0% 0 0.0% 0

Farmfoods, Bathgate 0.8% 5 0.0% 0 1.0% 1 2.8% 2 1.1% 1 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Farmfoods, Livingston 0.8% 5 7.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Spar, Almondvale Centre, 

Livingston 
0.8% 5 0.0% 0 5.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Somerfield, The Mall, 
Livingston 

0.8% 5 6.1% 4 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Any other shops in Mid 
Calder 

0.6% 4 1.5% 1 0.0% 0 0.0% 0 0.0% 0 2.9% 3 0.0% 0 0.0% 0 0.0% 0

Scotmid Co-op, West Calder 0.6% 4 0.0% 0 0.0% 0 5.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Spar, Bathgate 0.6% 4 0.0% 0 1.0% 1 4.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Whitburn 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 3 0.0% 0
Iceland, Whitburn 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 3 0.0% 0
Scotmid Co-op, Winchburgh 0.5% 3 0.0% 0 0.0% 0 0.0% 0 3.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other shops in Edinburgh 0.5% 3 1.5% 1 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0
Any other shops in 

Torphichen 
0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 3 0.0% 0 0.0% 0

Any other shops in Harthill 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 3 0.0% 0
Any other shops in 

Winchburgh 
0.5% 3 0.0% 0 0.0% 0 0.0% 0 3.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S (Simply Food), West 
Livingston 

0.5% 3 0.0% 0 0.0% 0 1.4% 1 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Any other shops in 
Addiewell 

0.3% 2 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Tesco Metro, Grangemouth 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 2
Any other shops in 

Blackridge 
0.3% 2 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Spar, Delbridge, Livingston 0.3% 2 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, South Queensferry 0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Any other shops in 

Fauldhouse 
0.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0

Any other shops in 
Dechmont 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Any other shops in 
Pumperston 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Any other shops in Seafield 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Any other shops in Polbeth 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Any other shops in Uphall 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Grangemouth 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Tesco, Falkirk 0.2% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons, Gyle 0.2% 1 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Farmers' market 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Nisa Local, Armadale 0.2% 1 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Livingston 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Tesco Metro, Falkirk 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Farmfoods, East Pier St, 

Bo'Ness EH51 9AB 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1

Premier Store, Main Street, 
Mid Lohian 

0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

(Don't know / varies) 10.3% 69 10.6% 7 7.1% 7 11.3% 8 11.6% 11 6.7% 7 6.5% 4 15.5% 15 13.9% 10

Base:  667 66 99 71 95 104 62 97 72
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Q10 Is there any other location or shop where you do your top-up food and grocery shopping (SECONDARY)? 
 Those who undertake small-scale or top-up food shopping at Q08 
 
Sainsburys, Linlithgow 

Bridge 
1.8% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 16.1% 10 0.0% 0 1.4% 1

Other shops in Edinburgh 1.2% 8 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.9% 3 3.2% 2 0.0% 0 2.8% 2
Asda, Almondvale Centre, 

Livingston 
1.0% 7 4.5% 3 0.0% 0 1.4% 1 0.0% 0 1.9% 2 0.0% 0 1.0% 1 0.0% 0

Somerfield, Broxburn 1.0% 7 0.0% 0 0.0% 0 0.0% 0 7.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Scotmid Co-op, Broxburn 1.0% 7 0.0% 0 0.0% 0 1.4% 1 6.3% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Any other shops in Bathgate 1.0% 7 0.0% 0 2.0% 2 4.2% 3 0.0% 0 0.0% 0 1.6% 1 1.0% 1 0.0% 0
Tesco, Bathgate 0.9% 6 3.0% 2 1.0% 1 0.0% 0 2.1% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Somerfield, Whitburn 0.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.2% 6 0.0% 0
Scotmid Co-op, East Calder 0.9% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.8% 6 0.0% 0 0.0% 0 0.0% 0
Any other shops in Armadale 0.8% 5 0.0% 0 5.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Any other shops in Bo'ness 0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 4
Lidl, Bathgate Retail Park, 

Bathgate 
0.6% 4 0.0% 0 2.0% 2 2.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Any other shops in 
Livingston 

0.6% 4 1.5% 1 0.0% 0 0.0% 0 0.0% 0 2.9% 3 0.0% 0 0.0% 0 0.0% 0

M&S (Simply Food), West 
Livingston 

0.6% 4 0.0% 0 1.0% 1 0.0% 0 0.0% 0 1.9% 2 0.0% 0 1.0% 1 0.0% 0

Any other shops in 
Linlithgow / Linlithgow 
Bridge 

0.6% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 3 0.0% 0 1.4% 1

Scotmid Co-op, Armadale 0.5% 3 0.0% 0 2.0% 2 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons, Carmondean 

Centre, Livingston 
0.5% 3 3.0% 2 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Any other shops in Broxburn 0.5% 3 1.5% 1 0.0% 0 0.0% 0 2.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Iceland, Whitburn 0.3% 2 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Marks and Spencer, High 

Street, Falkirk, FK1 1EJ 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1

Farmfoods, Bathgate 0.3% 2 0.0% 0 1.0% 1 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Asda, Grangemouth 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 2
Any other shops in East 

Calder 
0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0 0.0% 0

Spar, Almondvale Centre, 
Livingston 

0.3% 2 1.5% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco Metro, Regent Centre, 
Linlithgow 

0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 1.6% 1 0.0% 0 0.0% 0

Scotmid Co-op, Uphall 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, Livingston 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Metro, Grangemouth 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0
Tesco, South Queensferry 0.2% 1 0.0% 0 0.0% 0 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Spar, Springfield Road, 

Linlithgow 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0

Tesco, Falkirk 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 1
Farmers' markets 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Scottish Co-op, Murieston, 

Livingston 
0.2% 1 1.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Whitburn 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Any other shops in Whitburn 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0
Morrisons, Retail Park, 

Livingston 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0

(Don't use anywhere else) 77.4% 516 74.2% 49 79.8% 79 85.9% 61 73.7% 70 76.0% 79 64.5% 40 84.5% 82 76.4% 55
(Don't know / varies) 3.9% 26 9.1% 6 3.0% 3 0.0% 0 4.2% 4 1.9% 2 4.8% 3 3.1% 3 6.9% 5

Base:  667 66 99 71 95 104 62 97 72
 
Q11 How often do you do your food shop via internet / home delivery? 
 
Always 1.9% 19 2.0% 2 2.0% 3 3.0% 3 0.0% 0 4.0% 6 2.0% 2 0.7% 1 2.0% 2
Occasionally 10.9% 109 12.0% 12 13.3% 20 11.0% 11 13.3% 20 13.3% 20 6.9% 7 9.3% 14 5.0% 5
Never 86.9% 872 85.0% 85 84.0% 126 86.0% 86 86.7% 130 82.7% 124 91.1% 92 89.4% 135 93.0% 93
(Don't know / varies) 0.3% 3 1.0% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0

Mean:   -0.85 -0.84 -0.83 -0.83 -0.87 -0.79 -0.89 -0.89 -0.91

Base:  1003 100 150 100 150 150 101 151 100
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Q12 How much do you spend in total on food and groceries each month? 
 
Less than £25 0.8% 8 0.0% 0 0.7% 1 0.0% 0 1.3% 2 0.7% 1 1.0% 1 0.7% 1 2.0% 2
£25 to £49 1.4% 14 2.0% 2 1.3% 2 0.0% 0 1.3% 2 2.0% 3 1.0% 1 1.3% 2 2.0% 2
£50 to £74 3.1% 31 3.0% 3 4.0% 6 2.0% 2 4.7% 7 1.3% 2 1.0% 1 5.3% 8 2.0% 2
£75 to £99 3.7% 37 5.0% 5 3.3% 5 1.0% 1 4.7% 7 4.0% 6 3.0% 3 3.3% 5 5.0% 5
£100 to £149 9.4% 94 11.0% 11 13.3% 20 8.0% 8 8.0% 12 6.7% 10 5.9% 6 11.3% 17 10.0% 10
£150 to £199 7.2% 72 9.0% 9 8.0% 12 11.0% 11 8.7% 13 8.0% 12 3.0% 3 2.6% 4 8.0% 8
£200 to £249 10.8% 108 20.0% 20 9.3% 14 11.0% 11 10.7% 16 8.0% 12 13.9% 14 8.6% 13 8.0% 8
£250 to £299 8.1% 81 5.0% 5 8.0% 12 7.0% 7 8.7% 13 5.3% 8 5.9% 6 10.6% 16 14.0% 14
£300 to £349 9.2% 92 9.0% 9 10.0% 15 11.0% 11 7.3% 11 8.0% 12 6.9% 7 9.9% 15 12.0% 12
£350 to £399 6.0% 60 7.0% 7 6.0% 9 6.0% 6 4.0% 6 7.3% 11 6.9% 7 6.0% 9 5.0% 5
£400 to £449 7.6% 76 4.0% 4 5.3% 8 9.0% 9 8.0% 12 8.7% 13 9.9% 10 7.3% 11 9.0% 9
£450 to £499 5.7% 57 9.0% 9 7.3% 11 3.0% 3 3.3% 5 6.7% 10 5.9% 6 5.3% 8 5.0% 5
£500 to £599 7.1% 71 2.0% 2 4.0% 6 9.0% 9 8.7% 13 11.3% 17 9.9% 10 8.6% 13 1.0% 1
£600 to £699 5.8% 58 6.0% 6 6.0% 9 6.0% 6 7.3% 11 6.7% 10 4.0% 4 6.6% 10 2.0% 2
£700 to £799 1.8% 18 2.0% 2 1.3% 2 1.0% 1 2.0% 3 2.7% 4 1.0% 1 2.0% 3 2.0% 2
£800+ 1.7% 17 2.0% 2 1.3% 2 4.0% 4 0.7% 1 0.0% 0 4.0% 4 1.3% 2 2.0% 2
(Refused) 0.7% 7 0.0% 0 0.7% 1 0.0% 0 0.0% 0 2.0% 3 1.0% 1 0.0% 0 2.0% 2
(Don’t know / varies) 10.2% 102 4.0% 4 10.0% 15 11.0% 11 10.7% 16 10.7% 16 15.8% 16 9.3% 14 9.0% 9
Mean:   318 299 296 347 307 342 360 321 282

Base:  1003 100 150 100 150 150 101 151 100
 
 Mean score (£) 
 
Q13A How much of this total do you spend on food and grocery shopping at PRIMARY LOCATION: 
 Those who specified a primary food store at Q02 
 
Less than £25 0.2% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.1% 1
£25 to £49 1.6% 15 2.0% 2 2.0% 3 1.1% 1 1.4% 2 1.4% 2 1.1% 1 0.7% 1 3.3% 3
£50 to £74 5.9% 56 7.0% 7 6.1% 9 3.2% 3 7.9% 11 4.2% 6 5.3% 5 7.0% 10 5.4% 5
£75 to £99 5.3% 51 8.0% 8 6.1% 9 5.3% 5 1.4% 2 9.0% 13 3.2% 3 4.9% 7 4.3% 4
£100 to £149 14.0% 134 18.0% 18 17.7% 26 16.8% 16 10.1% 14 9.7% 14 11.6% 11 15.4% 22 14.1% 13
£150 to £199 8.7% 83 11.0% 11 11.6% 17 8.4% 8 12.2% 17 6.3% 9 5.3% 5 2.8% 4 13.0% 12
£200 to £249 14.7% 141 19.0% 19 15.0% 22 12.6% 12 13.7% 19 9.7% 14 15.8% 15 18.2% 26 15.2% 14
£250 to £299 7.3% 70 3.0% 3 4.8% 7 11.6% 11 10.1% 14 6.3% 9 9.5% 9 7.7% 11 6.5% 6
£300 to £349 11.2% 107 7.0% 7 8.2% 12 9.5% 9 11.5% 16 16.7% 24 7.4% 7 14.7% 21 12.0% 11
£350 to £399 2.8% 27 1.0% 1 3.4% 5 2.1% 2 2.9% 4 4.2% 6 2.1% 2 3.5% 5 2.2% 2
£400 to £449 9.4% 90 13.0% 13 6.1% 9 10.5% 10 7.9% 11 10.4% 15 10.5% 10 10.5% 15 7.6% 7
£450 to £499 1.2% 11 1.0% 1 0.7% 1 1.1% 1 2.2% 3 0.7% 1 2.1% 2 1.4% 2 0.0% 0
£500+ 4.9% 47 3.0% 3 6.1% 9 7.4% 7 5.8% 8 5.6% 8 7.4% 7 2.1% 3 2.2% 2
(Refused) 0.7% 7 0.0% 0 0.7% 1 0.0% 0 0.0% 0 2.1% 3 1.1% 1 0.0% 0 2.2% 2
(Don’t know / varies) 12.0% 115 7.0% 7 10.9% 16 10.5% 10 13.0% 18 13.9% 20 17.9% 17 11.2% 16 10.9% 10

Mean:   227 205 209 240 236 245 249 227 203

Base:  956 100 147 95 139 144 95 143 92
 
 Mean score (£) 
 
Q13B How much of this total do you spend on food and grocery shopping at SECONDARY LOCATION: 
 Those who specified a secondary food store at Q04 
 
Less than £25 5.2% 30 8.2% 5 7.7% 6 1.6% 1 3.8% 3 1.2% 1 4.5% 3 8.5% 8 6.0% 3
£25 to £49 13.4% 77 19.7% 12 16.7% 13 19.0% 12 12.7% 10 13.6% 11 9.0% 6 5.3% 5 16.0% 8
£50 to £74 16.0% 92 19.7% 12 12.8% 10 17.5% 11 17.7% 14 14.8% 12 14.9% 10 14.9% 14 18.0% 9
£75 to £99 7.5% 43 8.2% 5 3.8% 3 9.5% 6 6.3% 5 9.9% 8 9.0% 6 9.6% 9 2.0% 1
£100 to £149 18.6% 107 13.1% 8 24.4% 19 17.5% 11 11.4% 9 22.2% 18 23.9% 16 17.0% 16 20.0% 10
£150 to £199 6.4% 37 6.6% 4 6.4% 5 3.2% 2 11.4% 9 8.6% 7 4.5% 3 4.3% 4 6.0% 3
£200 to £249 7.7% 44 6.6% 4 10.3% 8 6.3% 4 5.1% 4 7.4% 6 9.0% 6 8.5% 8 8.0% 4
£250 to £299 3.3% 19 1.6% 1 2.6% 2 9.5% 6 3.8% 3 1.2% 1 6.0% 4 2.1% 2 0.0% 0
£300 to £349 2.3% 13 1.6% 1 2.6% 2 0.0% 0 1.3% 1 4.9% 4 0.0% 0 4.3% 4 2.0% 1
£350 to £399 0.5% 3 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.1% 2 0.0% 0
£400 to £449 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£450 to £499 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£500+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.5% 2 1.5% 1 0.0% 0 0.0% 0
(Don’t know / varies) 18.5% 106 14.8% 9 11.5% 9 15.9% 10 26.6% 21 13.6% 11 17.9% 12 23.4% 22 22.0% 11

Mean:   102 85 104 99 101 108 106 112 90

Base:  574 61 78 63 79 81 67 94 50
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Q13C How much of this total do you spend on food and grocery shopping OCCASIONAL LOCATION: 
 Those who specified an occasional food store at Q05 
 
Less than £25 8.6% 23 24.1% 7 13.8% 4 9.1% 3 4.5% 2 0.0% 0 3.4% 1 2.5% 1 13.9% 5
£25 to £49 19.9% 53 13.8% 4 24.1% 7 15.2% 5 18.2% 8 22.2% 6 24.1% 7 20.0% 8 22.2% 8
£50 to £74 17.2% 46 24.1% 7 27.6% 8 21.2% 7 13.6% 6 11.1% 3 13.8% 4 12.5% 5 16.7% 6
£75 to £99 5.2% 14 6.9% 2 0.0% 0 3.0% 1 0.0% 0 3.7% 1 0.0% 0 20.0% 8 5.6% 2
£100 to £149 15.4% 41 6.9% 2 10.3% 3 21.2% 7 15.9% 7 29.6% 8 13.8% 4 15.0% 6 11.1% 4
£150 to £199 3.4% 9 0.0% 0 3.4% 1 3.0% 1 4.5% 2 14.8% 4 3.4% 1 0.0% 0 0.0% 0
£200 to £249 4.1% 11 6.9% 2 0.0% 0 0.0% 0 6.8% 3 7.4% 2 6.9% 2 2.5% 1 2.8% 1
£250 to £299 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£300 to £349 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£350 to £399 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£400 to £449 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£450 to £499 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£500 to £599 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£600 to £699 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£700 to £799 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£800+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.4% 1 0.0% 0 0.0% 0
(Don’t know / varies) 25.8% 69 17.2% 5 20.7% 6 27.3% 9 36.4% 16 11.1% 3 31.0% 9 27.5% 11 27.8% 10

Mean:   69.4 59.4 52.0 64.8 80.9 95.4 75.0 70.2 56.7

Base:  267 29 29 33 44 27 29 40 36
 
 Mean score (£) 
 
Q13D How much of this total do you spend on food and grocery shopping PRIMARY TOP-UP: 
 Those who specified a primary top-up food store at Q09 
 
Less than £25 19.9% 119 25.4% 15 22.8% 21 14.3% 9 19.0% 16 17.5% 17 17.2% 10 22.0% 18 21.0% 13
£25 to £49 25.9% 155 20.3% 12 29.3% 27 34.9% 22 23.8% 20 27.8% 27 24.1% 14 18.3% 15 29.0% 18
£50 to £74 15.4% 92 16.9% 10 13.0% 12 15.9% 10 16.7% 14 18.6% 18 10.3% 6 15.9% 13 14.5% 9
£75 to £99 5.4% 32 10.2% 6 3.3% 3 4.8% 3 4.8% 4 7.2% 7 1.7% 1 7.3% 6 3.2% 2
£100 to £149 13.0% 78 11.9% 7 10.9% 10 15.9% 10 15.5% 13 12.4% 12 10.3% 6 15.9% 13 11.3% 7
£150 to £199 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£200+ 3.2% 19 5.1% 3 1.1% 1 1.6% 1 1.2% 1 2.1% 2 10.3% 6 3.7% 3 3.2% 2
(Refused) 0.5% 3 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.2% 2
(Don’t know / varies) 16.7% 100 10.2% 6 18.5% 17 12.7% 8 19.0% 16 14.4% 14 25.9% 15 17.1% 14 14.5% 9

Mean:   54.2 57.6 46.2 53.6 52.7 52.7 66.3 58.2 51.9

Base:  598 59 92 63 84 97 58 82 62
 
 Mean score (£) 
 
Q13E How much of this total do you spend on food and grocery shopping SECONDARY TOP-UP: 
 Those who specified a secondary top-up food store at Q10 
 
Less than £25 27.2% 34 54.5% 6 29.4% 5 20.0% 2 4.8% 1 30.4% 7 31.6% 6 33.3% 4 25.0% 3
£25 to £49 14.4% 18 9.1% 1 17.6% 3 30.0% 3 9.5% 2 13.0% 3 15.8% 3 8.3% 1 16.7% 2
£50 to £74 14.4% 18 9.1% 1 11.8% 2 40.0% 4 9.5% 2 13.0% 3 10.5% 2 25.0% 3 8.3% 1
£75 to £99 1.6% 2 0.0% 0 5.9% 1 0.0% 0 0.0% 0 4.3% 1 0.0% 0 0.0% 0 0.0% 0
£100 to £149 11.2% 14 9.1% 1 11.8% 2 0.0% 0 9.5% 2 8.7% 2 10.5% 2 16.7% 2 25.0% 3
£150 to £199 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£200+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 31.2% 39 18.2% 2 23.5% 4 10.0% 1 66.7% 14 30.4% 7 31.6% 6 16.7% 2 25.0% 3

Mean:   42.8 32.8 44.6 37.8 54.3 40.8 37.5 47.0 53.3

Base:  125 11 17 10 21 23 19 12 12
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Q13F How much of this total do you spend on food and grocery shopping INTERNET / HOME DELIVERY: 
 Those who specified a secondary internet / home delivery at Q02, Q04, Q05, Q09 or Q10 
 
Less than £25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£25 to £49 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£50 to £74 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£75 to £99 6.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33.3% 1 0.0% 0 0.0% 0
£100 to £149 25.0% 4 0.0% 0 100.0% 1 50.0% 1 50.0% 1 33.3% 1 0.0% 0 0.0% 0 0.0% 0
£150 to £199 6.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33.3% 1 0.0% 0 0.0% 0
£200+ 50.0% 8 100.0% 1 0.0% 0 50.0% 1 50.0% 1 33.3% 1 33.3% 1 50.0% 1 100.0% 2
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / varies) 12.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33.3% 1 0.0% 0 50.0% 1 0.0% 0

Mean:   247 200 120 210 290 250 195 400 325

Base:  16 1 1 2 2 3 3 2 2
 
Q14 How often do you purchase takeaway meals as a household? 
 
Always 21.6% 217 25.0% 25 19.3% 29 27.0% 27 20.0% 30 18.0% 27 18.8% 19 27.2% 41 18.0% 18
Occasionally 48.3% 484 54.0% 54 49.3% 74 47.0% 47 56.7% 85 47.3% 71 44.6% 45 38.4% 58 50.0% 50
Never 29.7% 298 21.0% 21 31.3% 47 26.0% 26 22.0% 33 34.0% 51 35.6% 36 34.4% 52 32.0% 32
(Don't know / varies) 0.4% 4 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.7% 1 1.0% 1 0.0% 0 0.0% 0
Mean:   -0.08 0.04 -0.12 0.01 -0.02 -0.16 -0.17 -0.07 -0.14

Base:  1003 100 150 100 150 150 101 151 100
 
Q15 Does your household eat at least one meal a day together? 
 
Yes 84.3% 846 79.0% 79 82.7% 124 85.0% 85 86.7% 130 86.0% 129 88.1% 89 84.8% 128 81.0% 81
No 11.5% 115 19.0% 19 12.0% 18 11.0% 11 8.0% 12 12.7% 19 8.9% 9 9.9% 15 12.0% 12
(Don't know / varies) 4.2% 42 2.0% 2 5.3% 8 4.0% 4 5.3% 8 1.3% 2 3.0% 3 5.3% 8 7.0% 7
Base:  1003 100 150 100 150 150 101 151 100
 
Q16 Have you ever purchased non-food / non-grocery items shopping (e.g. clothes, shoes, books, CDs, gifts, toiletries, household, furniture, 

bulky goods, DIY, etc) from a superstore? 
 
Yes 77.3% 775 82.0% 82 70.0% 105 72.0% 72 80.0% 120 85.3% 128 71.3% 72 76.2% 115 80.0% 80
No 22.4% 225 18.0% 18 28.7% 43 28.0% 28 20.0% 30 14.0% 21 28.7% 29 23.8% 36 20.0% 20
(Don't know / varies) 0.3% 3 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0

Base:  1003 100 150 100 150 150 101 151 100
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Q17 What non-food / non-grocery items do you purchase from a superstore? 
 Those who have ever purchased non-food / non-grocery items from a superstore at Q16? 
 
Clothing or footwear 58.3% 452 70.7% 58 53.3% 56 63.9% 46 48.3% 58 62.5% 80 50.0% 36 63.5% 73 55.0% 44
Music, DVDs, books 30.5% 236 41.5% 34 30.5% 32 33.3% 24 26.7% 32 28.9% 37 36.1% 26 18.3% 21 37.5% 30
Small electrical goods (e.g. 

irons, kettles, shavers, 
cameras, phones) 

30.3% 235 30.5% 25 31.4% 33 33.3% 24 31.7% 38 32.8% 42 25.0% 18 33.0% 38 21.3% 17

Large electrical goods (e.g. 
micro-wave, vacuum 
cleaners, DVD players) 

25.3% 196 18.3% 15 27.6% 29 25.0% 18 30.0% 36 24.2% 31 13.9% 10 33.9% 39 22.5% 18

Household goods / cleaning 
equipment 

16.1% 125 20.7% 17 19.0% 20 16.7% 12 15.0% 18 16.4% 21 16.7% 12 13.0% 15 12.5% 10

Cosmetics and pharmacy 
goods 

12.0% 93 13.4% 11 18.1% 19 16.7% 12 8.3% 10 7.0% 9 13.9% 10 13.0% 15 8.8% 7

Household linen 10.2% 79 17.1% 14 8.6% 9 11.1% 8 13.3% 16 8.6% 11 6.9% 5 6.1% 7 11.3% 9
Household hardware 9.2% 71 18.3% 15 7.6% 8 12.5% 9 10.0% 12 6.3% 8 6.9% 5 4.3% 5 11.3% 9
Stationery / cards / 

newspapers / magazines 
8.8% 68 11.0% 9 7.6% 8 6.9% 5 5.8% 7 10.2% 13 16.7% 12 8.7% 10 5.0% 4

Flowers, plants, gardening 
tools and supplies 

6.2% 48 14.6% 12 10.5% 11 5.6% 4 3.3% 4 5.5% 7 6.9% 5 0.9% 1 5.0% 4

Kitchenware 6.2% 48 11.0% 9 4.8% 5 8.3% 6 3.3% 4 5.5% 7 13.9% 10 2.6% 3 5.0% 4
Toys 3.7% 29 6.1% 5 2.9% 3 4.2% 3 5.0% 6 2.3% 3 2.8% 2 3.5% 4 3.8% 3
Gifts 2.8% 22 9.8% 8 3.8% 4 4.2% 3 2.5% 3 1.6% 2 0.0% 0 0.9% 1 1.3% 1
DIY goods 1.5% 12 3.7% 3 1.0% 1 1.4% 1 0.8% 1 3.9% 5 0.0% 0 0.9% 1 0.0% 0
Petrol 1.2% 9 2.4% 2 1.0% 1 0.0% 0 2.5% 3 0.8% 1 1.4% 1 0.9% 1 0.0% 0
Baby goods 1.0% 8 3.7% 3 0.0% 0 2.8% 2 1.7% 2 0.8% 1 0.0% 0 0.0% 0 0.0% 0
Jewellery 1.0% 8 2.4% 2 1.0% 1 2.8% 2 1.7% 2 0.0% 0 0.0% 0 0.9% 1 0.0% 0
BBQ goods 0.3% 2 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 3.1% 24 0.0% 0 6.7% 7 1.4% 1 5.8% 7 3.9% 5 1.4% 1 0.9% 1 2.5% 2

Base:  775 82 105 72 120 128 72 115 80
 
Q18 In which town centre or retail park do you undertake most of your non-food / non-grocery shopping? 
 
Almondvale Shopping 

Centre, Livingston 
36.9% 370 53.0% 53 28.0% 42 39.0% 39 53.3% 80 35.3% 53 12.9% 13 55.6% 84 6.0% 6

Livingston Town Centre 18.0% 181 25.0% 25 23.3% 35 15.0% 15 16.7% 25 35.3% 53 5.9% 6 13.2% 20 1.0% 1
Falkirk Town Centre 10.6% 106 0.0% 0 7.3% 11 3.0% 3 0.7% 1 0.7% 1 31.7% 32 0.7% 1 57.0% 57
Edinburgh City Centre 7.4% 74 2.0% 2 4.0% 6 5.0% 5 8.7% 13 15.3% 23 14.9% 15 2.0% 3 7.0% 7
Bathgate Town Centre 5.2% 52 0.0% 0 15.3% 23 17.0% 17 0.0% 0 0.7% 1 2.0% 2 6.0% 9 0.0% 0
Livingston Designer Outlet 

Centre 
3.3% 33 5.0% 5 0.7% 1 9.0% 9 4.7% 7 1.3% 2 2.0% 2 4.6% 7 0.0% 0

Glasgow City Centre 2.3% 23 2.0% 2 4.7% 7 1.0% 1 0.0% 0 0.7% 1 3.0% 3 4.6% 7 2.0% 2
Internet / mail order 1.6% 16 2.0% 2 1.3% 2 3.0% 3 0.7% 1 1.3% 2 0.0% 0 1.3% 2 4.0% 4
Central Retail Park, Falkirk 1.4% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.9% 6 0.0% 0 8.0% 8
Armadale Town Centre 1.2% 12 3.0% 3 5.3% 8 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Linlithgow Town Centre 1.1% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 7 0.0% 0 4.0% 4
Grangemouth 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 6
Whitburn Town Centre 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 5 0.0% 0
Other - not listed 0.4% 4 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 2.0% 2
Stirling 0.4% 4 0.0% 0 0.7% 1 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
South Queensferry Town 

Centre 
0.3% 3 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 1.0% 1 0.0% 0 0.0% 0

Broxburn Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Regent Centre, Livingston 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Callandar Square Shopping 

Centre, Falkirk 
0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0

(Don't know / varies) 8.5% 85 7.0% 7 9.3% 14 6.0% 6 12.0% 18 8.7% 13 10.9% 11 8.6% 13 3.0% 3

Base:  1003 100 150 100 150 150 101 151 100
 
Q19 Does your local town meet your food shopping needs? 
 
Yes 75.7% 759 97.0% 97 56.0% 84 66.0% 66 79.3% 119 87.3% 131 84.2% 85 74.2% 112 64.0% 64
No 23.6% 237 3.0% 3 42.0% 63 33.0% 33 20.0% 30 11.3% 17 15.8% 16 25.8% 39 36.0% 36
(Don't know) 0.7% 7 0.0% 0 2.0% 3 1.0% 1 0.7% 1 1.3% 2 0.0% 0 0.0% 0 0.0% 0

Base:  1003 100 150 100 150 150 101 151 100
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Q20 Why do you think your local town does not meet your food shopping needs? 
 Those who said no or don't know when asked if their local town meets their shopping needs at Q19 
 
Not enough choice / variety 

of shops 
52.0% 127 0.0% 0 59.1% 39 61.8% 21 41.9% 13 57.9% 11 56.3% 9 38.5% 15 52.8% 19

Too expensive 15.2% 37 33.3% 1 24.2% 16 8.8% 3 12.9% 4 21.1% 4 0.0% 0 17.9% 7 5.6% 2
Small town / shops 13.9% 34 0.0% 0 6.1% 4 5.9% 2 25.8% 8 5.3% 1 25.0% 4 20.5% 8 19.4% 7
No supermarket 12.3% 30 33.3% 1 13.6% 9 20.6% 7 9.7% 3 21.1% 4 0.0% 0 5.1% 2 11.1% 4
Lack of products/poor 

variety of products 
10.7% 26 33.3% 1 9.1% 6 11.8% 4 3.2% 1 0.0% 0 12.5% 2 10.3% 4 22.2% 8

No local / specialist shops 5.3% 13 33.3% 1 3.0% 2 5.9% 2 3.2% 1 15.8% 3 6.3% 1 2.6% 1 5.6% 2
Poor quality of goods 4.9% 12 0.0% 0 4.5% 3 2.9% 1 6.5% 2 0.0% 0 6.3% 1 5.1% 2 8.3% 3
Preference for another 

retailer 
2.0% 5 0.0% 0 0.0% 0 0.0% 0 3.2% 1 0.0% 0 6.3% 1 7.7% 3 0.0% 0

Other 1.2% 3 0.0% 0 1.5% 1 2.9% 1 0.0% 0 0.0% 0 6.3% 1 0.0% 0 0.0% 0
Poor access / hard to get 

around 
0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 1 2.6% 1 0.0% 0

Inconvenient opening hours 0.8% 2 33.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 1
(Don’t know / no reason in 

particular) 
7.4% 18 0.0% 0 7.6% 5 8.8% 3 9.7% 3 10.5% 2 6.3% 1 7.7% 3 2.8% 1

Base:  244 3 66 34 31 19 16 39 36
 
 Mean score: [Very happy=2, Happy=1, Neither happy nor happy=0, Unhappy=-1, Very unhappy=-2] 
 
Q20B How happy are you with the quality of current food shopping provision in your town/nearest centre? 
 
Very happy 27.4% 275 42.0% 42 11.3% 17 21.0% 21 30.7% 46 38.0% 57 28.7% 29 23.8% 36 27.0% 27
Happy 50.8% 510 53.0% 53 52.0% 78 53.0% 53 52.0% 78 52.7% 79 49.5% 50 53.6% 81 38.0% 38
Neither happy or unhappy 11.1% 111 4.0% 4 18.7% 28 12.0% 12 10.0% 15 6.0% 9 11.9% 12 8.6% 13 18.0% 18
Unhappy 7.5% 75 1.0% 1 12.0% 18 9.0% 9 6.0% 9 0.7% 1 5.9% 6 11.3% 17 14.0% 14
Very unhappy 2.3% 23 0.0% 0 4.7% 7 4.0% 4 1.3% 2 1.3% 2 2.0% 2 2.6% 4 1.0% 1
(Don't know / no opinion) 0.9% 9 0.0% 0 1.3% 2 1.0% 1 0.0% 0 1.3% 2 2.0% 2 0.0% 0 2.0% 2

Mean:   0.94 1.36 0.54 0.79 1.05 1.27 0.99 0.85 0.78
Base:  1003 100 150 100 150 150 101 151 100
 
 Mean score: [Very happy=2, Happy=1, Neither happy nor happy=0, Unhappy=-1, Very unhappy=-2] 
 
Q20C How happy are you with the choice available to you for food shopping in your town/nearest centre? 
 
Very happy 27.3% 274 42.0% 42 14.7% 22 22.0% 22 28.7% 43 36.0% 54 34.7% 35 23.2% 35 21.0% 21
Happy 50.2% 503 52.0% 52 47.3% 71 49.0% 49 53.3% 80 50.7% 76 42.6% 43 58.9% 89 43.0% 43
Neither happy or unhappy 9.0% 90 5.0% 5 12.7% 19 12.0% 12 10.0% 15 4.7% 7 11.9% 12 6.0% 9 11.0% 11
Unhappy 10.1% 101 1.0% 1 17.3% 26 11.0% 11 6.7% 10 7.3% 11 7.9% 8 9.9% 15 19.0% 19
Very unhappy 2.7% 27 0.0% 0 6.0% 9 5.0% 5 1.3% 2 0.0% 0 1.0% 1 2.0% 3 6.0% 6
(Don't know / no opinion) 0.8% 8 0.0% 0 2.0% 3 1.0% 1 0.0% 0 1.3% 2 2.0% 2 0.0% 0 0.0% 0

Mean:   0.90 1.35 0.48 0.73 1.01 1.17 1.04 0.91 0.54

Base:  1003 100 150 100 150 150 101 151 100
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Q21 What could improve your experience for food and grocery shopping and encourage you to shop more locally? 
 
Cheaper / better prices 14.1% 141 11.0% 11 18.7% 28 12.0% 12 17.3% 26 13.3% 20 7.9% 8 19.2% 29 7.0% 7
More variety of shops 14.1% 141 8.0% 8 16.7% 25 13.0% 13 12.7% 19 10.0% 15 9.9% 10 17.2% 26 24.0% 24
A new or improved 

supermarket 
9.2% 92 2.0% 2 24.0% 36 13.0% 13 10.7% 16 3.3% 5 5.9% 6 6.6% 10 4.0% 4

Better range / variety of 
goods 

7.3% 73 2.0% 2 8.0% 12 12.0% 12 6.0% 9 7.3% 11 5.9% 6 6.0% 9 12.0% 12

Fresh produce available (e.g. 
fruit, meat, fish, 
delicatessen goods) 

4.7% 47 4.0% 4 4.7% 7 8.0% 8 2.7% 4 8.7% 13 6.9% 7 0.7% 1 3.0% 3

More variety and better 
prices 

4.1% 41 1.0% 1 6.0% 9 4.0% 4 1.3% 2 2.0% 3 1.0% 1 6.0% 9 12.0% 12

Independent / specialist 
stores 

3.5% 35 3.0% 3 2.0% 3 1.0% 1 3.3% 5 6.7% 10 7.9% 8 1.3% 2 3.0% 3

Better quality of shops / high 
street names 

3.4% 34 2.0% 2 8.7% 13 5.0% 5 1.3% 2 2.0% 3 1.0% 1 2.0% 3 5.0% 5

More / improved / cheaper 
parking 

3.0% 30 6.0% 6 2.7% 4 2.0% 2 4.7% 7 1.3% 2 3.0% 3 3.3% 5 1.0% 1

Local produce / shops 1.8% 18 1.0% 1 1.3% 2 5.0% 5 0.0% 0 1.3% 2 3.0% 3 2.0% 3 2.0% 2
Larger shops 1.8% 18 0.0% 0 1.3% 2 4.0% 4 0.7% 1 0.0% 0 3.0% 3 2.6% 4 4.0% 4
Better public transport 1.0% 10 2.0% 2 0.0% 0 1.0% 1 1.3% 2 0.7% 1 3.0% 3 0.7% 1 0.0% 0
More volume of shops 0.9% 9 1.0% 1 2.0% 3 0.0% 0 0.0% 0 0.0% 0 1.0% 1 2.0% 3 1.0% 1
Better opening hours 0.7% 7 1.0% 1 0.7% 1 0.0% 0 0.7% 1 0.7% 1 0.0% 0 0.7% 1 2.0% 2
Cleaner / tidier environment 0.4% 4 1.0% 1 0.7% 1 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.7% 1 0.0% 0
Improved accessibility 0.4% 4 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 3 0.0% 0
Department store 0.3% 3 0.0% 0 0.7% 1 1.0% 1 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shorter queues 0.3% 3 3.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.3% 3 0.0% 0 0.0% 0 1.0% 1 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0
Toilet facilities 0.2% 2 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Better provision for the 

elderly 
0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Restaurants / cafes / bars 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / nothing in 

particular) 
44.9% 450 58.0% 58 32.7% 49 40.0% 40 50.0% 75 49.3% 74 54.5% 55 41.1% 62 37.0% 37

Base:  1003 100 150 100 150 150 101 151 100
 
 Mean score: [Excellent=1, Very good=0.6, Good=0.3, Fair / average / adequate=0, Poor=-0.5, Very poor=-1] 
 
Q22 How would you rate access and frequency to your town centre by public transport? 
 
Excellent 5.0% 50 12.0% 12 4.0% 6 4.0% 4 5.3% 8 2.7% 4 5.9% 6 2.6% 4 6.0% 6
Very Good 18.3% 184 18.0% 18 12.0% 18 23.0% 23 20.0% 30 26.7% 40 18.8% 19 15.9% 24 12.0% 12
Good 21.3% 214 20.0% 20 22.0% 33 18.0% 18 22.0% 33 17.3% 26 22.8% 23 23.2% 35 26.0% 26
Fair / Average / Adequate 9.4% 94 9.0% 9 12.0% 18 9.0% 9 9.3% 14 8.7% 13 9.9% 10 6.0% 9 12.0% 12
Poor 5.6% 56 5.0% 5 8.0% 12 7.0% 7 3.3% 5 6.0% 9 2.0% 2 6.6% 10 6.0% 6
Very Poor 3.8% 38 4.0% 4 5.3% 8 4.0% 4 3.3% 5 4.0% 6 3.0% 3 3.3% 5 3.0% 3
(Don’t know / varies) 36.6% 367 32.0% 32 36.7% 55 35.0% 35 36.7% 55 34.7% 52 37.6% 38 42.4% 64 35.0% 35

Mean:   0.16 0.22 0.08 0.16 0.19 0.17 0.20 0.13 0.15

Base:  1003 100 150 100 150 150 101 151 100
 
GEN Gender of respondent: 
 
Male 22.2% 223 30.0% 30 25.3% 38 18.0% 18 26.0% 39 20.7% 31 18.8% 19 19.9% 30 18.0% 18
Female 77.8% 780 70.0% 70 74.7% 112 82.0% 82 74.0% 111 79.3% 119 81.2% 82 80.1% 121 82.0% 82

Base:  1003 100 150 100 150 150 101 151 100
 
AGE For the purposes of the survey, could I ask how old are you please? 
 
18–24 years 2.6% 26 8.0% 8 0.7% 1 5.0% 5 3.3% 5 1.3% 2 2.0% 2 0.7% 1 2.0% 2
25–34 years 11.5% 115 24.0% 24 11.3% 17 12.0% 12 12.0% 18 4.7% 7 10.9% 11 7.9% 12 14.0% 14
35–44 years 21.0% 211 26.0% 26 20.0% 30 28.0% 28 24.0% 36 10.0% 15 19.8% 20 23.8% 36 19.0% 19
45–54 years 22.3% 224 18.0% 18 21.3% 32 23.0% 23 21.3% 32 24.7% 37 23.8% 24 24.5% 37 21.0% 21
55–64 years 19.3% 194 11.0% 11 18.7% 28 18.0% 18 15.3% 23 26.7% 40 18.8% 19 19.2% 29 26.0% 26
65+ years 22.3% 224 13.0% 13 27.3% 41 14.0% 14 23.3% 35 30.7% 46 22.8% 23 23.2% 35 17.0% 17
(Refused) 0.9% 9 0.0% 0 0.7% 1 0.0% 0 0.7% 1 2.0% 3 2.0% 2 0.7% 1 1.0% 1

Base:  1003 100 150 100 150 150 101 151 100
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SEG Social grading: 
 
A 2.4% 24 2.0% 2 2.0% 3 2.0% 2 2.7% 4 5.3% 8 4.0% 4 0.0% 0 1.0% 1
B 13.6% 136 15.0% 15 9.3% 14 13.0% 13 14.7% 22 15.3% 23 23.8% 24 7.9% 12 13.0% 13
C1 21.8% 219 34.0% 34 19.3% 29 19.0% 19 23.3% 35 19.3% 29 19.8% 20 19.2% 29 24.0% 24
C2 26.1% 262 21.0% 21 25.3% 38 31.0% 31 26.0% 39 27.3% 41 26.7% 27 30.5% 46 18.0% 18
D 11.4% 114 10.0% 10 12.7% 19 15.0% 15 10.0% 15 8.0% 12 5.0% 5 13.9% 21 17.0% 17
E 17.7% 178 12.0% 12 22.7% 34 13.0% 13 14.0% 21 16.7% 25 16.8% 17 23.2% 35 21.0% 21
(Refused) 7.0% 70 6.0% 6 8.7% 13 7.0% 7 9.3% 14 8.0% 12 4.0% 4 5.3% 8 6.0% 6
Base:  1003 100 150 100 150 150 101 151 100
 
WRK1 Do you work full time or part time? 
 
Working full time (30+ 

hours) 
43.1% 432 55.0% 55 43.3% 65 45.0% 45 45.3% 68 46.0% 69 31.7% 32 41.1% 62 35.0% 35

Working part time 16.3% 163 18.0% 18 12.7% 19 17.0% 17 16.0% 24 8.7% 13 26.7% 27 15.2% 23 22.0% 22
Not working - e.g. full time 

student, not looking for 
work, unemployed 
(excluding retired / 
invalid) 

7.9% 79 8.0% 8 8.0% 12 12.0% 12 6.7% 10 4.0% 6 10.9% 11 7.3% 11 9.0% 9

Not working (retired / 
invalid) 

31.0% 311 18.0% 18 34.0% 51 24.0% 24 30.0% 45 38.0% 57 30.7% 31 34.4% 52 33.0% 33

(Refused) 1.8% 18 1.0% 1 2.0% 3 2.0% 2 2.0% 3 3.3% 5 0.0% 0 2.0% 3 1.0% 1

Base:  1003 100 150 100 150 150 101 151 100
 
WRK2 In which town do you usually work? 
 Those who said they worked full or part time at WRK1 
 
Edinburgh (City) 23.5% 140 34.2% 25 11.9% 10 14.5% 9 34.8% 32 37.8% 31 18.6% 11 12.9% 11 19.3% 11
Livingston 19.7% 117 35.6% 26 22.6% 19 21.0% 13 10.9% 10 25.6% 21 6.8% 4 24.7% 21 3.5% 2
Bathgate 8.2% 49 4.1% 3 13.1% 11 24.2% 15 5.4% 5 1.2% 1 10.2% 6 9.4% 8 0.0% 0
Armadale 7.6% 45 20.5% 15 20.2% 17 6.5% 4 3.3% 3 0.0% 0 0.0% 0 2.4% 2 7.0% 4
Broxburn 7.4% 44 0.0% 0 4.8% 4 4.8% 3 29.3% 27 1.2% 1 5.1% 3 7.1% 6 0.0% 0
Falkirk 4.7% 28 0.0% 0 2.4% 2 1.6% 1 1.1% 1 3.7% 3 16.9% 10 0.0% 0 19.3% 11
Whitburn 4.4% 26 0.0% 0 0.0% 0 1.6% 1 2.2% 2 0.0% 0 5.1% 3 23.5% 20 0.0% 0
Linlithgow 3.4% 20 1.4% 1 2.4% 2 0.0% 0 1.1% 1 2.4% 2 15.3% 9 0.0% 0 8.8% 5
Glasgow (City) 3.2% 19 0.0% 0 8.3% 7 1.6% 1 4.3% 4 3.7% 3 3.4% 2 1.2% 1 1.8% 1
Bo’ness 2.2% 13 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.1% 12
Whiteside 1.7% 10 0.0% 0 6.0% 5 8.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Polmont 0.8% 5 0.0% 0 1.2% 1 0.0% 0 1.1% 1 0.0% 0 0.0% 0 0.0% 0 5.3% 3
East Calder 0.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.1% 5 0.0% 0 0.0% 0 0.0% 0
Blackburn 0.7% 4 0.0% 0 0.0% 0 4.8% 3 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
South Queensferry 0.5% 3 0.0% 0 1.2% 1 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1
Grangemouth 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 1.7% 1 0.0% 0 1.8% 1
Kirknewton 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 3 0.0% 0 0.0% 0 0.0% 0
West Calder 0.5% 3 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 2 0.0% 0
Shotts 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.4% 2 0.0% 0
Hamilton 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 1.2% 1 0.0% 0
Lanark 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 1.2% 1 0.0% 0
Motherwell 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Bonnybridge 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1
Other - Outside West 

Lothian 
0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0

Other - West Lothian 0.2% 1 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Refused) 4.0% 24 0.0% 0 1.2% 1 1.6% 1 5.4% 5 2.4% 2 10.2% 6 7.1% 6 5.3% 3
(Don't know / varies) 4.0% 24 2.7% 2 3.6% 3 6.5% 4 1.1% 1 9.8% 8 3.4% 2 2.4% 2 3.5% 2

Base:  595 73 84 62 92 82 59 85 57
 
ADU How many adults aged 16 years or over (including yourself) are there living in your household? 
 
One 27.7% 278 33.0% 33 29.3% 44 29.0% 29 28.0% 42 26.0% 39 22.8% 23 24.5% 37 31.0% 31
Two 53.9% 541 52.0% 52 58.0% 87 54.0% 54 55.3% 83 49.3% 74 52.5% 53 55.6% 84 53.0% 53
Three 12.0% 120 8.0% 8 6.7% 10 12.0% 12 11.3% 17 15.3% 23 15.8% 16 15.9% 24 10.0% 10
Four or more 5.8% 58 7.0% 7 5.3% 8 5.0% 5 4.0% 6 8.0% 12 8.9% 9 4.0% 6 5.0% 5
(Refused) 0.6% 6 0.0% 0 0.7% 1 0.0% 0 1.3% 2 1.3% 2 0.0% 0 0.0% 0 1.0% 1

Base:  1003 100 150 100 150 150 101 151 100
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CHI How many children aged under 16 years old are there living in your household? 
 
None 69.8% 700 66.0% 66 68.0% 102 66.0% 66 68.7% 103 78.0% 117 72.3% 73 66.2% 100 73.0% 73
One 11.7% 117 15.0% 15 15.3% 23 13.0% 13 8.7% 13 9.3% 14 5.9% 6 15.9% 24 9.0% 9
Two 13.5% 135 11.0% 11 14.0% 21 15.0% 15 18.0% 27 9.3% 14 17.8% 18 11.9% 18 10.0% 10
Three 3.4% 34 6.0% 6 0.7% 1 6.0% 6 2.7% 4 1.3% 2 4.0% 4 6.0% 9 2.0% 2
Four or more 0.8% 8 1.0% 1 0.7% 1 0.0% 0 0.7% 1 0.7% 1 0.0% 0 0.0% 0 4.0% 4
(Refused) 0.9% 9 1.0% 1 1.3% 2 0.0% 0 1.3% 2 1.3% 2 0.0% 0 0.0% 0 2.0% 2

Base:  1003 100 150 100 150 150 101 151 100
 
INT Do you have broadband access to the internet? 
 
Yes 66.0% 662 78.0% 78 62.7% 94 68.0% 68 64.7% 97 64.0% 96 70.3% 71 64.9% 98 59.0% 59
No 33.5% 336 22.0% 22 36.7% 55 32.0% 32 34.0% 51 34.7% 52 29.7% 30 35.1% 53 41.0% 41
(Don't know / varies) 0.5% 5 0.0% 0 0.7% 1 0.0% 0 1.3% 2 1.3% 2 0.0% 0 0.0% 0 0.0% 0

Base:  1003 100 150 100 150 150 101 151 100
 
CAR How many cars does your household own or have the use of? 
 
None 19.9% 200 17.0% 17 22.7% 34 21.0% 21 21.3% 32 18.7% 28 12.9% 13 21.9% 33 22.0% 22
One 43.2% 433 56.0% 56 39.3% 59 39.0% 39 40.0% 60 41.3% 62 40.6% 41 45.0% 68 47.0% 47
Two 29.7% 298 25.0% 25 33.3% 50 31.0% 31 28.0% 42 31.3% 47 34.7% 35 29.8% 45 23.0% 23
Three or more 6.2% 62 2.0% 2 2.7% 4 9.0% 9 9.3% 14 7.3% 11 11.9% 12 2.6% 4 6.0% 6
(Refused) 1.0% 10 0.0% 0 2.0% 3 0.0% 0 1.3% 2 1.3% 2 0.0% 0 0.7% 1 2.0% 2

Base:  1003 100 150 100 150 150 101 151 100
 
AREA Area: 
 
Almondvale 10.0% 100 100.0% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Armadale 15.0% 150 0.0% 0 100.0% 150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bathgate 10.0% 100 0.0% 0 0.0% 0 100.0% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Broxburn 15.0% 150 0.0% 0 0.0% 0 0.0% 0 100.0% 150 0.0% 0 0.0% 0 0.0% 0 0.0% 0
East Calder 15.0% 150 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 150 0.0% 0 0.0% 0 0.0% 0
Linlithgow 10.1% 101 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 101 0.0% 0 0.0% 0
Whitburn 15.1% 151 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 151 0.0% 0
Outside West Lothian 10.0% 100 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 100

Base:  1003 100 150 100 150 150 101 151 100
 



 

 

 

 

 

 

APPENDIX 5



Appendix 5.  Population and Per Capita Spend Breakdown Methodology: A.  Population.  Population data is aggregated based on postcode sector coverage, namely the percentage of a postcode sector within the catchment, mapped using MapInfo,

Table A5.1 applied to the postcode sector population and aggregated for all postcode sectors which are wholly or partly within the catchment.   

A catchment could contain 50% of  the population of one postcode sector (population 3,000), 75% of another postcode sector (population (2,000) and 100% of a third postcode sector (population 1,000)

Data source:  MapInfo Anysite Report for West Lothian The population would be 50% x 3,000 plus 75% x 2,000 plus 100% x 1,000 ie.  3,000 + 1,500 + 1,000 = 5,500

Population data by postcode sector - 2008 Example:

Per Capita Spend data by postcode sector - 2005

Mapping:  MapInfo

Spatial query - postcode units within catchment

Excel spreadsheet - postcode units within catchments as % of postcode sector

B. Per Capita Spend Per capita spend data is averaged by catchment based on the percentage of a catchment which comprises a particular postcode sector, mapped using MapInfo

Table A5.2 A catchment could comprise of 50% of a postcode sector with PCS of £1,900 p.a, 30% of a postcode sector with PCS of £1,800 p.a. and 20% of a postcode sector of £1,850 p.a

The weighted average would be 50% of £1,900 plus 30% of £1,800 plus 20% of £1,850,  or £950 + £540 + £370 = £1,860

Example:

Table A5.1 Population

Almondvale Armadale Bathgate Broxburn East Calder Linlithgow Whitburn Winchburgh TOTAL Almondvale Armadale Bathgate Broxburn East Calder Linlithgow Whitburn Winchburgh

EH14 7 4896 0% 0% 0% 0% 0% 0% 0% 0% 0% 0 0 0 0 0 0 0 0

EH27 8 2874 2% 0% 0% 0% 98% 0% 0% 0% 100% 49 0 0 0 2,825 0 0 0

EH28 8 2911 0% 0% 0% 0% 0% 0% 0% 0% 0% 0 0 0 0 0 0 0 0

EH29 9 3500 0% 0% 0% 0% 0% 0% 0% 0% 0% 0 0 0 0 0 0 0 0

EH30 9 9004 0% 0% 0% 0% 0% 0% 0% 2% 2% 0 0 0 0 0 0 0 195

EH47 0 7174 0% 0% 0% 0% 0% 0% 100% 0% 100% 0 0 0 0 0 0 7,174 0

EH47 7 7293 0% 0% 99% 0% 0% 0% 1% 0% 100% 0 0 7,255 0 0 0 38 0

EH47 8 8570 0% 0% 0% 0% 0% 0% 100% 0% 100% 0 0 0 0 0 0 8,570 0

EH47 9 5039 0% 0% 0% 0% 0% 0% 100% 0% 100% 0 0 0 0 0 0 5,039 0

EH48 1 6514 0% 0% 100% 0% 0% 0% 0% 0% 100% 0 0 6,514 0 0 0 0 0

EH48 2 9991 0% 37% 63% 0% 0% 0% 0% 0% 100% 0 3,721 6,270 0 0 0 0 0

EH48 3 9156 0% 98% 0% 0% 0% 0% 2% 0% 100% 0 8,949 0 0 0 41 166 0

EH48 4 5417 0% 0% 78% 0% 0% 22% 0% 0% 100% 0 0 4,251 0 0 1,166 0 0

EH49 6 8394 0% 0% 0% 0% 0% 100% 0% 0% 100% 0 0 0 0 0 8,394 0 0

EH49 7 8371 0% 0% 0% 0% 0% 99% 0% 1% 100% 0 0 0 0 0 8,278 0 93

EH51 0 6526 0% 0% 0% 0% 0% 100% 0% 0% 100% 0 0 0 0 0 6,526 0 0

EH51 9 8638 0% 0% 0% 0% 0% 100% 0% 0% 100% 0 0 0 0 0 8,638 0 0

EH52 5 8414 4% 0% 0% 96% 0% 0% 0% 0% 100% 313 0 0 8,101 0 0 0 0

EH52 6 10343 0% 0% 1% 67% 0% 0% 0% 32% 100% 37 0 74 6,883 0 0 0 3,348

EH53 0 10049 41% 0% 0% 0% 59% 0% 0% 0% 100% 4,082 0 0 0 5,967 0 0 0

EH54 5 7243 99% 0% 0% 1% 0% 0% 0% 0% 100% 7,194 0 0 49 0 0 0 0

EH54 6 21610 100% 0% 0% 0% 0% 0% 0% 0% 100% 21,610 0 0 0 0 0 0 0

EH54 7 2369 100% 0% 0% 0% 0% 0% 0% 0% 100% 2,369 0 0 0 0 0 0 0

EH54 8 14713 100% 0% 0% 0% 0% 0% 0% 0% 100% 14,713 0 0 0 0 0 0 0

EH54 9 8347 100% 0% 0% 0% 0% 0% 0% 0% 100% 8,347 0 0 0 0 0 0 0

EH55 8 8454 70% 0% 4% 0% 0% 0% 26% 0% 100% 5,931 0 341 0 0 0 2,182 0

FK1 2 8304 0% 5% 0% 0% 0% 0% 0% 0% 5% 0 415 0 0 0 0 0 0

FK2 0 15596 0% 0% 0% 0% 0% 0% 0% 0% 0% 0 0 0 0 0 0 0 0

FK3 9 5527 0% 0% 0% 0% 0% 0% 0% 0% 0% 0 0 0 0 0 0 0 0

ML7 5 8646 0% 0% 0% 0% 0% 0% 10% 0% 10% 0 0 0 0 0 0 869 0

TOTALS 243883 64,646 13,085 24,705 15,033 8,792 33,044 24,037 3,636

Percentage of Postcode Sector Population

100% x 1,000

         75% x 2,000

50% x 3,000

20% £1,850

50% £1,90030% £1,800



Table A5.2 Per Capita Spend

Almondvale Armadale Bathgate Broxburn East Calder Linlithgow Whitburn Winchburgh Almondvale Armadale Bathgate Broxburn East Calder Linlithgow Whitburn Winchburgh

EH14 7 £1,968 0% 0% 0% 0% 0% 0% 0% 0% £0 £0 £0 £0 £0 £0 £0 £0

EH27 8 £1,850 0% 0% 0% 0% 30% 0% 0% 0% £2 £0 £0 £0 £562 £0 £0 £0

EH28 8 £1,938 0% 0% 0% 0% 0% 0% 0% 0% £0 £0 £0 £0 £0 £0 £0 £0

EH29 9 £1,909 0% 0% 0% 0% 0% 0% 0% 0% £0 £0 £0 £0 £0 £0 £0 £0

EH30 9 £1,929 0% 0% 0% 0% 0% 0% 0% 4% £0 £0 £0 £0 £0 £0 £0 £80

EH47 0 £1,836 0% 0% 0% 0% 0% 0% 33% 0% £0 £0 £0 £0 £0 £0 £604 £0

EH47 7 £1,840 0% 0% 29% 0% 0% 0% 0% 0% £0 £0 £532 £0 £0 £0 £3 £0

EH47 8 £1,867 0% 0% 0% 0% 0% 0% 29% 0% £0 £0 £0 £0 £0 £0 £550 £0

EH47 9 £1,821 0% 0% 0% 0% 0% 0% 22% 0% £0 £0 £0 £0 £0 £0 £403 £0

EH48 1 £1,812 0% 0% 29% 0% 0% 0% 0% 0% £0 £0 £529 £0 £0 £0 £0 £0

EH48 2 £1,839 0% 29% 23% 0% 0% 0% 0% 0% £0 £539 £427 £0 £0 £0 £0 £0

EH48 3 £1,878 0% 69% 0% 0% 0% 0% 1% 0% £0 £1,292 £0 £0 £0 £5 £13 £0

EH48 4 £1,834 0% 0% 17% 0% 0% 8% 0% 0% £0 £0 £310 £0 £0 £148 £0 £0

EH49 6 £1,844 0% 0% 0% 0% 0% 45% 0% 0% £0 £0 £0 £0 £0 £829 £0 £0

EH49 7 £1,877 0% 0% 0% 0% 0% 46% 0% 2% £0 £0 £0 £0 £0 £868 £0 £39

EH51 0 £1,823 0% 0% 0% 0% 0% 0% 0% 0% £0 £0 £0 £0 £0 £5 £0 £0

EH51 9 £1,825 0% 0% 0% 0% 0% 0% 0% 0% £0 £0 £0 £0 £0 £5 £0 £0

EH52 5 £1,905 1% 0% 0% 53% 0% 0% 0% 0% £13 £0 £0 £1,003 £0 £0 £0 £0

EH52 6 £1,835 0% 0% 0% 47% 0% 0% 0% 94% £2 £0 £5 £864 £0 £0 £0 £1,720

EH53 0 £1,852 8% 0% 0% 0% 70% 0% 0% 0% £144 £0 £0 £0 £1,290 £0 £0 £0

EH54 5 £1,783 13% 0% 0% 0% 0% 0% 0% 0% £224 £0 £0 £5 £0 £0 £0 £0

EH54 6 £1,772 23% 0% 0% 0% 0% 0% 0% 0% £406 £0 £0 £0 £0 £0 £0 £0

EH54 7 £1,992 6% 0% 0% 0% 0% 0% 0% 0% £112 £0 £0 £0 £0 £0 £0 £0

EH54 8 £1,813 18% 0% 0% 0% 0% 0% 0% 0% £332 £0 £0 £0 £0 £0 £0 £0

EH54 9 £1,864 17% 0% 0% 0% 0% 0% 0% 0% £319 £0 £0 £0 £0 £0 £0 £0

EH55 8 £1,832 15% 0% 1% 0% 0% 0% 11% 0% £272 £0 £27 £0 £0 £0 £200 £0

FK1 2 £1,718 0% 2% 0% 0% 0% 0% 0% 0% £0 £33 £0 £0 £0 £0 £0 £0

FK2 0 £1,806 0% 0% 0% 0% 0% 0% 0% 0% £0 £0 £0 £0 £0 £0 £0 £0

FK3 9 £1,802 0% 0% 0% 0% 0% 0% 0% 0% £0 £0 £0 £0 £0 £0 £0 £0

ML7 5 £1,770 0% 0% 0% 0% 0% 0% 4% 0% £0 £0 £0 £0 £0 £0 £66 £0

AVERAGE £1,848 100% 100% 100% 100% 100% 100% 100% 100% £1,825 £1,864 £1,830 £1,872 £1,851 £1,858 £1,839 £1,840

ANNUAL GROWTH 1.80% Uplift to 2006 £1,858 £1,897 £1,863 £1,905 £1,885 £1,892 £1,872 £1,873

Uplift to 2007 £1,891 £1,931 £1,897 £1,940 £1,919 £1,926 £1,906 £1,907

BASE YEAR Uplift to 2008 £1,926 £1,966 £1,931 £1,975 £1,953 £1,961 £1,940 £1,941

Per Capita SpendPercentage of Catchment



 

 

 

 

 

 

APPENDIX 6 



 

APPENDIX 6:  Bus Services and Traffic Access/Movement 

 

6.1 Bus Services in West Lothian by Settlement 

 

Table A6.1  Bus Services in West Lothian by Settlement 

Settlement Bus service 

Armadale 
X1, 8, 8A, 9, 10, X14, 105, 110, 111, 
120, 130, 150, 208, 416, 419, 450, 800 

Bathgate 

X1, 4, 8, 8A, 9, 10, X14, 15, 16, 27, 28, 
105, 110, 111, 120, 130, 150, 208, 216, 
403, 407, 416, 417, 419, 450, 466, 474, 
484, 486, 487, 490, 559, 600, 650, 700, 
800 

Broxburn 
B1, 6, 10, 12, 16, 212, 216, 417, 419, 
475, 484, 555, 557, 558, 559, 777 

East Calder 27, 28, 400, 424, 427, 555, 777 

Linlithgow/Linlithgow Bridge 
L1, X4, X30, 38, 42, 43, X43, 44N, 45, 
46, 48, 49, 431, 432, 449, 474, 475, 484 

Livingston 

6, 6A, 8, 8A, 9, 12, 15A, X15, 16, 27, 
28, 71, 77, 103, 108, 111, 206, 208, 212, 
216, 400, 401, 404, 405, 406, 408, 409, 
410, 420, 424, 427, 431, 432, 466, 475, 
486, 487, 489, 501, 502, 555, 556, 557, 
558, 700, 701, 777, 800 

Uphall 
6, 10, 12, 16, 212, 216, 417, 419, 431, 
432, 475, 484, 555, 557, 558, 559, 777 

Whitburn 
W1, 8, 10, 12, X14, 15, X33, 108, 110, 
111, 120, 130, 208, 212, 427, 501, 502, 
600, 650, 701 

Winchburgh 6, 38, 44N, 475, 557, 558 



 

6.2 Traffic Access and Movement 

6.2.1 Access Preferences 

6.2.2 The following chart, from the Design Manual for Roads and Bridges, shows 

approximately, for single carriageway roads, the various levels of T-junction which 

may be applicable for different combinations of flows. The information takes into 

account geometric and traffic delays, entry and turning traffic flows, and accident 

costs. However, this only gives a starting point for junction choice and other 

factors should be considered in a more detailed assessment. 

 

Figure A6.1: Approximate Level of Provision of T-junctions on New Single Carriageway 

Roads for Various Major and Minor Road Design Year Traffic Flows 

 

6.2.3 Based on this chart it can be assumed that the main vehicular access to all of the 

development sites being considered is likely to be taken from a priority junction, 

although, particularly in the case of the potential sites in Armadale and Whitburn 

these would likely incorporate a ghost-island in order to accommodate and protect 

the vehicles making right-turn manoeuvres. 

 

6.2.4 Access for vehicles to the first potential site in Armadale would be via East Main 

Street allowing access to Armadale to the west and neighbouring areas to the east, 

predominantly the western end of Bathgate. Vehicular access to the second 

potential site would be from North Road enabling access to the town to the south 

and any outlying more rural areas to the north. Access for traffic to the third site 

would be via Lower Bathville which would allow access to the town of Armadale 

and possibly the area of Bathgate served from Lower Bathville. Access to the 



fourth site for vehicular traffic would be from any newly constructed roads and 

would need to be considered as part of the overall development of the surrounding 

area. 

 

6.2.5 The first potential site in Broxburn would be accessible for vehicular traffic from 

East Main Street with the majority of traffic coming from the west, where the 

residential areas of the town are situated. It is likely that the existing priority 

junction would be sufficient to accommodate the number of vehicles likely to use 

this site. The second potential site could be accessed by vehicles from two possible 

routes. The first would be via Greendykes Road with the majority of traffic coming 

from the south via the existing East Main Street/Strathbrock Place/West Main 

Street/Greendykes Road signalised junction. The existing priority junction is likely 

to prove sufficient in accommodating the number of vehicles likely to use this site. 

The second possible route would be via Galloway Crescent which serves a 

predominantly residential area. This second route may prove to be contentious 

considering the areas residential nature. 

 

6.2.6 The proposed site in Whitburn would be accessed via Polkemmet Road, which, it 

is assumed, will be substantially upgraded considering the significant development 

to be seen in this area of the town. A priority junction, with ghost-island, would 

likely suffice in accommodating the number of vehicles likely to use this site. There 

is currently a roundabout junction being constructed where Polkemmet Road 

meets the B7066 which will also eventually link to a new junction to be 

constructed with the M8 motorway. 

 

6.2.7 The location, layout and geometry of any proposed junction should be such that 

safe access is provided and that minimal delays are experienced by both vehicles 

entering from and exiting to the existing road network. The need to maintain road 

safety and minimise the likelihood of congestion will dictate the spacing and 

location of major access points. At priority junctions there should be full visibility 

to the left and to the right between points 1.05m above carriageway level over the 

visibility splay area as defined below. 

Table A6.2: Visibility Requirements 

Visibility Splay (metres) Major Road Type Minor Road Type 

X Y 

District Distributor Traffic Distributor 9 120 

Traffic Distributor Traffic Distributor 9 90 or 120* 

Traffic Distributor Industrial 9 90 or 120* 

Traffic Distributor Residential Core 9 90 or 120* 

Industrial Industrial 4.5 60 

Residential Core Residential Core 4.5 35 

Residential Core Housing or Shared Surface 2.5 35 

Housing Housing or Shared Surface 2.5 35 

* A Y distance of 90 metres is appropriate on a road with a 30mph speed limit and 120m on a road with a 40mph speed limit 



 

6.2.8 The minimum radii for corners are determined by the need for vehicles using the 

junction to manoeuvre safely. Junctions with a 10.5m radius will allow almost all 

goods vehicles to turn without interfering with the traffic on the major road. 

 

Table A6.3: Minimum Corner Radii Requirements 

Major Road Type Minor Road Type Minimum Corner Radii (m) 

District Distributor Traffic Distributor 10.5 

Traffic Distributor Traffic Distributor 10.5 

Traffic Distributor Industrial 10.5 

Traffic Distributor Residential Core 7.5 

Industrial Industrial 9.0 

Residential Core Residential Core 6.0 

Residential Core Housing or Shared Surface 

Cul-de-Sac 

4.5 

Housing Housing or Shared Surface 

Cul-de-Sac 

4.5 

 

6.2.9 It is predicted at this stage that the provision of a priority junction layout with a 

visibility splay of 9.0m x 90m and minimum corner radii of 10.5m, to enable 

vehicles using the junction to manoeuvre safely, will be sufficient at all potential 

sites being considered. 

 

6.2.10 Servicing 

All developments should be designed such that the premises can be serviced from 

vehicles off the main carriageway without adversely affecting road safety. The size 

and layout of all service areas should be such that all vehicles can enter and exit in 

a forward gear and do not need to reverse onto the public road. Evidence to prove 

that the necessary manoeuvres can be executed successfully will be required at 

detailed planning stage.



6.3 Car parking 

6.3.1 The sites being considered in this study will require their own car parking 

facilities to meet the demand of each, and this chapter estimates the 

amount of parking required so as not to have a negative impact on the 

surrounding streets. On-site parking should be placed so as not to 

obstruct pedestrian and cycle routes or access to public transport. 

 

6.3.2 As one of the tools of demand management to encourage modal shift, 

SPP17 required each council to adopt a set of maximum parking 

standards for on-site parking at new developments, although the 

standards currently used by WLC make no reference to maximum parking 

standards. Where an area is well served by sustainable modes, there is 

clear scope for adopting more restrictive parking standards with the 

objective of reducing car use. Conversely in rural areas where public 

transport is scarce, standards may need to be more relaxed, provided such 

relaxation does not further undermine public transport viability. 

 

6.3.3 Specific provision should be made for parking for disabled people in 

addition to the general parking. As a general rule, parking for disabled 

people should be located as close to building entrances as feasible, and 

with level access between vehicle and building. In addition, parent and 

child parking should be designated within the maximum number of 

general parking spaces allowed. These spaces should be of sufficient size 

to enable things such as safe transfer of children to buggies and should be 

nearest the building entrance, after spaces for disabled people have been 

allocated. 

 

6.3.4 Within development sites, Councils should ensure that secure, sheltered 

cycle parking is more conveniently located to building entrances than the 

car parking. 

 

6.3.5 The following standards are those extracted from the relevant Strathclyde 

‘Roads Development Guide’ which are currently used by WLC. 

 



Table A6.4: Commercial Development Provision (Food Superstore (stand alone) – 

includes hypermarkets and supermarkets) 

Size GFA (m2) Appropriate Provision (spaces per 100m2 

0 – 500 5.0 

500 – 2000 6.5 

2000 – 5000 8.0 

5000 – 8000 7.0 

> 8000 6.0 

 

Table A6.5: Number of Designated Disabled Parking Bays 

Development Size of Car No. of Spaces Comment 

Up to 200 spaces 6% of total Minimum of 3 

spaces Shopping, Leisure or 

Recreational 
Over 200 spaces 4 spaces plus 4% 

of total 

- 

 

Table A6.6: Cycle Parking Requirements 

Type of Development Appropriate Provision 

General Commercial 2 spaces, plus 4 spaces per 100 car parking spaces 

 

6.3.6 The following maximum car parking standards are those extracted from 

SPP17: 

 

Table A6.7: National parking standards (SPP17) 

 
Threshold from and 

above which standard 

applies 

National max. parking 

standard applicable to 

whole development 

Retail (food) (use class 1) 1000m2 1 space per 14m2 (see note 

1) 

Note 1: Where a retail development car park is designed to provide general town centre parking, or can be 

demonstrated to do so to a significant extent, that should be recognised in the amount of parking that is permitted 

above that specifically allowed for the development. In such cases, provision in excess of the above standard would 

not invoke referral to the Scottish Ministers. 

 

 

 



Table A6.8: Minimum disabled parking provision required (SPP17) 

 Car park max. standard 

size up to 200 spaces 

Car park max. standard 

size over 200 spaces 

Retail, Leisure and 

Recreation Uses 

3 spaces or 6% of 

maximum standard size 

whichever is greater 

4 spaces plus 4% of 

maximum standard size 

 

6.3.7 Parking Provision 

Based on the two standards summarised above and the information 

available on the proposed composition of the sites the following parking 

provision has been calculated: 

 

Table A6.9: Car Park Provision (WLC) 

Site Size (m2) Car 

Parking 

Visitor 

Parking 

Cycle 

Parking 

Disabled 

Parking 

Armadale 2,243 176 - 6 11 

Broxburn 1,813 108 - 6 6 

Whitburn 570 32 - 2 3 

 

Table A6.10: Car Park Provision (SPP17) 

Site Size (m2) Car 

Parking 

Visitor 

Parking 

Cycle 

Parking 

Disabled 

Parking 

Armadale 2,243 160 - 6 10 

Broxburn 1,813 129 - 6 8 

Whitburn 570 41 - 2 3 

 

6.3.8 The results of the parking provision calculations show that both propose 

a similar provision, although the provision for the Armadale site 

calculated from the WLC standards does exceed the maximum allowed by 

SPP17. A decision will have to be made on the exact provision at the 

detailed design stage. 

 

6.3.9 The size of the standard car in the UK is approximately 4.75 metres by 

1.8 metres and allowing suitable clearances all round right-angled car 

parking bays should be 4.8 metres by 2.5 metres where a manoeuvring 

width of 5.5 metres is available. Narrower road or aisle widths will require 

the parking bay to be widened in accordance with the dimensions below. 

Parallel parking bays should be 2.4 metres wide and 6.0 metres long where 

the bays are internal or constrained by physical means. 

 



Table A6.11: Car Parking Bay Width Requirments 

Aisle/road width (m) Bay width (m) 

6.00 2.50 

5.50 2.50 

5.30 2.75 

5.00 2.80 

4.80 2.90 

4.50 2.95 

4.00 3.10 

3.50 3.20 

 

Bays provided for disabled persons should be a minimum of 4.8 metres (and up to 6.6 metres) long, with access to 

the rear of the vehicle where wheelchairs are often stored. Spaces should be 2.4 metres wide plus a minimum of 0.9 

metres (and up to 1.2 metres) wide cross-hatched strip to facilitate the transfer of wheelchair passengers. Economy 

of space can be gained by combining spaces in pairs of standard 4.8 x 2.4 metres dimensions with a common 

transfer zone. Alternatively, space may be saved by designating the end bays of a row of parking spaces, provided 

that access can be gained onto the adjacent road surface.  A flush dropped kerb must be provided at any disabled 

parking bay to allow access to the footway. Dedicated spaces should be located to give direct and safe access to the 

building. 




